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CHAIRMAN'S MESSAGE

Dear Fellow Stakeholders,

Villar Group companies have, however, 
weathered the storm quite well due to prudent 
financial management, sound operational 
risk management, digital innovation, and the 
provision of products and services which were 
crucial, even during times of emergencies.

Vista Land has continued its expansion 
across the country, bringing more quality 
community developments to Filipinos 
of all ages and backgrounds. Vista land 
now has residential developments in 147 
cities and municipalities in 49 provinces. 
This growth has also generated new 
opportunities for expansion, synergy and 
integration with our commercial property 
business— building neighborhoods that 
have convenient access to our malls and 
business centers. 

Vistamalls also performed strongly 
despite mandatory shut downs during 
the periods of enhanced community 
quarantine. By providing essential 
goods like food, medicine, clothing and 
sanitation products through our home 

brands and tenants, our malls were vital for the 
surrounding communities to survive and thrive 
during the pandemic and the calamities.
Moreover, Vistamalls remained an important 
conduit for local brands and entrepreneurs to 
reach their target markets and enjoy good foot 
traffic despite the health-related restrictions.  

AllHome expanded its operations further as it 
ended the year with a total of 50 operational 
stores nation-wide. As the leading all-in-one 
home improvement store in the Philippines, it 
has provided home-owners and builders with 
all their construction and furnishing needs 
throughout the year. It has also launched 
new digital innovations to better connect to 
customers from the safety of their homes. 

Golden MV played a key role in 2020 for 
families who have had to grieve the passing 
of their loved ones, either because of the 
COVID-19 virus or other illnesses. To address 
the limitations that arose from the government-
mandated health restrictions, the Company 
launched Golden Haven’s Wake Connect, 
to make online-held funeral services more 
personal and more meaningful for families 
who were not allowed to hold large funerals in 
person.  

While the challenges were hard to overcome, 
2020 has opened our eyes to many new 
opportunities to serve Filipino people better. It 
has also underlined the resiliency and strength 
of our organization to soar through tough times, 
and that the future of the Villar Group is bright 
and vibrant.

The Villar Group has overcome 
tremendous challenges in 2020. 
With the COVID-19 pandemic 
and a series of natural calamities 
and extreme weather events, the 
country’s economy took a large hit 
and many businesses across the 
nation have had to make drastic 
decisions in order to stay afloat. 

We are grateful to our employees for the hard 
work and dedication they have manifested in 
2020, and for their ability to pivot and adjust as 
we all navigated new waters together. Without 
their creativity and passion, we would not have 
succeeded the way we have.

We are also thankful for our loyal customers 
who have continued to trust our vision and 
ability to provide quality products and services. 
Our thrust remains to build inclusive, safe, and 
world-class communities where Filipinos of all 
backgrounds can thrive and create the lives 
they have worked hard to achieve. 

As we look more strategically into the future, 
our new focus on sustainability metrics and our 
alignment to the UN Sustainable Development 
Goals will ensure that we remain a future-
ready Group of Companies. By continuing 
to contribute to the economic growth of the 
Philippines, by enhancing our efforts to protect 
the environment, and by championing the 
welfare and wellbeing of our people and the 
communities wherein we serve, the Villar Group 
will be able to be a force for good, specially as 
the country begins to build back a better future. 

We thank you for your continued support. 

Manuel B. Villar, Jr.
Chairman

102-14
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This sustainability report illustrates the strengthened commitment of the 
companies under the Villar Group towards sustainable development. 
Through this report, the Group discloses both its financial and non-financial 
performance vis-à-vis international economic, social and environmental 
(ESG) reporting metrics. Furthermore, the report also seeks to highlight the 
Group’s COVID-19 response, as well as the Corporate Social Responsibility 
(CSR) projects undertaken by the different companies, as well as the Villar 
Sipag Foundation. 

The Villar Group 2020 Sustainability Report covers the ESG performance of 
four companies: Vista Land, Vistamalls, AllHome, and Golden MV.
However, information with regards to their corporate governance shall be 
found in their respective 2020 Annual Reports: 

- Vista Land:
https://www.vistaland.com.ph/investor-relations/

- Vistamalls:
https://www.starmalls.com.ph/documents/sec-annual-reports.php

- AllHome:
https://corporate.allhome.com.ph/company-disclosures/annual-reports/

- Golden MV:
https://www.goldenhaven.com.ph/corporate/

This report was prepared in accordance with the GRI Standards: Core 
Option. In addition, it also integrates SASB Standards specific to certain 
sectors. These industry-specific metrics include those under Multiline and 
Specialty Retailers & Distributors, Home Builders, and Real Estate.

This report covers the four companies’ ESG performance for the time period 
of January 1, 2020 to December 31, 2020, unless otherwise stated. It may 
also contain comparative figures from prior years where needed.

Standards and Scope

Contact Information

Your feedback is valuable to us. For comments or queries with regards our sustainability 
performance, please contact the following touch points:

Vista Land & Vistamalls
Brian N. Edang - CFO, Head of Investor Relations
ir@vistaland.com.ph

AllHome
Robirose M. Abbot - Head of Investor Relations
ir@allhome.ph

Golden MV
Estrellita S. Tan
ir@goldenhaven.com.ph 

ABOUT
THE REPORT
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MISSION/VISION

COMPANY PROFILE

We are the undisputed leader and recognized authority in homebuilding 
and community development in the Philippines. Our presence across the 
country is widely-known and strongly felt. 

The depth and breadth of our product line answers the needs of Filipino 
families and every point on the home ownership spectrum: from first 
homes, to upgrade homes, to urban developments, and to lifestyle 
communities.
 
We build communities that foster proud family and neighborhood 
relationships, value the rewards of hard work, and reflect responsible use 
of resources and our environment.
 
We seek to become an integral part of the livelihood aspiration of the 
Filipino family. People take pride in living in one of our homes.
 
Our people are the key to our success. We build homes with unwavering 
commitment, passion and dedication to quality and genuine care for our 
homebuyers. We conduct ourselves with the highest levels of creativity, 
integrity and professionalism.
 
Our name is built on trust and quality. Long after our houses are built, our 
brands will continue to speak for Vista Land.
 
WE BUILD HOMES FOR EVERY FILIPINO.

Vista Land & Lifescapes, Inc. (Vista Land) is one of the leading 
integrated property developers in the Philippines and the overall largest 
homebuilder in the country with tiered brands that are focused on the 
affordable market segment. The Company operates its residential and 
commercial property development business through six distinct business 
units – with Camella Homes, Communities Philippines, Crown Asia, 
Brittany, and Vista Residences that are focused on residential property 
development, while Vista Mall is involved in commercial property 
development.

102-1, 102-2

CORPORATE VALUES

COST CONSCIOUSNESS
Cost is not a question for numbers, but a question of value. It is not what 
we can cut out, but what we can save on. We are lean because we know 
that success does not depend on the number of people, but on the number 
of ideas, and the brilliance of those ideas. We are not cost conscious 
to increase our profit margins, but to guarantee that we have sufficient 
resources for tomorrow. It is not just the cost to us that we must concern 
ourselves with, but that cost to our customers as well.

TEAMWORK
Synergy is one of a corporation's greatest assets. The solitary genius is nice, 
but teams are stronger. We have common goal, we need each other to get 
there. We have each other's back. We have the Company's back.

COMPETITIVE SPIRIT
Everyday, we step into the battlefield knowing we are well equipped.
We are a crack team. Better trained. Better skilled. Better motivated.The 
competition is there for two reasons: to learn from and to knock out. We owe 
it to ourselves to keep building muscle, and we owe it to our customers to 
keep fighting.

HONESTY
We need to be trustworthy, and we need to be trusted. There must be 
integrity and reliability in our word, and our character. Honesty necessitates 
dependability, fairness, probity, and holding on to high principles. It is the 
only way we can believe in each other and our customer can believe in us.

CLOSENESS TO CUSTOMERS
Our future is wrapped up in our customers – along with their dreams, their 
hopes, their lives. We must become part of their community – and their 
family. What they need is as important as what we do. It is what drives what 
we do. To them, we will always listen. From them, we will always learn. They 
are the reason we exist.

102-16
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Develops luxury houses in masterplanned 
communities, catering to the high-end 

market segment in Mega Manila.

Established: 1993 Established: 1995

Caters to the upper middle market 
housing segment in Mega Manila.

La Posada (Sucat, Muntinlupa)
Portofino South (Daang Hari, Alabang)

Portofino Courtyards
(Daang Hari, Alabang)

Amore (Daang Hari, Alabang)
Georgia Club (Sta. Rosa, Laguna)

Augusta (Sta. Rosa, Laguna)
Crosswinds (Tagaytay City)

Alpine Tower (Tagaytay City)

Valenza (Sta. Rosa, Laguna)
Fortezza (Cabuyao, Laguna)

Marina Heights (Sucat, Muntinlupa)
Citta Italia (Bacoor, Cavite)

Augustine Grove (Dasmariñas, Cavite)
Ponticelli (Daang Hari )

Maia Alta (Antipolo, Rizal)
Brescia (Commonwealth, Quezon City)
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2020 2019 CHANGE

 394.46  799.04 -50.6%

 19.11  453.74 -95.8%

 14.58  288.65 -94.9%

 Reservation Sales 

Revenues

Gross Profit

2020 2019 CHANGE

 1,522.84  1,463.46 4.1%

 793.08  1,062.02 -25.3%

 450.48  671.54 -32.9%

102-2, 102-4, 102-6, 102-7

Established: 1977 Established: 1991 Established: 2009

Servicing the affordable and
middle-income housing segment

in the Mega Manila area. 

Offers residential properties outside the 
Mega Manila area in the affordable and 
middle market segments primarily under 
the “Camella” and “Lessandra” brands.

Builds both mid and high-rise 
vertical developments.

Camella Verra (Caloocan City)
Camella Ellisande (Taguig City)
Camella Dasma At The Islands 

(Dasmariñas, Cavite)
Tierra Nevada (General Trias, Cavite)

Camella Silang (Silang, Cavite)
Cerritos Heights (Daang Hari)

Camella East Winds (Pililla, Rizal)

Camella Cagayan (Tuguegarao City)
Camella Subic (Subic, Bataan)
Provence (Malolos, Bulacan)

Camella Pinecrest (Bacolod, City)
Camella Prima Butuan (Butuan City)

Camella Taal (Taal, Batangas)
Camella Palawan

(Puerto Princesa, Palawan)
Camella Dos Rios Trails

(Cabuyao, Laguna)

Kizuna Heights (Taft Avenue, Manila)
Sky Arts Manila (Malate, Manila)

The Spectrum (Pasig City)
Vista Shaw (Mandaluyong City)

The Courtyard (Taguig City)
Hawthorne Heights

(Katipunan, Quezon City)
Canyon Hill (Baguio City)

Suarez Residences (Cebu City)
The Loop Towers (Cagayan de Oro City)

2020 2019 CHANGE

16,648.52  24,017.04 -30.7%

 8,808.92  14,284.66 -38.3%

 4,027.14  7,016.07 -42.6%

2020 2019 CHANGE

29,807.46  42,519.48 -29.9%

 9,712.35  14,608.92 -33.5%

 4,450.06  7,846.28 -43.3%

2020 2019 CHANGE

5,303.20 9,742.81 -45.6%

2,467.11 2,418.60 2.0%

 837.59 1,236.88 -32.3%
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Brittany Corporation was established in 1993 and caters to 
the high-end market segment in the Mega Manila Area. It 
offers luxury houses in master-planned communities. From 
its first development, the La Residencia de Bacoor, in 1993, 
current projects are: Amore, Portofino Courtyards, Portofino 
South in Daang Hari, Alabang; Crosswinds and Grand 
Quartier in Tagaytay City; Georgia Club and Augusta in Sta. 
Rosa, Laguna; and L Posada and Marfori Tower in Sucat, 
Muntinlupa.

Crown Asia develops the country’s finest residential 
properties, creating communities for the nation’s upper 
middle-income families and individuals. The developments 
attract Filipinos who are reaping the rewards of their 
endeavors and enterprises, deserving of a beautiful home to 
showcase their successful journey.

KEY PROJECTS 102-2, 102-6

Camella is the largest homebuilder in Philippine real estate industry, 
building top quality yet affordable housing. In its over 40 years of 
operation, Camella has already built more than 400,000 homes in 104 
cities and municipalities across the country.  It has created an immense 
selection of affordable, high-quality Camella homes with world-class 
settings and master-planned house and lot communities – each one 
with expert space planning, sustainable architecture, and accessible 
and attractive locations.

Vista Residences is the condominium development arm of Vista Land. 
Since its launch in 2003, it has become a formidable player in the 
fast-growing vertical development sector of the real estate industry, 
developing top-tier leisure condominium properties in the country’s 
most scenic locales, and offering hotel amenities and services. Vista 
Residences continues to address the rising demand for condominium 
living with over 50 mid- and high-rise towers across the country’s most 
progressive business districts.
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The Manors are vertical villages ideally situated at the heart 
of Vista Land’s communicities that offer holistic lifestyle to its 
residents. Camella Manors provides high quality and exclusive 
condominium villages that carry the distinctive beauty and 
refreshing ambiance of Camella Home developments which 
feature the following: prime location, suburban environment, 
security and wellness, value for money, and a practical home 
investment. 

Launched in 2019, Lessandra continues to make its way to 
the top as a formidable residential real estate developer in 
the country. With more than 40 communities nationwide, 
Lessandra envisions strengthened community expansions, 
continuously addressing the Filipinos' need for safe and secure 
homes through providing quality and affordable house and lot 
offerings in prime locations that are accessible and that feature 
community amenities.

