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Overview of AllHome

Wholly owned subsidiary of  AllValue 

Holdings Corp., an affiliate  of Villar 

Group, the largest  homebuilder in 

the Philippines

3,000+ hectares of raw land  across 

thecountry

PHP39Bn of total value of  

residential projects launched in  2019

PHP10.0Bn of total value of  

residential projects launched  as of 

FY2020

Furniture

Linen

Homewares

Appliances

Hardware

Construction

Unique one-stop 

shop home store
Synergistic relationship with 

the Villar Group
Track record of growth

54 stores across 33 cities and 

municipalities with 354,380 sqm of 

net selling space3
Tiles & 

Sanitary 

Wares

4,896 

7,192 

12,060 12,414 

3,366 3,592 

2017 2018 2019 2020 1Q20 1Q21

Amounts in PHP million

Source: Company information, public filings, UBS Research  Notes:

1. Villar Group represents companies owned and controlled by Spouses Villar, including Fine Properties, Inc., AllValue, Vista Land, and GoldenBria

2. Percentage ownership reflects direct and indirect ownership based on public ownership reports available on The Philippine Stock Exchange, Inc. as of May 31, 2021

3. Number of stores as of May 31, 2021
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Home Improvement 
Market Size (in Php 
Billions)

Residential Units for Sale 
(HLURB LTS Statistics)

OFW Cash Remittances (in 
USD Billions)

AllHomeRevenues (in Php
Billions)

Resilience amid pandemic challenges



Changing Filipino consumer habits

Filipinos spend 11 hours online Shopping among top online activities Ecommerce spend and growth by category

Watching television 

(broadcast and streaming)

3H 30M

Social media

4H 15M

Reading press media 

(online and physical print)

1H 12M

Listening to music 

streaming services

2H 15M

Listening to broadcast radio

0H 47M

Listening to podcasts

0H 43M

Playing video games on a 

game console

1H 31M

Chat Apps

(Messengers)

98.0%

Social Networking 

Apps

98.2%

Entertainment and 

Video Apps

92.6%

Music Apps

68.7%

Game Apps

72.1%

Map Apps Banking and Financial 

Services Apps

70.4% 42.1%

Health, Fitness and 

Nutrition Apps
Dating and Friendship 

Apps

32.1% 12.3%

JAN

2021

Ecommerce Spend By Category
The total amount spent in consumer ecommerce categories in 

2020, in U.S. Dollars

Ecommerce Growth By Category
Year-on-year change in the total amount spent in consumer 

ecommerce categories in 2020 vs 2019

JAN

2021

85.7%

Shopping Apps

Internet 

(all devices)

10H 56M

Source: https://datareportal.com/reports/digital-2021-philippinesPage 3



AllHome Inspirations ς
!ƭƭIƻƳŜΩǎ ¸¢ ŎƘŀƴƴŜƭ Ƙŀǎ 

become a hub for home tips, 
product information and design 

inspirations.

On top of the ecommerce platforms, AllHome 
promoted personal shopper to bring a human 

touch to the home shopping experience.  

AllHome Virtual Store ςthe 360 
experience ςFor those who miss 

walking around AllHome stores, the 
virtual 360 store allows the 

customers to see and get a feel of 
walking in store.

Adapting to the changing retail landscape

Multiple Platforms

Self Checkout Counter Click & Collect Counter

Marketplaces

Enhancing customer safetyRise of On-Demand Delivery

Customers are shifting to on-demand delivery even for home 
essentials.  Aside from onboarding with Shopeeand Lazada, 
AllHome has taken an active approach in joining on demand 
delivery providers like GrabMart, Metromart and Pickaroo. 

Generated 13k Web visits (1 day) with our 
partnership with Home Buddies ςAllHome

for AllMoms
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Started the digital initiatives in 2020 to complement the stores

A community created to service end 

users. To date, it has 14,457 

members.

PERSONAL SHOPPER

E-commerce Initiatives

Active marketing presence in social media platforms

allhome.com.ph

online shopping 

platform.

A platform that addresses the needs 

of contractors and builders. To date, 

it has 2,342 members.

E-commerce sales grew more than 5x in 1Q 2021 sales value and 

continues to grow in 2Q 2021

29%

32%
6%2%

13%

12%

6%

Sales per 
Category

Furniture

Appliances

Homewares

Linens

Hardware

Tiles and Sanitary Wares

Construction Materials77%

19%

3%1%
allhome.com.ph

Personal shopper

Lazada

Shopee

Sales per 
Channel
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2021 Ecommerce Growth

644% VS LM sales

121% VS LM sales
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Google Analytics Web Visits

AllHomehas shown 
already a 40% increase
for May vs. April 2021
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