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Overview of All[Home

Unique one-stop
shop home store

AllHome

One-stop shop foUM home Villar Group*

Synergistic relationship with
the Villar Group
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Track record of growth
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54 stores across 33 cities and

municipalities with 354,380 sgm of
net selling space?
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Resilience amid pandemic challenges Cnestopshop o, ur e

GDP drives Home Improvement Industry... ...as well as OF Remittances,
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Changing Filipino consumer habits

L g

z Filipinos spend 11 hours online B Shopping among top online activities E|/ Ecommerce spend and growth by category
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Adapting to the changing retail landscape AllHome

One-stop shop foUduf‘ home

E|/ Multiple Platforms E|/ Rise of On-Demand Delivery

[{ Enhancing customer safety

AllHome Virtual Store the 360 Customers are shifting to edlemand delivery even for home

experienceg For those who miss essentials. Aside from onboarding wihopeeandLazada
walking around AllHome stores, the AllHome has taken an active approach in joining on deman
delivery providers lik&rabMart Metromart and Pickaroo

virtual 360 store allows the
customers to see and get a feel of
walking in store.

Self Checkout Counter Click & Collect Counter

Frances Lim Cabatuando was live in
Home Buddies,
reay 15 - @

Hello kapitbahays!

AllHome Inspirationg
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Wike | op A | : become a hub for home tips,

c;me styling ideas during How to know which Air AllHome's Newest Series: product |nf0rmat|0n and deslgn
fsummer | AliHome... Purifier is perfect foryour..  AllHome Inspirations . L
inspirations.
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WATCH OUT FOR CUR LIVE LATER (MAY 15) AT 8PM!L

Prizes up for grabs:
1 winner P150k worth of room/home makeover with
FREE intericr styling... See More

@ Lozada
ﬁ Shopee

APPLIANCES

OD% 28K 65 8K Comments 942K Views

payMaya Ma” o Like J Comment =) send
Generatedl3k Web visitg1 day) with our
On top of the ecommerce platforms, All[Home Marketplaces g1 day)

partnership with Home BuddiesAllHome

promoted personal shopper to bring a human for AllIMoms

touch to the home shopping experience.
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E-commerce Initiatives

allhome.com.ph A community created to service end A platform that addresses the needs

. : users. To date, it has 14,457 of contractors and builders. To date,
onllglt;sfg;)ngplng members. it has 2,342 members.
PERSONAL SHOPPER

Active marketing presence in social media platforms

P N W b OO O N @

E-commerce sales grew more than 5X in 1Q 2021 sales value and
continues to grow in 2Q 2021
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2021 Ecommerce Growth

121% VS LM sales

644% VS LM sales

Channel
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= allhome.com.ph
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Google Analytics Web Visits
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