Launched in 2019, Condo Homes (COHO) is the newest 
brand for beautiful and premium developments in the most 
coveted business addresses of Metro Manila, with integrated 
and masterplanned Vista Townships. Derived from the words 
“condo” and “home,” COHO aims to combine the style and 
energy of condo living with all the convenient amenities of 
home. With resort-inspired amenities and exclusive spaces, 
COHO is the choice for urban young professionals. COHO’s 
condo for sale developments is now rising in Taguig, Las Piñas, 
Bacoor, and Tagaytay.

Started in 2012, Lumina is proving to be the country’s fastest 
growing mass housing developer, with over 50 projects, each 
offering value-priced and quality homes. Lumina projects 
are built in the most accessible locations, close to major 
thoroughfares, transport hubs, schools, hospitals, and business 
and leisure centers. Part of master-planned communities, these 
projects also come with amenities that include community 
halls, basketball courts, mini gardens and playgrounds, and 
space for future commercial areas.
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PRESIDENT’S REPORT

Dear Fellow Stakeholders,

Amidst the challenges of the past year, it’s a testament to 
how our Company is able to cater to the changing needs 
and preferences of our homebuyers, and to stay true to its 
core goal of building homes for every Filipino. 

It is also a good sign that our business model is sustainable 
and resilient to even an unprecedented crisis such as 
a continuing global pandemic. With over four decades 
of industry leadership and a proven track record in 
building complete communities, the spirit of innovation 
allows the organization to remain agile and responsive 
to our stakeholders – our homebuyers, our tenants, our 
employees, our partners, and our investors.

Therefore, even as this pandemic has impacted the 
company’s performance as well as the economy in general, 
the Company can remain optimistic as we recognize the 
opportunities that have emerged, especially in the real 
estate sector. 

Homebuyers and investors alike now put a premium for 
safety, thus looking for homes with adequate space and 
within an integrated community. In addition, the Company 
sees an increased preference for properties in the 
provincial areas.

This shift of customer preference bodes well for the 
Company since Vista Land has always been the leader 
in horizontal housing and has since positioned its 
housing products very well across the country through 
its unparalleled geographical presence in 147 cities and 
municipalities in 49 provinces nationwide. In fact, the 
Company in the last five years generated 50% of revenues 
from areas outside Mega Manila.

We are also happy that because of the synergy between 
our residential and leasing businesses, our malls are still 
enjoying a decent foot traffic since most of our commercial 
properties are within our existing residential community.

Right now, we are making the necessary adjustments to our 
business operations in order to better position the company 
once the economy fully recovers. We are focused on our 
triple bottomline of economic, social, and environmental 
results, staying committed to our stakeholders and bringing 
impact that make a difference.

Through this journey, we thank our stakeholders, especially 
our employees, with whom we share a vision and the 
drive to work towards that vision. We work together to 
provide quality homes and lifestyle for the benefit of our 
homebuyers and customers who deserve to have safe, 
secure, and comfortable homes and communities to be 
enjoyed with their loved ones. 

Manuel Paolo A. Villar
President and Chief Executive Officer

As one of the Philippines’ leading integrated property developers 
and the country’s largest homebuilder, we were proud to be 
awarded the recognition as “Most Innovative Community 
Developer” at The Global Economics Awards 2020. 

102-14

Homebuyers 
and investors 
alike now put 
a premium for 
safety, thus 
looking for 
homes with 
adequate 
space and 
within an 
integrated 
community."
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SUSTAINABILITY 
AT VISTA LAND
Vista Land’s vision of safe and beautiful homes for every Filipino stands at the core of its approach to 
sustainability as it recognizes the value of community and collaboration. The Company’s capability to 
provide its projects and services to stakeholders as well as its continued ability to offer opportunities for 
development and growth to them is contingent on the effectiveness of its Sustainability strategy. 

Managing the various aspects of its sustainability journey, therefore, means having a framework that is 
anchored on the pillars of economic, social, and environmental initiatives and optimizing their positive 
impact for stakeholders. Imbedded into this framework is a focus on strengthening the Company’s 
monitoring and reporting processes on these pillars, moving the organization forward towards its goals. 

As the Company continues to work on inculcating and operationalizing the sustainability mindset into the 
corporate culture, it expects to also continue to evolve and develop this framework to remain responsive 
and relevant to the times. Demonstrated by the events of 2020, there are various ways that the Company 
is able to adapt its strategies to respond to the changing needs of stakeholders living in an ever-changing 
global environment.     

Vista Land provides employment opportunities 
to the communities where the company 
operates. With its increasing visibility to more 
cities and municipalities, more communities 
are given access to employment opportunities 
hence, contributing to the growth of the local 
economy.

Part of Vista Land’s land acquisition study is 
the proximity of transport services and other 
infrastructures to the residential development. 
This, then, is incorporated in the strategic 
planning of the development that ensures 
uninterrupted supply of electricity and water, 
circulation within the property, and such related 
infrastructure improvements

Vista Land’s continuous residential 
development decreases the housing 
requirement of the country. Master planning of 
residential projects employs strategic planning 
that integrates housing, commercial spaces, and 
access to green and open spaces which aims to 
make subdivisions self-contained and walkable.

Contributions to the
UN Sustainable Development Goals
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The Materiality process 
entailed the following steps:

Pre-identification of 
topics. Issues and 
topics from different 
references such as 
the sector-specific 
publications from GRI 
and SASB and industry 
peers were collated.

Identification of 
Material Topics. The 
collated topics were 
initially reviewed 
by the Company if 
these are material to 
the operations and 
stakeholders. Each 
topic was provided 
with definitions for 
better assessment.

Materiality 
Assessment. The 
topics identified as 
material are processed 
into a survey where 
the Company will 
further assess the 
criticality of impact of 
each topic.

Due to restrictions brought 
about by the pandemic, the 
survey was conducted online 
through Google Forms. 
Using a 5-point scale  survey 
respondents assessed the 
criticality of identified topics 
based on their impact to the 
business and impact to the 
stakeholders.

Materiality

The Company follows the guidance of the GRI and SASB Standards and the principle of Materiality to identify and report on topics that 
our stakeholders consider material for their impact on the economy, the environment, and society.

Results show that Customer Satisfaction, Product/Service Quality and Responsibility, and 
Revenue and Income are the highly material topics considered most significant as the 
Company moves forward in its sustainability journey through a time of crisis in the country 
and the world.

These topics are aligned with our corporate values which includes “maintaining Closeness 
to Customers by reflecting the customers’ needs through its products and services” and 
“maintaining Cost Consciousness to guarantee sufficient resources for tomorrow through 
prudent use of financial resources while sustaining profitability”.

102-46, 102-47

1

2

3
ECONOMIC SOCIAL ENVIRONMENTAL

Impacts to Business
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2. Revenue & Income
4. Product/Service/Operations 
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13. Transparent Information
14. Responsible Supply Chain
15. Procurement Practices
19. Payments to Government
20. Asset design considerations
26. Anti-competitive Bidding Practices

1. Customer Satisfaction
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21. Local Employment
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24. Community Resettlement
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22. Landscape Impacts
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Stakeholder Engagement 102-40, 102-42, 102-43, 102-44

Engagement Frequency Key topics and concerns raised Company's response

C U S T O M E R S
I N T E R N A L

1. Project updates
2. Client presentations and 

visits
3. Hotline
4. Social media
5. Website

1. As needed 
2. As needed 
3. As needed 
4. As needed 
5. As needed

1. Payment channels
2. Safety of operations
3. Information privacy and 

security

1. Maximized online payment facilities
2. Digitized services for: 

2.1 reservations 
2.2 property tours 
2.3 sales platforms 
2.4 innovations

3.  Strict implementation of Privacy Manual 
and Data Privacy Act

E M P L O Y E E S  A N D  W O R K E R S
I N T E R N A L

1. Performance appraisal
2. Consultations
3. Jumpstart Activity
4. Employee convention 

(done usually during 
December in time for the 
birthday of the Chairman)

1. Annual
2. Once a year
3. Monthly
4. Annually

1. Health, safety and wellness
2. Continuous learning and 

growth
3. Corruption

1. COVID-19 response: 
1.1 Shuttle services 
1.2 Temporary accomodation

          near the workplace 
1.3 Faciliated Rapid and RT-PCR tests 
1.4 Compensation and benefit 
packages

2. Employee Engagements: 
2.1 Job rotations 
2.2 Management education 
2.3 Mentoring 
2.4 Performance evaluation 
2.5 Company-wide gatherings

3. Whistleblowing policy
4. KISS Campaign

R E G U L AT O R Y  B O D I E S
E X T E R N A L

1. Submission of 
requirements 1. As needed

1. Compliance with social and 
environmental laws and 
regulations

2. COVID-19 response

1. Timely submission of requirements 
for renewal or acquisition of permits/
licenses

2. Strict implementation of safety 
protocols

L O C A L  C O M M U N I T I E S
E X T E R N A L

1. Community Consultations 1. As needed

1. Livelihood and job generation
2. Safety of operations
3. Access to services e.g., 

schools or churches

1. Provided employment to local 
communities

2. Sourced materials from local markets
3. Sponsorships for local intiatives
4. Training for communities on livelihood 
5. Funded laboratory testing capacities 

and laboratory supplies
6. Integrated schools, churches, and other 

services in developments

S T O C K H O L D E R S  A N D  I N V E S T O R S
E X T E R N A L

1. Annual Stockholders' 
Meetings

2. Special Stockholders' 
Meetings

3. Analysts' Briefings
4. One on one meetings

1. Annual 
2. As needed 
3. Quarterly                       
4. Per request

1. Financial sustainability
2. Ethical operations
3. Long-term plans

1. Company updates and disclosures
2. Board meetings

S T O C K H O L D E R S  A N D  I N V E S T O R S
E X T E R N A L

1. Accreditation process 1. Annual 

1. Transparency in accreditation 
and procurement proceses

2. Project requirements
3. Corruption practices
4. Business continuity during 

the pandemic

1. Review of supplier base and processes
2. Send employees to training sessions, 

conventions, trade fairs, and symposia
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QUALITY SERVICE
103-1, 103-2, 103-3

The Company is committed to delivering the Vista Land Standard of living to its customers through its 
integrated communities – real estate developments that offer beautiful and quality homes together with 
commercial establishments, office buildings, leisure areas and sociocivic amenities.

The Company is largely successful 
in nurturing brand awareness for its 
developments. In a survey by the Philippine 
Survey and Research Center (PSRC), data 
shows that the Company enjoys a brand 
awareness/ preference of 98%, which is 
notably a level mostly observed for brands 
the category of fast-moving consumer 
goods (FMCG).

Recognizing the value of high brand 
awareness, the Company made sure 
to have a dedicated team focused on 
supporting and receiving concerns raised 
by its customers.

In 2020, majority of the concerns raised 
by homebuyers pertained to payment 
procedures. The community quarantine 
restrictions imposed by the Government 
made it difficult for them to do the 
usual process where they went to the 
Company’s offices to pay for their monthly 
amortizations. In addition, since the 
development projects are spread across 
the country, the platforms available at the 
time may not be fully accessible to the 
homebuyers.

Customer Satisfaction

In order to address such concerns, the 
Company expanded its online payment 
options beyond banks across its brands. 
The Company also beefed up its digital 
capacity going beyond sales and into 
further customer engagement. This 
included digital tools such as Vista Home 
which was especially created for the 
homebuyers. In addition, Vista Chat was 
launched so customers can message 
the Company for inquiries or concerns. 
This is in addition to the then launched 
023-Camella hotline for customers to easily 
call for concerns or inquiries. 

Through Vista Land’s platforms for 
capturing customers’ feedbacks, the 
Company was able to comprehend 
customer concerns and to do its best effort 
to address them in a timely manner.

2 Brand Awareness/Preference based on 
2018 results. The supposedly 2020 survey 
did not push through due to the pandemic.

Customer 
Satisfaction 
Score

98%2
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Vista Land’s determination to make life more 
beautiful demonstrates how its sustainability vision 
is truly anchored on the Company’s care for people 
and communities.

It seeks to contribute to the improvement of the 
quality of life for Filipinos and to positively impact 
the lives of future generations with safe and 
beautiful homes and community environments. 
Indeed, with the devastating COVID-19 crisis that 
people had to through in the past year, it became 
even clearer that only when responsible citizenry, 
businesses, and industries work together and 
support each other can society can hope to build a 
better tomorrow.

Product Quality
103-1

Extensive site evaluation is done before any land 
acquisition (either directly or through a joint venture 
agreement) and a final decision by the Company to 
develop such land. 

During every stage of development, the Company 
obtains regulatory approvals and clearances from 
various government departments. These include 
the DENR and the DAR, as well as from the local 
government unit with jurisdiction over the area where 
the project will be located. 

The Company believes that it has at all times obtained 
the required government approvals relevant for 
each project depending on its respective stage of 
development. 

The development process involves planning of the 
potential project, including determination as to the 
suitable market segment, master planning, design of 
houses and landscape design. As often as possible, 
the Company utilizes its in-house design capabilities 
and market research data to plan developments. 

Project Development:
Residential Development Business

Aside from determining the feasibility of a project, a 
study determines the property type for development 
i.e., whether a project will be developed as a lot-only 
project, a house and lot project or a combination of both. 
The Company believes that its extensive experience 
and expertise in residential real estate development 
allows it to reduce costs, maintain competitive prices and 
increase sales. 

From time to time, the Vista Land hires third-parties 
to design and plan projects. The work performed by 
these third-parties must comply with specifications 
provided the Company and, in all cases, is subject to the 
Company’s review. In particular, the Company hires third-
parties, including international firms, to design projects 
which are complex and require specific technical 
expertise and to design specific high-end projects. 

IF-HB-410b.1 Vista Land internally develops the construction designs 
for its housing units. The Company’s architects and 
engineers are trained to design structures to maximize 
efficiency and minimize production costs. In 2020, 
the Company employed a total of 61 architects and 
254 engineers (including the 36 architects and 189 
engineers from Vista Malls). 

Congruent with the over-all strategy of creating unique 
themed developments, Vista Land also develops and 
implements specific design parameters for houses to 
be built in its upper mid-cost and high-end subdivision 
projects.  It takes inspiration from well-established and 
unique architectural designs from the Mediterranean, 
the Swiss Alps, Italy, San Francisco, the Caribbean 
and the American South. In themed residential 
developments, the Company also requires that houses 
built by individual lot purchasers conform to the specific 
architectural theme. 

Vista Land’s designs allow customers to upgrade 
finishing details on a customized basis after the 
housing units are delivered and future vertical 
expansion through the addition of a second storey. The 
Company will continue to invest in the development 
of design and planning construction to further reduce 
costs and continue to meet customer needs. 

Design Considerations
IF-HB-410a.4
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Site development and construction work 
for housing development projects are 
contracted out to various qualified and 
accredited independent contractors. For 
larger projects such as site development 
work, contracts are awarded through 
competitive bidding. Smaller-scale projects 
though, such as the construction of certain 
structures within a project, entails directly 
contracting specific contractors.

In all cases, the Vista Land’s accreditation 
procedure is followed. The Company 
maintains relationships with over 300 
accredited independent contractors and 
deals with each of them on an arm’s-length 
basis. Vista Land ensures that it will not be 
dependent upon one or a limited number 
of suppliers or contractors. 

Vista Land also ensures that vendors 
and supplier are fully compliant with 
requirements and maintains quality 
standards. This is done through a team of 
project engineers who directly manages 
site development and construction 
activities, coordinates the activities of 
the contractors and suppliers, oversees 
quality and cost controls,  and ensures 
compliance with zoning and building 
codes and other regulatory requirements. 

By end of 2020, Vista Land had ongoing 
construction works for 180 residential 
development projects in various stages 
of development and level of sales across 
the country. The Company expects 
that land development for most of the 
horizontal projects will be completed in 
2021 onwards, while the construction of 
vertical projects will be completed in 2022 
to 2024.

Site Development
and Construction

Research
and Development

Insurance

The Company continues to do research 
and development studies on innovations 
in the industry, such as new types of 
construction materials, construction 
methodology, value engineering and 
quality assurance. It also conducts market 
studies on potential new retail malls and 
BPO commercial centers and gathers data 
on target retail customer base.  

The research and development activities 
also include organizing regular trips for 
its operations personnel, architects and 
engineers to various cities in America, 
Europe and Asia to enable them to 
become more attuned to high quality 
developments and latest trends from 
other parts of the world. 

Vista Land acquires insurance coverage 
that is required in the Philippines for real 
and personal property. Subject to the 
customary deductibles and exclusions, 
the Company’s insurance policies include 
coverage for, among other things, 
buildings and improvements, machinery 
and equipment, furniture, fixtures and 
fittings against damage from fire and 
natural perils, machinery breakdown, third-
party liability to the public and construction 
works. For its vertical projects, the 
Company has also obtained insurance with 
various general contractors. The Company 
does not carry business interruption 
insurance. 
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Sales and Marketing

Vista Land has one of the most extensive marketing 
networks in the industry which brings its brands 
closer to the market. The Company’s local marketing 
and distribution network of independent contractors 
and agents for its housing development activities 
is made up of about 3,000 teams, with a combined 
total of approximately 32,400 active agents. 

Of these marketing teams, 3,150 are accredited 
licensed realtors and 100 teams are direct marketing 
groups. The exclusively contracted marketing teams 
are compensated through a monthly allowance 
and are provided administrative support by the 
Company, including office space and expense 
allowances. Broker companies, on the other hand, 
are compensated with relatively higher commissions 
with funding allocations for business development 
programs.

In 2020, as the Company incorporated digital 
marketing initiatives in response to the pandemic, 
Vista Land provided computer tablets, data and load 
allowances, and cash as incentives to the marketing 
teams, ensuring a successful push towards digital 
marketing. 

Marketing to overseas Filipinos is also important 
as the group constitute a significant portion of the 
demand for housing and land development projects. 
To serve their needs, the Company has established 
an extensive international marketing network.

In 2020, this network consisted of 350 partners and 
7,200 independent agents located in countries and 
regions with large overseas Filipino populations, 
including North America, Europe, Middle East and 
Asia including Japan. These international brokers 
are established in their respective areas and serve 
as the Company’s marketing and promotion agents 
in their territories.

The Company, together with these international 
brokers and agents, regularly sponsors roadshows 
and participates in international fairs and exhibits, 
Filipino social and professional gatherings, and other 
related events.

Vista Land makes sure to  inform buyers that its 
project launches are HLURB-registered. Awareness 

efforts are conducted through periodic TV advertising 
on Philippines primetime television, sponsorships 
in select TV shows, as well as print advertising on 
national and geo-based publications. Before the 
pandemic, the Company’s strategy largely involves 
engaging prospect buyers personally, on-site 
marketing activities, print ad campaigns, as well as 
distribution of printed marketing materials. But with 
quarantine restrictions, the planned activities were 
shelved for the year.

This year, the Company accelerated its digital 
transformation, it also ventured into various social 
media promotions. As added support, the Company 
through a special division has set up support 
marketing groups focused on and dedicated to 
servicing the international market.

Vista Land will continue to maximize its digital 
initiatives such as online reservations, virtual property 
tours, and online sales platforms and innovations that 
are geared towards providing for what its integrated 
communities need.

Another key strategy for the Company is ensuring 
that buyers have easy and convenient modes of 
payments. The Company's customers can generally 
purchase the Company's products through cash 
purchases, bank financing, in-house (Company-
provided) financing, and government-assisted 
financing.

Under these four major modes of payments, the 
Company designs flexible and creative financing 
packages for its customers to make their acquisitions 
possible.

Of course, mortgage loans from private banks are 
available. These are offered to buyers who are 
perceived to be acceptable credit risks. To streamline 
the loan processing application, the Company 
has arrangements with several banks regarding 
the processing of applications with respect to the 
financing of unit purchases.

The Company also offers in-house financing to 
buyers. There are cases wherein in-house financing 
schemes serve as stepping stones to facilitate 

Convenient
Payment Options

103-1, 103-2, 103-3, 417-2, 417-3

Aiming to ensure the health and safety of 
tenants and homeowners in Vista Land 
properties, the Company had hired Globalland 
Property Management, Inc. as the property 
manager of its developments. Globalland acts 
as oversight of the homeowners’ association’s 
activities. Moreover, it is responsible for the 
financial management, security, landscape 
maintenance and association of social 
activities. The Company also hired a third-
party security agency to ensure safety of 
tenants and homeowners. 

Customer Health and Safety
103-2, 103-3, 416-2

With the COVID-19 pandemic, the standards 
for health and safety in all of the Company’s 
projects were top priority. So in 2020, aside 
from the usual services that the Company 
avails from Globalland, it also partnered with 
them to develop extensive health and safety 
protocols. This is to ensure the well-being of 
customers and homebuyers, especially our 
condominium dwellers as they are exposed 
in using shared facilities and compact spaces 
such as elevators.

0
substantiated 
complaints on 

product or service 
health and safety in 

2019 and 2020

0
substantiated 
complaints on 
marketing and 

labeling in 2019 and 
2020

transactions. In these instances, the buyers 
use the in-house financing facility but 
convert to bank financing within a certain 
period.

There are also instances where customers 
of the Company obtain financing from the 
Government. Government-subsidized loans 
under the government financial institution 
programs still continue to be the largest 
source of purchaser financing for the 
socialized market.

Providing the full range of payment modes 
make the Company’s offerings within reach 
of the buyers and takes away barriers 
that can frustrate them with disappointing 
customer experience. The Company 
therefore takes pains to offer an experience 
that makes for a positive long-term 
relationship with the Vista Land brands.
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ECONOMIC 
PERFORMANCE
The financial health and stability of the Company helps ensures it has the capability to continue adding value 
for stakeholders, providing quality of products and services to its customers, as well as safeguarding productive 
employment for its people.

Therefore, the Management Committee remains focused on optimizing the Company’s financial assets and 
exercising prudence in managing resources, especially in times of socio-economic crisis such as one brought 
about by the global pandemic. 

Furthermore, the Company introduced innovations while maintaining transparent channels of communication 
to enable a collaborative environment with the various communities it actively engages with. With these, Vista 
Land strengthened resiliency of its business continuity plan and crisis management strategy allowing it to remain 
stable and strong throughout the challenging year.

A comprehensive report on the financial performance of the Company is shared in its 2020 Annual Report, 
available online at https://www.vistaland.com.ph/investor-relations/#top

For this Sustainability Report, we feature some highlights while looking deeper into aspects that contribute to the 
Company’s progress in its sustainability journey.

103-1, 103-2, 103-3

The pandemic predictably affected both the Company’s 
residential and leasing businesses, especially during the 
start of the implementation of government restrictions to 
fight against the spread of the coronavirus wherein the 
Company had to temporarily close 80% of commercial 
spaces and halt construction of residential projects. 

Aiming to support its growth partners in the leasing 
business, the Company granted rental concessions to 
tenants, on a case-to-case basis. It helped also that majority 
in the mix of commercial tenants were considered part of 
essential industries and were allowed to remain operational 
even during community quarantine periods. 

Meanwhile, for its residential business, the Company 
boosted digital innovations and platforms that allowed 
for remote ways to sell housing products. These included 
virtual property tours, online payment platforms, online 
reservations, and various messaging applications.

When quarantine restrictions further eased in June and 
the economy started to re-open, the Company began to 
see encouraging signs of recovery. Since then, a sustained 
demand for its BPO office space, increased operational 
gross floor area (GFA) to 95% as well as the continued 
demand of its housing products especially in the provincial 
areas wherein a sales uptrend was seen, registering a 70% 
pre-COVID level of reservation sales. 

Direct Economic Value Generated and Distributed
102-7, 201-1

DISCLOSURE
Amount (in PHP million)

2019 2020

Direct economic value generated 42,897.27 31,256.08

Direct economic value distributed: 

Operating costs 10,231.49 7,808.16

Employee wages and benefits 1,255.63 1,276.76

Payments to suppliers, other operating costs 15,768.51 12,020.71

Dividends given to stockholders and interest payments to loan providers 12,841.20 10,585.86

Taxes given to government 2,919.17 2,152.93

Investments to community (e.g., donations, CSR) 42.31 5,326.51
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EMPLOYEE 
RELATIONS
Vista Land recognizes that our people are the Company’s prime asset, as their work and 
contribution, as well as the practice of our corporate values, ensure the achievement of our shared 
vision.  

Being present in 147 cities and municipalities across 49 provinces allows the Company to find 
talents locally. With its expansion plans to be visible in 200 cities and municipalities, Vista Land is 
expecting to employ more local talents and bring them into the organization. 

103-1, 103-2, 103-3

103-1, 103-2, 103-3, 201-3, 403-6

The pandemic situation has led the Company to 
receive resignations while also facing challenges in 
bringing new hires onboard. With the easing of the 
quarantine restrictions and looking forward to the 
safe re-opening of the economy, the attrition rate is 
seen to go down by the next year and the Company 
can efficiently fill the positions with local hires who 
share our values. By end of 2020, the workforce was 
1,407-strong, with the population comprised of 75% 
women and 25% men.

Supporting our people through the pandemic has 
been important for the Company. When the ECQ was 
lifted and resumption of office work was allowed, the 
Company provided additional programs to support 
its workforce: giving shuttle services in lieu of public 
transportation, offering temporary accommodation 
near the workplace and facilitating Rapid and RT-PCR 
tests to ensure the health and safety of its employees 
and families. 

The employee retention program of the Organization is 
focused on providing a safe and inclusive workplace, 
competitive compensation, continuous learning, 
and collaborative culture. The pandemic created big 
changes among all businesses and organizations on 
how to retain and engage its workforce. Common 
challenges are mental health and well-being of 
the employees, public transportation, employee 
communication and managing remote work.

Amidst these challenges, the Company kept focus on 
creating a culture where people from all backgrounds 
feel included and makes sure that everyone 
understands that the value of Respect for each other 
is practiced for all -- regardless of their age, gender, 
marital status, cultural background or place of origin. 
Ensuring employee diversity is mandated in the 
Company’s recruitment policies as it believes that 
a diverse pool of talent creates a more productive 
and creative work environment that brings better 
performance. 

The Company, through its Human Resource Department, 
continuously engages its employees remotely through 
maximization of various online platforms such as Zoom 
and Microsoft Teams. In fact, we were still able to 
celebrate the annual company-wide gatherings through 
VPortal, an internally developed e-conference facility.

On the other hand, providing competitive compensation 
is another factor that help retain quality talents in the 
organization. When employees are well-compensated, it 
promotes higher work productivity and job satisfaction. 
The Company’s compensation and benefit packages 
are way above those required by the labor regulations. 
The employees of the Company are provided with other 
employee benefits such as but not limited to medical 
benefits, car plans, housing plans and allowances on 
top of the basic salary. The Group has noncontributory 
defined benefit pension plan covering substantially all of 
its regular employees. The benefits are based on current 
salaries and years of service and related compensation 
on the last year of employment. 

All these help the Company attract new talent when 
needed. It provides equal opportunity employment and 
opens job roles to all qualified candidates. Vista Land 
also conducts succession planning by implementing 
job rotations and providing training programs to its 
employees.

One method of candidate development includes job 
rotations within the organization that give key performers 
opportunities to gain experience in other departments. 
The Company also provides management education and 
mentoring through leadership trainings and management 
development programs.

The Company takes pains to provide job-seekers equal 
access to job opportunities by establishing multiple 
avenues for job applications such as through online, on 
ground, and on-site. Job advertisements communicate 
the Company’s welcome for all candidates, assuring 
fair hiring process with eligibility based solely on 
qualifications and skills needed to succeed in the role.

25%

75%
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Ratio of lowest paid employee 
against minimum wage

27%

73%

25%

75%

P

Total: 1,703

Total: 1,407

1,053

1,249 

354

454

2020

2019

1,053

1,249 

354

454

2020

2019

2019

2019
2020

2020
1:1

Attrition Rate

2019 2020

23% -14%

1:1

Total Number of Employees

LIST OF BENEFITS
% of female employees who 

availed
% of male employees who 

availed

2019 2020 2019 2020

SSS 12 13 7 11

PhilHealth 3 2 3 2
Pag-IBIG 4 2 3 1
Parental Leaves 3 3 0 1

Vacation Leaves 82 65 83 66

Sick Leaves 13 36 10 23
Medical Benefits (aside from PhilHealth) 78 93 81 97

Housing assistance (aside from Pag-IBIG) 9 13 10 15
Retirement fund (aside from SSS)4 0 0 0 0
Telecommuting 15 30 25 30
Flexible-working Hours5 N/A 0 N/A 0

4  The Company has noncontributory defined benefit pension plan covering substantially all its regular employees. The benefits are based on current salaries and 
related compensation on the last year of employment. For 2020, none has availed of this benefit as no one retired for the mentioned year.
5  This benefit is available and can be granted to employees on a case-to-case basis.

102-7, 102-8, 405-1

202-1

401-2

Among the benefits of being part of the Vista Land 
organization is the opportunity for professional training 
and development. Prior the pandemic, the Company’s 
target was always to send all employees, based on 
their rank and skill level, to a 16 to 24 hours of training 
per year. The training and development enhances 
the employee's skills and exposes them to the latest 
trends and issues related to the nature of their job, 
and prepares them for the next level of responsibilities 
they will assume. Through training and development, 
employees also get to network and share best 
practices with other players in the industry. 

The training program is divided into four levels to 
address employees’ training needs based on the rank/
level:

• Fundamental and Mandatory Trainings (FMT)
• Skills Enhancement Training
• Leaders Enhancement & Development
• Executive Education

Traditionally, trainings and seminars were most 
effective in a classroom set-up. However, because 
of the pandemic, the opportunity to conduct and to 
facilitate activities on-site were limited. Still, in 2020, 
the Company was able to implement orientation 
and awareness seminars on COVID-19 prevention. 
Constantly innovating, the Company is in the process 

Training and Development

of designing a remote learning plan to achieve 
continuous learning objective while adapting the 
required safety and health protocols.

Another benefit that Vista Land optimizes in its 
retention program is its Recognition Program for 
employees who have done exceptional work in their 
respective fields.

The Company annually evaluates the performance 
of the employees based on two factors: performance 
and behavior. The annual performance appraisal 
allows the Company to recognize the employee's 
performance with merit increases and promotions. 
Specific ranks come with specific benefits such as, 
but not limited to, mobile plan and car plan. 

Aside from promotion to the next rank with salary 
increment, the Company also rewards an employee's 
excellent performance through travel incentives.

DISCLOSURE
Quantity Units

2019 2020

Total training hours provided to employees

a. Female 78,464 8,616 Hours

b. Male 26,936 2,960 Hours

Average training hours provided to employees

a. Female 62.82 56 Hours/employee

b. Male 59.33 56 Hours/employee

103-2, 103-3, 404-2

404-1
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Through these people programs and 
channels, the Company is able to keep 
the employees informed and on track of 
the shared goals and objectives of the 
organization and to encourage active 
engagement. 

Vista Land conducts a monthly Jumpstart 
Activity, an event where employees of a 
cluster/group convene to present monthly 
goals/targets and performance. During this 
activity, open discussion is encouraged 
to hear suggestions and inputs of the 
employees. 

This is how, even as the Company has 
no existing worker union, it is able to 
actively encourage the participation of 
the employees using other platforms like 
surveys, focus-group discussions, regular 
staff meetings, and coordination meetings.

The Human Resources Department is 
mandated to welcome, accommodate, and 
address the concerns of the employees. 
The Company also organizes regular values 
sessions, done per department or per 
division, where the company values are 
reiterated and at the same time becomes 
an avenue for employees to voice out their 
concerns and suggestions. The Company 
implemented the program KISS (Keep It 
Straight and Simple) Campaign wherein the 
employees were encouraged to suggest 
ways to simplify and streamline the current 
practices of the Company. The campaign 
demonstrates how the Management values 
the inputs of the employees.

At the same time, employees understand 
their responsibility to conscientiously avoid 
situations with potential conflict of interest. 
Employees are required to disclose any 
interest or benefits they have that may 
conflict with the business or interests of 
the Company. Employees are expected to 
devote their full attention to the business 
interests of the Company. They are also 
prohibited from engaging in any activity 
that interferes with the performance of 

their responsibilities to the Company or is 
otherwise in conflict with or prejudicial to 
the Company.

Vista Land issues a Notice to Explain to 
the erring employee to ensure fairness. 
If the violation is related to dishonesty, 
loss of confidence, or gross negligence, 
the employee will be put on a 30-day 
preventive suspension. A Committee will 
hold an administrative hearing before the 
release of the final decision.

The Company is happy to report that in 
2020, there were no incidents in relation to 
human rights violation or discrimination as 
Vista Land as it continues to advocate for 
observance of labor laws and human rights 
in the workplace.

There are policies governing its employees 
in compliance with the existing labor laws 
and regulations. These provide a grievance 
mechanism that gives its employees 
confidence to freely communicate their 
concerns without fear of retaliation including 
workplace discrimination and bullying. 

The Company has clearly stated Sexual 
Harassment Policies and Procedures to 
demonstrate that it will not tolerate any 
behavior that amounts to sexual harassment 
and any officer or employee found to have 
committed sexual harassment shall be 
subjected to disciplinary action, up to and 
including dismissal.

Any complaints received pertaining to 
discrimination will be dealt with promptly 
and with fairness. Same as other offenses, 
the Human Resource Department will 
investigate based on the incident report, 
testimony of the witnesses, and other 
evidences related to the commission of the 
offense. All employees shall be afforded 
with due process before implementation of 
applicable action or sanction.

Employee Engagement
102-41, 103-1, 103-2, 103-3, 402-1, 406-1, 419-1

0
legal actions or employee 

grievances involving 
forced or child labor in 

2019 and 2020  

Vista Land 
conducts a 

company-wide 
discussion at least

once a year 

Caring for our people includes implementing programs 
that promote their health and wellness. Vista Land 
partners with a Health Maintenance Organization 
(HMO) and ensures its employees’ health and 
wellness by mandating them to undergo annual 
physical examinations (staff to middle managers) and 
executive check-ups (for senior managers and up). 
Occasionally, the Company would sponsor fitness 
activities such as sports fest, Zumba, and even contest 
on weight management to encourage more employee 
participation. 

It also implements Occupational Health and Safety 
(OHS) policies and programs to promote Vista Land 
as a drug-free workplace, to prevent illnesses like 
Hepatitis B, HIV/AIDS, and Tuberculosis. These 
activities, policies and programs are communicated 
through the Post Master, the Company’s official 
corporate communication platform. The Company 
participates in the different fire and earthquake drills as 
part of emergency preparedness. 

Moreover, as part of the Company’s OHS Management 
System, Health and Safety Committees are formed 
per cluster. The committee is responsible in doing risk 
assessment for the company. Committee members 

Employee Health and Safety

undergo two (2) critical trainings: 40-hr occupational 
health and safety trainings and 40-hr first aid and 
basic life support training. It also conducts risk 
assessments and meetings to reduce the likelihood 
of risks to happen in the workplace. In cases of 
serious injuries, illnesses, or fatalities, assessments 
are being done by the highest-ranking personnel or 
officer-in-charge in the area. Results of assessments 
are reported to the HR Department. If the employee 
needs to be brought to the hospital, the HR 
coordinates with the partner HMO. 

The COVID-19 health and safety protocols were rolled 
out throughout the organizations and steps were 
taken to ensure that the Company provides a safe 
workplace for employees.

DISCLOSURE 2019 2020

Safe man-hours N/A N/A

No. of work-related injuries 0 0

No. of work-related fatalities 0 0

No. of wok-related ill-health 0 0

No. of safety drills 30 2

103-1, 103-2, 103-3, 403-1, 403-2, 403-3, 403-4, 403-5, 403-6, IF-HB-320a.1

403-9, 403-10, IF-HB-320a.1
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Land Use & Landscape Impacts

Vista Land conscientiously conducts necessary 
investigations for all its projects. Not only does this 
ensure its projects and services are future-proofed 
for the demands of the market, it also helps to make 
sure its business does not negatively impact lands 
with high biodiversity value or protected areas. 

Before acquiring any property, the Company 
considers the following criteria in its land acquisition 
study:  

 - the general economic condition of the 
environment surrounding the property;

 - proximity of land to areas to existing products 
and service brought about by nearby 
developments;

 - accessibility to roads and major thoroughfares;
 - availability of electric facilities, telephone lines, 

and water systems; and
 - overall competitive landscape and neighboring 

environment and amenities.

Due diligence also entails an evaluation process that 
focuses on four major factors: 

 - legal documents (e.g. title) related to the 
property;

 - property valuation;
 - technical characteristics of the property (e.g. 

location of fault lines); and
 - other factors impacting the suitability and 

feasibility of developing future projects.

Conducting extensive checks on both the owner and 
the land itself is also important for the Company. The 
investigation focuses on the veracity of the title covering 
the land and whether it can be traced back to the original 
judicial decree granting title over the land. As and when 
needed, the Company also engages third parties, such 
as surveyors and engineers, to verify that the land it 
seeks to acquire is covered by the technical description 
of the title. 

Meanwhile, the Company also conducts its own valuation 
of the property. Valuation is based on, among other 
factors, other similar properties in the market and an 
assessment of the potential income derivable from any 
development suitable for the property. 

At the same time, the Company also conducts 
engineering and environmental assessments in order 
to determine if the land is suitable for construction. The 
land must be topographically amenable to housing 
development. 

Finally, the Company considers the feasibility of obtaining 
required governmental licenses, permits, authorizations, 
which also cover those adding necessary improvements 
and infrastructure, including sewage, roads and 
electricity.

103-1, 103-2, 103-3, IF-HB-160a.4, IF-HB-410b.1
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RESPONSIBLE
OPERATIONS 103-1

From the acquisition of land until its final development, Vista Land is committed to creating communities 
that are safe, accessible, and affordable so that more Filipino families can live dignified and prosperous 
lives. The Company also ensures that it builds projects with the environment in mind, understanding 
the importance of a thriving planet to future generations. Therefore, Vista Land makes sure that it goes 
beyond mere environmental compliance, employing modern technologies to efficiently manage sanitation 
and safety.  The Company further mitigates its impact by creating a responsible supply chain composed 
of mostly local suppliers who are vetted based on their environmental and social performance. Lastly, 
the Company promotes the responsible use of scare resources by minimizing its consumption and waste 
wherever possible, and by improving its efficiencies and operations to give its communities a healthy and 
safe environment to live in.



Responsible Supply Chain

In 2020, there were no significant negative  
environmental and social impacts in Vista 
Land’s supply chain and the Company 
reports that 100% of the procurement 
budget was spent on local suppliers.

Vista Land is committed to supporting 
local suppliers and helping develop the 
local economy. The Company would like to 
establish long-term relationships with them, 
thus, it is important that suppliers/ partners 
share its mission of building homes for 
every Filipino.

Towards this end, the Company has 
established an accreditation process to 
attract suppliers based on their ability to 
provide products that meet the quality 
standards, offer fair and reasonable prices, 
ensure timely delivery, and maintain good 
service and support.

The suppliers/partners are then chosen 
based on their capacity to fulfill the 
requirements, competitiveness of their 
offer, historical performance, and results of 
background checking, among others. 

They, therefore, undergo thorough 
evaluation and assessment of their 
technical capabilities. They are also 
assessed to know their financial condition 
through background investigation, 
submission of complete and updated 
financial documents, government permits 
and certifications, company and plant visits, 
and other relevant inquiries. 

The accreditation process is transparent 
and fair, requiring suppliers to establish 
their ability to service the requirements 
and the legitimacy of their operations. The 
Company also assesses its suppliers for 
their environmental and social impacts, and 
partners are expected to adhere with the 
law and act ethically at all times.
 

In 2020, the Company reports no incidents 
of non-compliance to the different 
environmental laws of the country. 

Vista Land is committed to full 
compliance as an advocate for the 
environment and the value that a 
healthy and thriving environment brings 
to improving the standard of living for 
Filipinos. The Company therefore has 
a Technical Services team that tracks 
environmental law compliances from 
business development to post business 
development stage.

It also aligns its operations, most especially 
its construction and property management 

Environmental Compliance
103-1, 103-2, 103-3, 307-1, IF-HB-160a.3

102-9, 103-1, 103-2, 103-3, 204-1, 308-2, 414-2

0
non-monetary sanctions 
for non-compliance with 
environmental laws and/

or regulations

100%
of procurement budget 
spent on local suppliers

0
monetary fines for 

non-compliance with 
environmental laws and/

or regulations

with the modern technologies being 
introduced as means to efficiently 
implement sanitation, environment, and 
safety laws and regulations regardless of 
cost. 

Vista Land considers entering certifications 
and other environmental initiatives 
such as ISO 140001 to contribute to the 
betterment of the environment. Hence, 
it is continuously exploring strategies 
for continuous improvement and new 
technologies to help preserve the 
environment.

Information Security

With the increased number of customer interactions 
being done on online digital platforms, Vista Land assures 
customers and other stakeholders that the Company is 
committed to ensuring data privacy and security. 

The Company acknowledges the risk of intrusion of data 
security protection and controls that may result to data 
breaches, leaks, thefts, and losses of data. Gathering of 
information through the Company’s online reservation 
portals which are hosted in secured websites and through 
contact tracing using physical forms or through an 
application via mobile phone increases the vulnerability of 
customer information for privacy risks.

Vista Land – along with its officers, employees, third-party 
providers, professional advisors -- is fully aware of and 
strictly complies with the terms set out in the company’s 
Privacy Manual. The most salient points of the Company's 
privacy policies are duly disseminated throughout the 
organization by means of regular offline and online 
briefings with all departments and their respective staffs 
and officers. 

The Data Privacy Officer (DPO) and Compliance Officer 
for Privacy (COP) monitor changes or updates in data 
privacy legislation or in the laws, rules and regulations and 
policies regarding privacy and, if need be, recommend 
suggested actions or changes in the privacy approach of 
the Company. 

The Company continues to implement reasonable and 
appropriate Organization Security Measures, Physical 
Security Measures, and Technical Security Measures and 
other procedures intended for the protection of personal 
information or data against any accidental or unlawful 
destruction, alteration and disclosure even when there 
are no identified substantiated complaints. 

It follows the government's protocols regarding 
contact tracing and other platforms requiring customer 
information and ensure that all data submitted have 
signed consent forms. The information are handled in 
accordance with the existing privacy laws and regulations, 
with collation and storage of the data collected being 
done by the authorized officers only.

Customer Privacy 
103-1, 103-2, 103-3, 418-1

The Company uses an intrusion detection system to 
monitor security breaches and alerts the organization 
of any attempts to interrupt or to disturb the system. It 
also reviews and evaluates software applications before 
the installation thereof in computers and devices of 
the organization to ensure the compatibility of security 
features with the overall operation.

Vista Land strictly adheres to the guidance of the Data 
Privacy Act in the event of an incident of data breach or 
any other data security-related concerns. A Privacy Policy 
is also in place to attest the Company’s commitment for 
a more reliable data security systems and respectful 
consent of collecting information.  The Privacy Policy can 
be accessed here: https://www.vistaland.com.ph/privacy-
policy/

The Company reported an incident regarding the 
defacement of its website on June 2020. Within twenty-
four (24) hours from discovery thereof, the Company, 
through its DPO reported that said breach incident to the 
NPC. Subsequently and upon request of the NPC, the 
Company submitted all pertinent requirements for the 
investigation of said breach.

The Company continues to explore new technologies on 
top of what the Company currently has to ensure data 
privacy and security. The Company also has a dedicated 
DPA team to address issues relating to data privacy and 
security.

It ensures that Privacy Impact Assessments for all systems 
are completed and updated on a yearly basis. Results of 
which are discussed with and submitted to Management 
for reference. The IT group also has standard procedures 
set to make sure that all suppliers follow the company’s 
privacy policies in working on projects.
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Responsible Consumption

As Vista Land envisions safe, secure, and comfortable 
homes and communities for Filipinos, it fully recognizes 
that a healthy and thriving ecosystem is essential to making 
the dream a reality. The Company therefore inculcates 
a sustainability lens in its concept of an integrated 
community, ensuring a healthy environment for people to 
live in.

The value of a safe, secure, and comfortable home for 
Filipino families became even more important during the 

103-1, 103-2, 103-3

pandemic, when people were asked to stay home for 
their safety against the spread of COVID-19. The quality of 
life that Filipino families deserve include access to clean 
air and water, and the Company is committed to being a 
responsible advocate for the environment and continuing 
to improve its efficiencies and operations throughout its 
sustainability journey

Disclosure 2019 2020

No. of substantiated complaints on customer privacy 0 0

No. of complaints addressed 0 0

No. of customers, users, and account holders whose information is used for 
secondary purposes 0 0

No of data breaches, including leaks, thefts, and losses of data 0 1

SITE 2019 2020 2019 vs 2020*

GASOLINE (IN GJ)

Communities Negros, Inc.1 571.23 346.95 224.28
Communities Koronadal, Inc.1 251.55 578.53 (326.98)
Communities Gapan, Inc.2 416.59 85.02 331.57
Communities Taal2 547.27 246.60 300.67
Crosswinds3 - - -
Crown Asia Valenza4 60.54 2.10 58.44
Vista Hub5 82.71 202.92 (120.21)

ELECTRICITY (in kWh)

Communities Negros, Inc.1 156,204 109,389.17 46,815
Communities Koronadal, Inc.1 97,113 117,700.13 (20,587)
Communities Gapan, Inc.2 44,828 5,227.58 39,600
Communities Taal2 51,472 49,040.17 2,432
Crosswinds3 456,093 85,293.72 370,799
Crown Asia Valenza4 240,664 29,852.56 210,811
Vista Hub5 906,064 4,556.00 901,508

SITE 2019 2020 2019 vs 2020*  305-5

DIRECT (SCOPE 1) GHG EMISSIONS 305-1

Communities Negros, Inc.1 39.50 23.51 15.99

Communities Koronadal, Inc.1 17.40 39.20 (21.80)

Communities Gapan, Inc.2 28.81 5.76 23.05

Communities Taal2 37.85 16.71 21.14
Crosswinds3 - - -
Crown Asia Valenza4 4.19 0.14 4.05
Vista Hub5 5.72 13.75 (8.03)

Indirect (Scope 2) GHG Emissions 305-2

Communities Negros, Inc.1 111.25 77.91 33.34

Communities Koronadal, Inc.1 75.72 91.77 (16.05)

Communities Gapan, Inc.2 31.93 3.72 28.21

Communities Taal2 36.66 34.93 1.73

Crosswinds3 324.83 60.75 264.08

Crown Asia Valenza4 171.40 21.26 150.14

Vista Hub5 645.30 3.24 642.06

1 This site is developed under Communities Philippines, Inc.
2 This site is developed under Camella Homes, Inc.
3 This site is developed under Brittany Corporation.

4 This site is developed under Crown Asia Properties, Inc.
5 This site is developed under Vista Residences.
* Negative values mean an increased consumption versus 2019 consumption.

302-1, 302-4, IF-RE-130a.2

Table: Energy Consumption and Reduction

Table: GHG Emissions (in TonnesCO2e)

Energy and Emissions
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The Company regularly monitors it use of resources. In 
residential projects not yet turned-over to Homeowners 
Association (HOA), Vista Land continues to manage 
energy consumption of common areas such as streetlights, 
clubhouses, parks, and other open spaces. Vista Land 
manages, keeps track and monitors electricity and gas 
consumption in order to achieve effective and efficient use of 
these resources.

For 2020, the Company continued to advocate for energy 
conservation and the responsible use of resources. We 
documented decrease in consumption for many projects, 
there were some that went up. This can be expected as 
occupants in the developments increased, resulting also in 
increased demand for basic services such as electricity. This 
has, therefore,  contributed to the overall GHG emissions 
performance of the Company.

In order to support the sustainability goals in this regard, the 
Company makes sure that its residential communities are 
serviced by a reliable electricity distributor. The Company 
chooses distributors who are also equipped with business 
continuity capabilities in cases of emergencies or natural 
disasters such as typhoons.

At the same time, Vista Land is studying the feasibility 
of clean energy technologies that can make it viable for 
homeowners and tenants to source their electricity in more 
cost-efficient and cleaner means. 

The Company shall continue monitoring its electricity 
consumption in all its properties and implement sustainable 
practices for all its homeowners and tenants. It also conducts 
research to improve the current situation of its residential 
projects, seeking insights towards efficient use of resources 
like gas and electricity.

Villar SIPAG also has advocacy programs that encourage 
communities to switch to a more sustainable lifestyle. For 
instance, a horticulture initiative called the Greenscapes 
improves the air quality within the immediate vicinities 
and provides cooler surroundings through growing of 
different endemic plants in property grounds. In this way, 
the Company reverts the impact of emissions from their 
properties.

103-2, 103-3, IF-RE-130a.5

For residential projects not yet turned-over to the HOA, 
Vista Land continues to manage water consumption of 
common areas such as swimming pools, clubhouses, 
parks, and other open spaces, aiming to achieve effective 
and efficient use of such resources. 

Vista Land ensures that its residential communities’ water 
consumption needs are provided by a reliable distributor. 
In addition, its residential developments have elevated 
water tanks as well.

Vista Land is looking for the possibility of installing water 
recycling equipment to divert discharges for other uses 
such as landscape maintenance. The Company conducts 
research and explores new technologies, to further 
improve the current situation of its residential projects, 
especially the use of essential resources like water.

Water Water Consumption
(in cubic meters)

SITES 2019 2020

Communities
Negros, Inc. 11,678 8,548.13

Communities 
Koronadal, Inc. 17,595 20,456.63

Communities
Gapan, Inc. 10,695 1,408.00

Communities Taal 20,932 18,281.49

Crosswinds 71,012 98,477.12

Crown Asia Valenza 9,678 10,741.15

Vista Hub 1,784 10,786.00

103-1, 103-2, 103-3, 303-1, 303-2, 303-5, IF-RE-140a.4
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103-1, 103-2, 103-3, 203-1, 203-2

Villar SIPAG Awards

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 4948

COMMUNITY 
EMPOWERMENT
The Company recognizes the valuable relationship that it maintains with local communities where it does 
business and develop projects, especially as it promotes the concept of integrated communities. 

The developments stimulate the local economies through increased business for local suppliers, employment of 
local workforce, the payment of local taxes and permits, as well as active partnership and sponsorship of local 
social and environmental initiatives. 

The Company annually allocates budget for its Corporate Social Responsibility program activities as approved by 
the Board and Managemen.

Started in 2001, the Company’s Corporate 
Social Responsibility (CSR) arm, the Villar Social 
Institute for Poverty Alleviation and Governance 
(Villar SIPAG) implements various programs 
that are in line with its key advocacies such as 
livelihood generation, jobs creation, environment 
protection, assistance to the OFWs, development 
of community enterprises, church-building, and 
agricultural training through the Villar Farm 
Schools. Employees are invited to participate 
in program activities like coastal clean-up, relief 
operations, and tree planting among others.

In 2020, in response to the pandemic crisis, 
the Company explored partnerships with other 
organized groups and provided funds to support 
their works such as building laboratory testing 
capacities and laboratory supplies to expand 
community testing, pooled testing, among others.

Through the Villar SIPAG, the Company has 
also established long-term and sustainable 
projects such as providing trainings to residents 
of the barangay beneficiaries that gives birth to 
numerous livelihood opportunities and helping 
in transformation of critical habitats to thriving 
ecotourism destination. 

For instance, it has continued the nationwide search 
for students who have excelled in elementary and 
secondary education to be awarded with the Villar 
Excellence Award. Through this endeavor, students 
are encouraged to pursue exemplary performance in 
their education.

The Company is also building schools and churches 
within the Vista Land Community, namely in Cagayan 
de Oro, Iloilo, and Antipolo. There is also the Villar 
SIPAG School project in Las Pinas.
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MISSION

COMPANY PROFILE

Inspired by, and committed to, the fulfillment of our vision, we, at Vistamalls, Inc., shall strive:

• To continously cater to the various needs of our customers and the communities we serve
• To ensure and nurture the safety, health and wellness of our employees and to prepare them for career 

advancement
• To value and respect the rights of our shareholders and other stakeholders, such as suppliers, contractors, 

customers and creditors
• To be pro-active in the performance and attainment of our corporate social responsibility
• To explore other areas for expansion where opportunities for growth and development are abound

Vistamalls Inc. (the “Company”), formerly Starmalls, Inc. prior to its name change in 2019, was incorporated in Metro 
Manila, Philippines, on October 16, 1969. The Company now runs an investment, real estate and leasing business. 
As the holding Company of the Vistamalls Group, Vistamalls is engaged in the leasing of retail malls and Business 
Process Outsourcing (“BPO”) commercial centers. The Group has a wholly owned subsidiary, Masterpiece Asia 
Properties, Inc. (MAPI) and a 98.36% owned subsidiary, Manuela Corporation (MC). 

Vistamalls keeps with the Vista Land philosophy of keeping the community in mind, by bringing “beauty in convenience”. 
The Company therefore shifted its focus from giving the market what they need to bringing them a redefined and global 
mall experience, right where they live. With Vistamalls, Vista Land was able to create a gathering place for each of their 
developments that was not only functional, but also beautiful and world-class. Moreover, Vistamalls is also located in 
proximity to major transport hubs. The strategic locations of its commercial areas, paired with a massive landbank, gives 
Vistamalls a competitive advantage.

Vistamalls also feature the very best of the AllValue portfolio, housing its many flagship stores, including AllHome, All 
Day Supermarket, Coffee Project, Bake My Day, KinderCity, and Finds, A Discount Store, as well as Vista Cinemas. 
These brands enhance and support a thriving community and create a platform for both international and local retailers 
to reach a dynamic and growing market. The malls also boast of a diverse tenant mix, providing its surrounding 
communities and visiting customers with all they may need, under one modern roof.

Vistamalls owns and operates a network of malls strategically located throughout Mega Manila and in key cities of the 
country. The Company currently runs 31 malls, 69 commercial centers, and 7 offices. As the Company continues to raise 
the bar for leisure and entertainment, it has launched a new breed of malls through its premium lifestyle centers with 
state-of-the-art features, and these include NOMO – A Vista Lifestyle Center located at the City of Bacoor, and at Evia 
Lifestyle Center at the heart of Vista Alabang.

For over 40 years, Vistamalls has had a tradition of excellence and a desire of serving and uplifting the Filipino quality 
of life. With the Company’s strong connection with its communities, companies and consumers, it moves forward to 
expand to new areas of growth, with a stronger focus on sustainability. The malls will elevate their standards on health 
and safety, engage more closely with communities, and reduce their environmental impact wherever possible. This will 
enable the Company to truly raise the Filipino mall experience to a higher, brighter level— with malls that are built to last, 
built for the future.

VISION
Vistamalls, Inc. aspires to serve and elevate the Filipino quality of life by building and operating retail shopping 
malls and commercial centers where vibrant community life is created, shared and celebrated.

102-1, 102-5, 102-7

CORPORATE VALUES

COST CONSCIOUSNESS
Cost is not a question for numbers, but a question of value. It is not what 
we can cut out, but what we can save on. We are lean because we know 
that success does not depend on the number of people, but on the number 
of ideas, and the brilliance of those ideas. We are not cost conscious 
to increase our profit margins, but to guarantee that we have sufficient 
resources for tomorrow. It is not just the cost to us that we must concern 
ourselves with, but that cost to our customers as well.

TEAMWORK
Synergy is one of a corporation's greatest assets. The solitary genius is nice, 
but teams are stronger. We have common goal, we need each other to get 
there. We have each other's back. We have the Company's back.

COMPETITIVE SPIRIT
Everyday, we step into the battlefield knowing we are well equipped.
We are a crack team. Better trained. Better skilled. Better motivated.The 
competition is there for two reasons: to learn from and to knock out. We owe 
it to ourselves to keep building muscle, and we owe it to our customers to 
keep fighting.

HONESTY
We need to be trustworthy, and we need to be trusted. There must be 
integrity and reliability in our word, and our character. Honesty necessitates 
dependability, fairness, probity, and holding on to high principles. It is the 
only way we can believe in each other and our customer can believe in us.

CLOSENESS TO CUSTOMERS
Our future is wrapped up in our customers – along with their dreams, their 
hopes, their lives. We must become part of their community – and their 
family. What they need is as important as what we do. It is what drives what 
we do. To them, we will always listen. From them, we will always learn. They 
are the reason we exist.

102-16
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VISTAMALL AT A GLANCE

OPERATIONAL KPI 2020 2019

Number of Malls 31 31

Number of Commercial Centers 69 62

Number of Offices 7 7

Gross Leasable Area in m2 (Malls) 1,362,467 1,271,002

Gross Floor Area in m2 (BPO spaces) 226,227 226,227

Average occupancy rate, by percentage 83% 84%

Number of appraisals provided 31 30

%

102-7, IF-RE-000.A, IF-RE-000.B, IF-RE-000.D

BRANCHES
In order to be of service to many Filipinos, the Company’s malls are built in proximity to villages and subdivisions, and are 
equipped with world-class cinemas, a warm and cozy mall ambiance, and good air quality and temperature — meeting 
international standards for retail establishments. The Company also ensures a good mix of tenants to create a one-stop-
shop experience for all its customers.

102-2, 102-6

COMMERCIAL ASSETS

M A L L S C O M M E R C I A L
C E N T E R S

O F F I C E S

107

31 69 7
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PRESIDENT’S REPORT

The Company’s performance remained strong in 2020, 
generating PhP 7.3 billion in revenue, and distributing PhP 
3.2 billion in economic value to different stakeholders 
through its operating costs, salaries and benefits, payments 
to suppliers, dividends, taxes, payments, and donations. 
This performance is testament to the economy’s ability to 
recover quickly, and to survive the hurdles brought about by 
the pandemic.

Beyond economic value, Vistamalls is also in a unique 
position to contribute to sustainable development, by also 
championing environmental protection, and by focusing on 
the welfare and wellbeing of all the people it serves. 

In 2020, the Company’s environmental performance 
showed positive trends, in part because of the lessened 
consumption of energy, water and waste during the months 
of community quarantine, and also due to the various 
programs and policies on the responsible use of scarce 
and vital resources, promoting the recycling and reuse 
of materials such as carton and paper, rainwater, and 
the conversion of food wastes into compost for fertilizer. 
Energy-efficient measures are also in place such as the use 
of LED bulbs, and the optimization of natural light in the 
design of commercial assets. More opportunities lie ahead 
to further make our operations greener, such as the use of 
solar panels to power our offices and malls, and the use of 
recycling technologies, particularly in the use of water.  

Vistamalls also understands its power to protect and 
empower people, through the work that we do. The 
pandemic has heightened our focus on the health and 
safety of our employees and our customers, and has 
prompted us to implement stringent measures that ensure 
all the members of our workforce and our mall-goers can 

enjoy clean, sanitized and safe shopping environments. To 
limit the need for face-to-face interaction, our employees 
were empowered to work from the safety of their homes, 
while those who needed to report to work were provided 
with personal protective equipment and transportation 
shuttles to limit their exposure to the virus. 

Leveraging the use of technology, Vistamalls also further 
digitized its e-commerce initiatives, and engaged with 
customers through Viber, Facebook Messenger and calls. 
Personal Shopper services were also launched to create 
personalized shopping experiences for customers. 

In contributing to nation-building, Vistamalls also sources 
only from local suppliers— ensuring that value trickles 
down primarily to local players and the national economy. 
Furthermore, the Company remains committed to connect 
more deeply with its surrounding communities, staying 
active in environmental initiatives, helping in relief 
operations and curating events and programs designed and 
reflective of the community in its event halls. 

While Vistamalls continues on its path towards sustainable 
development, it vows to align its strategies and operations 
to more meaningfully contribute not only to the nation’s 
sustainability goals, but also to the global UN Sustainable 
Development Goals for 2030— leveraging its power to be 
a force for good in the fight against poverty, inequality and 
climate change. 

Manuel Paolo A. Villar
President and Chief Executive Officer

While 2020 was year filled with unprecedent challenges due to the global pandemic 
and an onslaught of natural calamities hitting the Philippines, Vistamalls was able to 
weather the storm and grab opportunities for sustained growth. 

102-14

Beyond 
economic 
value, 
Vistamalls 
is also in 
a unique 
position to 
contribute to 
sustainable 
development, 
by also 
championing 
environmental 
protection, and 
by focusing on 
the welfare and 
wellbeing of all 
the people it 
serves."

"
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SUSTAINABILITY 
AT VISTAMALL
Vistamalls is committed to being a sustainable Company by serving and elevating 
the Filipino quality of life. It aims to do so by building and operating retail shopping 
malls and commercial centers which meet every need, right at the center of where 
community life is created, shared and celebrated. To do so sustainably would 
mean to provide excellent and safe shopping experiences for all customers, to 
ensure that ethical business practices are always enforced, and to safeguard the 
needs of all stakeholders through prudent financial management. Through these 
principles, Vistamalls can confidently expand and grow to serve more Filipinos for 
generations to come. 

Vistamalls provides employment opportunities to 
surrounding communities where the Company operates. 
This is done either through direct employment in property 
management and operations; or indirectly through contractual 
partners, and our tenant establishments that occupy spaces 
in buildings. The Company also contributes to decent work 
and economic growth through promotional spaces in our 
activity centers. The Company indirectly provides economic 
growth to the LGU where it has operations. Growth comes 
from tax payments to the LGU, activity partnerships in its 
commercial spaces and activity centers, and other related 
initiatives.

Vistamalls’ operations contribute to bringing goods and 
services closer to the local communities where they operate, 
and encourage small- and medium-scale industries to grow 
and develop in our commercial, office, and BPO spaces. 
In addition, the Company’s partnership with Villar SIPAG 
encourages farmers and small industries to develop their 
initiatives and spur innovation that could lead to lasting 
positive change.

Vitstamalls’ commercial, office, and BPO spaces encourage 
sustainable growth in the communities in which it operates, 
as the Company’s establishments serve as one-stop shops 
for the needs of its citizens. Amenities that conform to 
international standards, such as activity centers, indoor 
playgrounds, shops, movie theaters, and other public spaces, 
contribute to the development of the community in terms of 
economic and social integration. In addition, the construction 
of transport terminals in the Company’s malls contributes 
to the infrastructure improvements in the communities it 
serves. This means that citizens in the communities where 
we operate no longer need to travel long distance to get 
what they need. Vistamalls also contributes in Vista Land’s 
contribution to SDG 11, through the Communicities initiative of 
integrated urban development.

Contributions to the
UN Sustainable Development Goals

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 5958



Materiality
102-46, 102-47

As guided by the GRI and SASB Standards, the Villar Group 
of companies, including Vistamalls, undertook a rigorous 
process in its second year of reporting in identifying areas 
and topics that are most material to the Group. 

The Group started by pre-identifying material topics from 
different references and standards such as the sector-

Reflecting the Company’s 2019 Materiality Assessment, 
Corruption and Fraud, Revenue and Income, and Customer 
Satisfaction remain Vistamalls’ topics of highest materiality 
in 2020. The Company puts high value in maintaining 
ethical leadership in its operations to avoid corruption or 
fraud, while prioritizing profitability and evolving customer 
needs. Following closely behind are topics on Health and 

specific publications from GRI and SASB. The collated 
topics were then aligned to the Company’s operations 
and stakeholders, specifically defined in order to be better 
assessed, and gaged in terms of materiality. The topics 
identified as material were subsequently processed into a 
survey where the Company further assessed what had most 
impact to business and impact to stakeholders.

Impacts to Business
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1. Corruption/Fraud
2. Revenue & Income
7. Leadership & Governance
10. Ethical Business Operations
12. Store Lease
17. Product/Service/Operations 

Innovation
18. Transparent Information
24. Procurement Practices
26. Responsible Supply Chain

ECONOMIC

SOCIAL

ENVIRONMENTAL

5. Water Management
6. Waste Management
8. Energy Management
11. Tenant Impacts
13. GHG Emissions/Air Quality
16. Land Use
19. Sustainability Services
23. Climate Change

3. Customer Satisfaction
4. Health & Safety
9. PWD Access to Products, 

Services, & Facilities
11. Tenant Impacts
12. Store Lease
14. Information Security
15. Product/Service Quality and 

Responsibility
20. Human Rights
21. Community Impact & 

Development
22. Selling Practices & Product 

Labeling
25. Employee Turnover, Attrition, & 

Retention
27. Employee Training and 

Competency

Safety, Water, Waste and Energy Management, Persons with 
Disabilities (PWD) Access, Land use, Human Rights, Climate 
Change and more, showcasing the Company’s view on 
sustainable corporate citizenship.

Stakeholder Engagement 102-40, 102-42, 102-43, 102-44

ENGAGEMENT FREQUENCY KEY TOPICS AND CONCERNS COMPANY'S RESPONSE

E M P L O Y E E S
I N T E R N A L

1. Company emails
2. Online meetings
3. Performance review 

sessions
4. Social media

24/7
Annual (for 
item 3)

1. Salary appraisal, compensation 
and benefits

2. Safety in the workplace
3. Training and development
4. Performance appraisal 

 

1. Review of compensation and benefits
2. Shuttle services and COVID-19 related 

health measures
3. Telecommuting and remote work 

arrangements
4. Online trainings 
5. Performance reviews

C U S T O M E R S  A N D  T E N A N T S
E X T E R N A L

1. Customer service 
queries

2. Company website
3. Social media
4. Print letters and 

announcements

Regularly, as 
scheduled 
and as 
necessary 

1. PWD access and customer safety
2. Safety measures for COVID-19
3. Customer and tenant security

1. PWD access areas
2. COVID-19 facilities
3. Mall and facility clinics
4. Customer security measures
5. Digital marketing

S U P P L I E R S  A N D  C O N T R A C T O R S
E X T E R N A L

1. Company emails
2. Virtual meetings 

and conferences
3. Mobile phone calls

Regularly, as 
scheduled 
and as 
necessary 

1. Shifting of accreditation process to 
online transactions

2. Updating of requirements for bids
3. Timeliness of payments

1. Online accreditation process
2. Online posting of RFP/RFQ
3. Consultations with suppliers
4. Constant research and benchmarking

G O V E R N M E N T  R E G U L AT O R S
E X T E R N A L

1. Company disclosure 
submissions

2. Correspondences
3. Physical and virtual 

meetings
4. Examinations and 

audits

Regularly, as 
scheduled 
and as 
necessary 

1. Compliance to financial, 
environmental, employee, and 
other social regulations

2. Timeliness and completeness of 
disclosures

1. Timely submission of disclosures
2. Response to queries
3. Managing of resources (water, 

electricity, wastes, etc.)
4. Constant research for alternative 

sources

I N V E S T O R S  A N D  S H A R E H O L D E R S
E X T E R N A L

1. Annual stockholder's 
meetings

2. Investor calls and 
briefings

3. Company website

Regularly, as 
scheduled 
and as 
necessary 

1. Financial returns and dividends
2. Risk management and business 

continuity
3. Data security

1. Annual and sustainability report 
disclosures

2. Responses to investor queries
3. Announcements for dividends and 

material information/transactions

L O C A L  C O M M U N I T I E S  (local entrepreneurs and farmer-beneficiaries)
E X T E R N A L

1. Company website
2. Physical and virtual 

meetings
3. Calls and 

correspondence
4. Physical visits

Periodic, as 
scheduled and 
as necessary

1. Technical and financial support
2. Easier access to mall and BPO 

facilities
3. Company-sponsored activities

1. Collaboration and coordination with 
LGUs and community leaders

2. CSR engagements through the Villar 
SIPAG Foundation
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ECONOMIC 
PERFORMANCE
By being one of the major developers, owners and operators of retail malls and 
commercial centers in the country, Vistamalls is in a unique position to create 
value for the Filipino. By creating world-class mall experiences featuring lifestyle-
oriented tenants, and with strategic locations beside major transport hubs in 
bustling cities, Vistamalls boasts of a competitive advantage built to stand the test 
of time.

103-1

Albeit the economic hit from the COVID-19 pandemic— Vistamalls generated PhP 7.3 billion in revenue in 2020. Of this, 
PhP 3.2 billion was economic value distributed to different stakeholders in terms of operating costs, salaries and benefits, 
payments to suppliers, dividends, taxes, payments, and donations. 

Economic Performance

DISCLOSURE
Amount (in PHP million)

2019 2020

Direct economic value generated 7,474.98 7,273.07

Direct economic value distributed: 

Operating costs 1,400.03 890.81

Employee wages and benefits 256.14 252.82

Payments to suppliers, other operating costs 1,289.02 48.31

Dividends given to stockholders and interest payments to loan providers 764.15 189.02

Taxes given to government 1,412.32 1,378.80

Investments to community (e.g., donations, CSR) 9.19 978.10

102-7, 201-1
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Because of the COVID-19 pandemic, the government 
issued restrictions in movement, as well as in business 
operations in the first two quarters of 2020. During the 
height of these community quarantines, the Company 
had to temporarily close non-essential tenants and 
halt the construction of its commercial projects, greatly 
affecting its leasing business. 

Starting June 2020, however, the Company witnessed 
encouraging signs of recovery. While the demand its 
BPO office spaces was retained, there was also an 
increased operational gross floor area (GFA) to 95%. 

While Vistamalls saw a slight drop in revenue, 3% lower 
than that of 2019, the Company still extended a hand 
to its tenants by giving rent concessions amounting to 
PhP 975.17 million, thereby helping the wider industry 
in its recovery efforts. 

Through the value it generates, Vistamalls contributes 
to the following stakeholders in multiple ways. It 
empowers its employees by giving extensive benefits 
on top of their base salary. To the communities wherein 
it operates, the Company implements timely and 
responsive corporate social responsibility programs 

that are in line with their changing needs. In support of 
the government, the Company pays its taxes on time and 
in full. It also supports local businesses by engaging with 
multiple suppliers, and provides competitive dividends to 
its investors and stockholders.  

In order to manage risks, the Company has an 
established Enterprise Risk Management strategy, and 
a Board Risk Oversight Committee in order to mitigate 
financial risks. The risks identified in 2020 include 
foreign exchange devaluation, inflation of prices affecting 
cost and expenses, and emerging regulations in the 
real estate industry, among others. The impact of the 
pandemic had also great risk implications, pushing the 
Company to maximize its financial resources and fitting its 
marketing strategies to changing consumer behavior.

While the health crisis brought great challenges, many 
opportunities were still identified by the Company. The 
community-based commercial centers and business 
process outsourcing (BPO) office spaces gave the 
Company steady income throughout 2020, and moved the 
Company to strengthen its leasing business. Leveraging 
its synergy with the Villar Group, Vistamalls will continue to 
adjust and expand to flourish in the new normal.

103-2, 103-3

When it comes to Vistamalls’ leasing of its commercial 
and office spaces, the Company’s leasing team as well as 
major international property companies work to source 
prospective tenant for Vistamalls’ BPO office spaces. 

On the other hand, Vistamalls operates its commercial 
leasing business through its shopping malls to target broad 
C retail customers. The Company ensures that its shopping 
malls meet the dynamic needs of its market by providing a 
wide selection of retail outlets, supermarkets, department 
stores, as well as restaurants and cinemas. The Company 
also champions local brands and chains, promoting 
brilliant Filipino companies to satisfy the preferences of its 
customer base. Through the curation of a good tenant mix, 
Vistamalls is able to align to dynamic needs and wants of 
its target market. The lease types offered are in-line, kiosks 
and floatera, and exhibit spaces. 

Store Lease 103-1, 103-2, 103-3
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QUALITY SERVICE 103-1

Vistamalls places great importance in the satisfaction, as well as the health and safety 
of all its customers. To meet emerging demands, Vistamalls uses technology to ensure a 
safe and exiting shopping experience for all those who visit the malls, both physically and 
virtually. 

In 2020, all Vistamalls surveyed 
score above 4 points over 5, 
indicating strong customer 
satisfaction. As the Company 
takes surveys very seriously, 
it continuously finds ways to 
engage with its customers, and 
improve on the points which can 
be ameliorated. In line with this, 
many of the Company’s pioneering 
establishments are undergoing 
renovations to revamp mall facades, 
refresh interior designs, and 
upgrade tenant spaces.

INNOVATION

With the increased demand for 
digital services, the Company 
launched a Personal Shopper 
service to help customers buy from 
the comfort and safety of their 
homes. Communication lines with 
customers were also extended 
through platforms like Viber, and 
SMS and calls. Additionally, the 
malls also offer DropBuy curbside 
pick-up and delivery through the 
ShopBuddy by GetAll. 

Customer Satisfaction

NOMO

Starmall EDSA Shaw

Starmall Alabang

Evia Lifestyle Center

Vista Mall Bataan

Quarterly

4.29/5

4.04/5

4.13/5

4.5/5

4.35/5

Conducted Quarterly by:
R&H Market 

Conducted Quarterly by:
R&H Market 
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The pandemic hit commercial centers quite strongly as 
during the height of the government-imposed restrictions, 
malls and other retail establishments were tasked to 
momentarily close their doors to limit the spread of the 
COVID-19 virus. 

By November 2020, however, Vistamalls reported having 
reopened 95% of all its 101 commercial assets as restrictions 
gradually loosened, including 31 malls, 63 commercial 
centers and 7 BPO offices, across the nation. 

Vistamalls was uniquely positioned to weather the storms 
of the pandemic. According to Company chairman Manuel 
B. Villar Jr., “[The] commercial spaces were designed to 
operate alongside e-commerce from the beginning by 
having anchor tenants that are considered essential, such 
as home improvement stores, supermarkets, and food 
establishments.” The strategy has been proven successful, 
given that its commercial assets were “pandemic proof”, the 
chairman added.

Compared to most industry players, Vistamalls garnered 
better revenues in 2020 due to the nature of its tenants, 
as well as the captured market it has given that 75% of 
its commercial assets are in close proximity to Vista Land 
communities. 

Manuel Paolo A. Villar, the president of Vistamalls, also 
explained that “15% of [the Company’s] gross floor area 
is composed of BPO offices with an occupancy rate of 
99%. This, in addition to the improving performance of our 
malls suggests that the great potential of doing real estate 
investments trust with our current leasing portfolio.”

Despite the small losses incurred in 2020, Vistamalls’ 
performance indicates the Company portfolio’s strong 
fundamentals, and shows the speed in which a recovery 
is possible in the nation, after the health crisis is managed 
and overcome. The Company will continue to adjust and 
adapt to the circumstances of the new normal so it may be 
better positioned for growth and expansion after economic 
recovery is well under way.

Feature Story:
Launching a Digitized 
Shopping Experience

In 2020, no cases of complaints regarding 
product or service health and safety were 
reported, however, Vistamalls always has 
an open channel for customers to raise 
concerns on health and safety.

To safeguard the wellbeing of all customers, 
Vistamalls places special priority in universal 
design to address the needs of those most 
vulnerable such as senior citizens, pregnant 
women and persons with disabilities by 
providing adequate reserved parking 
for them, providing ample elevators and 
escalators, and building ramps and stairs 
where needed.

All malls also provide clean and well-
maintained comfort rooms to prevent 
diseases. All toilets are manned by well-
trained personnel to keep high levels of 
sanitation, and anti-bacterial soaps and hand 
dryers are also provided.

To be prepared for emergency situations, 
the Company conducts quarterly evacuation 
drills, led by an emergency response team 
(ERT) assigned in each mall, alongside the 
disaster risk management offices for the 
cities where these malls are located. Well-lit 
evacuation plans are installed in critical and 
crowded areas so that customers may easily 
find where the nearest exists are.

Vistamalls also ensures that medical teams 
are accessible at all times and partners with 
nearby clinics that can provide first aid as 
necessary. Medical teams are also trained 
to handle first aid in situations of natural 
disasters, should they occur. It also conducts 
regular drills to test scenarios and responses. 
Moreover, to guarantee that the malls are 
secure, the Company engages security 
companies that are competent in mall 
security and management.

Quality and Responsibility
103-1, 103-2, 103-3

403-7, 416-2

As the pandemic brought heightened 
attention to customer health in 2020, 
Vistamalls also adhered to the government’s 
COVID-19 guidelines, and implemented 
strict health and safety guidelines to keep 
all customers safe and minimize risk of 
exposure. 

Mall-goers were reminded of the safety 
protocols needed to be observed to attain 
a safe shopping experience. Prior to entry, 
all shoppers were required to undergo the 
following procedures: Temperature scanning, 
checking of Valid ID for age restrictions, 
hand & foot sanitation. When inside the 
mall, all visitors should wear face masks and 
shields at all times, and maintain physical 
distancing of at least 2 meters apart. 

With the knowledge that the virus also 
spreads through contact with infected 
surfaces, the following sanitation and 
security procedures are observed across all 
Vista Malls: regular disinfection of common 
areas; ultraviolet sterilization of escalator 
handrails; disinfection of elevator buttons, 
ATM machines, and other high contact areas 
every 30 minutes; availability of alcohol and 
hand sanitizer dispensers at mall entrances 
and common areas; implementation of 
passenger capping in elevators; hourly 
sanitation of comfort rooms, mall clinic, and 
breastfeeding & pumping stations; provision 
of trash bins for face mask and glove 
disposal; and separate doors for entry and 
exit. 

All restaurants and dining establishments 
were only allowed to serve orders that 
are for take-out and delivery and were 
monitored for strict compliance of physical 
distancing rules among its workers, 
customers, and couriers.

0
 complaints on 

product or service 
health and safety 

in 2020

Customer Health and Safety

The Villar Group's online delivery service app, 
previously known as Getmo, was renamed Get All 
in November 2020.
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Marketing and labelling for Vista Malls 
are commonly used to promote events 
that would be held at their event 
centers. These may include seasonal 
events and festivals, exhibits, movie 
and album tours, product launches and 
activations, as well as trade fairs and 
events held in partnership with schools 
or government agencies. 

The company complies with Ad 
Standards Council (ASC) guidelines for 
public marketing materials. It therefore 
conducts monthly meetings with its 
sales and marketing teams to revisit or 
improve its marketing campaigns. 

Selling Practices & Product Labeling 
103-1, 103-2, 103-3, 417-2, 417-3

0
complaints on 
marketing and 
labeling in 2019 

and 2020

Moving forward, the company will curate 
and conceptualize more events that 
directly connects with the communities 
wherein it operates, particularly in 
provincial malls. Working in close 
collaboration with the immediate 
community will enable the company to 
better grasp and deliver on their specific 
needs.
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LABOR PRACTICES

Vistamalls acknowledges the vital role its employees play in pushing the 
Company forward. In order to attract the best talent in the country, the 
Company provides competitive compensation and benefits package, and 
various opportunities for personal and professional growth. 

103-1

103-1, 103-2, 103-3, 403-1, 403-2, 403-3, 403-4, 403-5, 403-6

Workplace Conditions and Safety

Vistamalls recorded 2,496 safe man-
hours in 2020, and noted no work-
related injuries, fatalities or ill-health. The 
Company organized two safety drills 
during the year.

In ensuring the wellbeing of all its 
employees, the Company implements 
Occupation Health and Safety (OHS) 
policies and programs. Vistamalls also 
strives to be a drug-free workplace, and 
to prevent the spread of illnesses such as 
Hepatitis B, HIV/AIDS, and Tuberculosis.

All OHS activities and policies are 
communicated through Post Master, 
the Company’s official corporate 
communication platform. Employees 
are also engaged through email blasts, 
memos, and on social media platforms and 
group chats. 

Vistamalls also has a designated 
OHS Committee which facilitates the 
communication and implementation 
of safe work procedures and policies 
between workers and employers. The 
Company also has a Health and Safety 
Policy which covers Incident Reporting, 
First Aid Treatment, Emergency 
Management, Return to Work and Safe 
Work Procedures, among others. 

The Company also sends representatives 
for safety trainings such as the Basic 
Occupational Safety & Health (BOSH) 
Training, First-Aid Training, and Pollution 
Control Officer (PCO) Training (provided 
for lead engineer of the mall). BOSH and 
PCO trainings were continued in 2020, 
through virtual trainings.

Should an accident take place in the 
workplace, there are trained First-Aiders 
and nurses/doctors who can provide 
assistance. At the same time, the Company 
partners with HMO provider and ensures 
its employees’ health and wellness by 
mandating employees to undergo annual 
physical examinations (staff to middle 

managers), executive check-ups (for 
senior managers and up). In 2020, timely 
COVID-19 tests were also administered to 
make sure that the workplace is COVID-
free.

Because the pandemic brought new 
risks to occupational health and safety, 
additional safety measures were 
implemented in 2020 to mitigate the risk 
of infection. Employees were required 
to submit daily health declaration forms 
before reporting to the office. Temperature 
checks, hand sanitizers, foot baths were 
placed at the office entrances as well, 
and offices were rearranged to consider 
physical distancing. In addition, employees 
were required to use the Vista Health 
App— a mobile app developed by the 
Villar Group so the Company can easily 
monitor employees with symptoms and 
refer them to telemedicine. 

The Company conducts regular risk 
assessments which are executed by 
the Health and Safety Committee. 
The Department of Labor and 
Employment (DOLE) checks the quality 
of risk assessments, particularly the 
completeness and correctness of the 
minutes of the meeting of the OSH 
Committee. The results of hazard 
identification and risks assessments 
(HIRAC) are used to determine appropriate 
ways to eliminate the hazard or control 
the risk when the hazard cannot be totally 
eliminated.

In times of disasters, it is the responsibility 
of the Senior Management Officer to 
determine the severity of the situation and 
instruct the HR Department to coordinate 
the order with the division head or 
officer-in-charge of the affected area/s. 
The Company prepares for disasters by 
facilitating annual fire and earthquake 
drills. Vista Malls have clinics with an 
Emergency Response Team present to 
provide employees and customers with 
any emergency assistance needed.

100%
of the employees are 
covered by the OHS 
management system

403-8
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Safety Statistics 403-9, 403-10

INDICATORS QUANTITY

Lost time accidents 0

Incidence Rate 0

Severity Rate 0

Lost days 0

Number of fatalities as a result of work-related injury 0

Rate of fatalities as a result of work-related injury 0

Number of high-consequence work-related injuries (excluding fatalities) 0

Rate of high-consequence work-related injuries (excluding fatalities) 0

Number of recordable work-related injuries 0

Rate of recordable work-related injuries 0

Number of hours worked 2,496

Safe man hours 2,496

Number of fatalities as a result of work-related ill-health 0

Number of recordable cases of work-related ill-health 0

Number of safety drills 2

Diversity and Equal Opportunity 103-1, 103-2, 103-3

In 2020, the Company had a total of 257 employees, with a 
good gender balance from 145 female employees and 112 
male employees. The attrition rate in 2020 was -23%. 

Employees are given generous compensation and 
benefits packages. Aside from government-mandated 
benefits, Vistamalls gives additional leave entitlements, 
medical benefits, housing assistance, retirement fund and 
telecommuting allowances for its talent pool. Moreover, 
the Company also provides competitive salary packages, 
and annual salary appraisals. To nurture their professional 
growth, employees also have access to trainings and 
seminars, and employee career growth plans.

The Company’s recruitment procedure is rooted in its 
non-discrimination policies. With this, Vistamalls employs 
talent from different areas of the country, and encourages 
employee diversity. In 2020, the recruitment process and 
Company events had to be organized differently, given 
the limitations posed by the pandemic. Employee count 
also reduced due to the manpower rationalization as a 
consequence of the pandemic. 

Succession planning is also integral in sustaining 
good business operations. Towards this, Vistamalls 
continuously implements job rotations, training programs 
and opportunities to key performers to gain experience 

in different departments. Management education and 
leadership training are also made available in order to 
support those showing most potential for growth.

During the health crisis, the Company ensured that the 
employees were well taken care of. Telecommuting was 
made available, and shuttle services were provided to 
those who reported in the offices and malls. The Company 
also implemented extended health programs via the Health 
Maintenance Organization (HMO) provider and other 
partner establishments.

Vistamalls understands the value of having a diverse and 
inclusive workforce, as it fosters innovation, creativity and 
open-mindedness. In 2020, the Company had a talent pool 
comprised of 56% females and 44% males. It also had six 
employees from indigenous communities or vulnerable 
groups. The Company reported no cases of discrimination 
in 2020.

In line with its non-discrimination policy, Vistamalls 
provides equal employment opportunities to all applicants, 
without distinction on the basis of race, sex, religion, 
gender orientation, political opinion or other personal 
characteristics.
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Employee Breakdown in 2020 Employees in Vulnerable Group

New Hires and Turnovers in 2020

Sub-categorySub-category MaleMale FemaleFemale TotalTotal

BY EMPLOYMENT CONTRACTBY EMPLOYMENT CONTRACT

PermanentPermanent 112112 145145 257257

BY POSITIONBY POSITION

Top ManagementTop Management 00 00 00

Senior Senior ManagementManagement 00 44 44

Middle Middle ManagementManagement 1919 2525 4444

SupervisorsSupervisors 3232 2626 5858

Rank and FileRank and File 6161 9090 151151

BY AGE GROUPBY AGE GROUP

< 30 y.o.< 30 y.o. 5959 8686 145145

30-50 y.o.30-50 y.o. 5151 5555 106106

> 50 y.o.> 50 y.o. 22 44 66

Sub-categorySub-category MaleMale FemaleFemale TotalTotal

BY EMPLOYMENT CONTRACTBY EMPLOYMENT CONTRACT

PermanentPermanent 22 44 66

BY POSITIONBY POSITION

Top ManagementTop Management 00 00 00

Senior Senior ManagementManagement 00 22 22

Middle Middle ManagementManagement 22 22 44

SupervisorsSupervisors 00 00 00

Rank and FileRank and File 00 00 00

BY AGE GROUPBY AGE GROUP

< 30 y.o.< 30 y.o. 00 00 00

30-50 y.o.30-50 y.o. 00 00 00

> 50 y.o.> 50 y.o. 22 44 66

GENDER AGE GROUP NEW HIRES TURNOVER

MALE

< 30 y.o. 18 30

30-50 y.o. 2 11

> 50 y.o. 0 2

FEMALE

< 30 y.o. 11 57

30-50 y.o. 1 3

> 50 y.o. 0 0

TOTAL 32 103

RATE 12% 40%

Attrition Rate

-23%

102-7, 102-8, 405-1

401-1

Employee Benefits

Parental Leave

Solo Parental Leave

LIST OF BENEFITS
% of female employees who availed % of male employees who availed

2019 2020 2019 2020

SSS 4 12 3 8

PhilHealth 4 4 2 7

Pag-IBIG 2.5 3 3 2

Parental Leaves 2 6 1.5 4

Vacation Leaves 47 95 31 70

Sick Leaves 28.5 58 13 33

Medical Benefits (aside from PhilHealth) 45.6 31 33.7 19

Housing assistance (aside from Pag-IBIG) 0 0 0 0

Retirement fund (aside from SSS) 0 0 0 0

Telecommuting 56 100 56 100

INDICATOR Male Female Total

Total number of employees that took parental leave in 2020 8 5 13

Total number of employees that took parental leave in 2020 8 5 13

Return to work rate 100% 100% 100%

Total number of employees who availed the parental leave in 
2019 and returned to work one year after 4 5 9

Total number of employees that returned to work after parental 
leave ended in 2019 4 5 9

Retention rate 100% 100% 100%

INDICATOR Male Female Total

Total number of employees that took parental leave in 2020 0 0 0

Total number of employees that returned to work in the reporting 
period after parental leave ended in 2020 0 0 0

Return to work rate - - -

Total number of employees who availed the parental leave in 
2019 and returned to work one year after 1 1 2

Total number of employees that returned to work after parental 
leave ended in 2019 1 1 2

Retention rate 100% 100% 100%

401-3

401-3

401-2

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 7776



103-1 , 103-2, 103-3, 404-2

Building a culture of continuous learning is important 
to Vistamalls. The provision of adequate training and 
development programs builds motivation, satisfaction, 
and supports innovation and creativity. To bring 
about the most effective learning experience for its 
employees, Vistamalls partners with its affiliate, Vista 
Center for Professional Development. Trainings range 
from topics on personality development to technical 
skills development. 

Due to the limitations posed by the pandemic, it was 
difficult to hold trainings in 2020. The Company, 
therefore, had to cut the amount of training hours, 
as only those which could be held virtually were 
materialized. It was an opportunity, however, for the 
organization to familiarize and optimize its use of 
various digital platforms, while creatively delivering 

online trainings. In 2020, a total of 1,056 hours of training 
was done per employee, with female employees gaining 
1.88 hours on average, and male employees receiving 7 
hours on average. 

Through annual Performance Evaluation, employees are 
rated based on their job knowledge and subscription to 
the Company values. This evaluation serves as the guide 
for promotions and salary increases. The Company offers 
opportunities for upward mobility on the basis of merit, 
regardless of age or tenure. Employees with excellent 
performance are also rewarded with travel incentives. While 
2020 jumpstarted the shift to telecommuting, department 
heads closely monitored work-from-home deliverables from 
their teams. 

Training and Development 

404-1

DISCLOSURE Male Female Total

Total training hours provided 784 272 1,056

Average training hours provided 7 1.88 4.11

GENDER Position No. of Hours Average Hours

Male

Top Management - -
Senior Management - -
Middle Management 24 1.26

Supervisors 16 0.50
Rank and File 744 12.20

Female

Top Management - -
Senior Management - -
Middle Management 16 0.64

Supervisors 16 0.62
Rank and File 240 2.67

GENDER Position %

Male

Top Management 0
Senior Management 0
Middle Management 43.20

Supervisors 55.20
Rank and File 40.40

Female

Top Management 0
Senior Management 100
Middle Management 56.80

Supervisors 45.80
Rank and File 59.60

Percentage of Employees Receiving Regular Performance
and Career Development Reviews 404-3
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While Vistamalls does not have a labor union, the 
Company encourages the participation and receives 
feedback from employees through surveys, focus-group 
discussions, staff meetings, and coordination meetings. 

Employees may also share their views with the 
Human Resources Department, which is tasked to 
accommodate and address employee concerns. The 
Company also holds regular values sessions where 
Company values are discussed and shared, and where 
employees can deliberate and share their views and 
ideas. 

For more serious issues, the Board has also established 
a whistle-blowing policy which allows employees to 
freely communicate concerns without fear of retaliation. 
Grievances are handled with confidentiality and 
whistle-blowers are protected and kept anonymous. 
The Management would then make the appropriate 
disciplinary action, if needed.

Minimum number of 
weeks' notice provided 
to employees who could 
be affected by significant 
operational changes

4 
weeks

102-41, 103-2, 103-3, 402-1

Employee Engagement
and Labor Management 

103-2, 406-1, 419-1 

Labor Laws and Human Rights

In 2020, there were no incidents in relation to human 
rights abuse or discrimination as the Company strictly 
adheres to General Labor Standards imposed by all 
existing laws and regulations.

Any complaints received pertaining to discrimination and 
other offenses are promptly and fairly investigated based 
on the incident report, testimony of the witnesses, and 
other evidence related to the commission of the offense. 
All employees shall be afforded due process before the 
implementation of the sanction, if applicable. Afterwards, 
the Company develops a resolution in coordination with 
the complainant. Upon agreement, the resolution is 
implemented and monitored closely.

The Employee Code of Conduct and Discipline states 
specific disciplinary actions towards offenses of 
discrimination, equivalent to separation. Article A Section 
1-7 of the Company’s Code of Conduct and Discipline 

(offenses against person) states that any infraction of the 
Company rules and regulations shall give rise to appropriate 
disciplinary action that can range from a written warning, 
suspension, or dismissal. This is given after due process. The 
policy states that the Company does not encourage any act 
of insult, disrespect, or rudeness of employees. The policy is 
communicated to all employees through the orientation and 
is stated in the Employee Code of Conduct and Discipline for 
their reference.

legal actions or employee 
grievances involving forced 
of child labor0

 

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 8180



103-1

Responsible Supply Chain

Vistamalls is committed to supporting local 
economic growth, and in doing so, makes 
sure that it engages and procures from 
local suppliers in order to help develop the 
local economy. In 2020, 100% of its budget 
on procurement was allocated for local 
suppliers.

When it comes to site development and 
construction work, Vistamalls works 
with various qualified and accredited 
independent contractors. For large projects 
which entail major repair or construction 
work, contracts are awarded on the basis 
of competitive bidding. This also applies 
to contracts for operational repairs and 
maintenance projects.

In order to source from the best suppliers 
in the country, the Company employs a 
strict accreditation process which requires 
business documents and permits, as well 
as audited financial statements. It also 
looks at the number of years in the industry, 
aftersales service, facilities and equipment, 
and liquidity and solvency, among others. 

Supply chain disruptions caused by the 
pandemic also became a challenge in 2020, 
causing delays in delivery, shortage in 
materials, increased price, limited face-to-
face assessments, to name a few. 

In order to adjust to the situation, Vistamalls 
conducted online meeting platforms to 
communicate with suppliers for negotiations 

and other transactions, and set up an online 
procurement system for bidding, contract 
reviews, billing processing and supply 
requests which can be managed by the 
procurement team even while working from 
home.

While Vistamalls checks their suppliers for 
business and financial viability, it also regularly 
asseses its suppliers on sustainability metrics. 
Through its accreditation process, it also 
checks for the supplier’s environmental 
performance, policies on forced and 
child labor, human rights, and bribery 
and corruption. This is in accordance to 
the Company’s Purchasing Policies and 
Procedures Section II and III. In 2020, there 
were no significant negative environmental 
and social impacts reported. Vistamalls also 
welcomes suppliers employing vulnerable 
groups like PWDs, solo parents, and 
indigenous peoples. Vistamalls believes that 
suppliers that show sustainability efforts in 
their operations have an edge in the long-
term, and are therefore preferred.

of procurement 
budget are spent on 
local suppliers100%

SCOPE NUMBER OF SUPPLIERS PAYMENTS MADE TO SUPPLIERS 
(IN PHP MILLION)

National1 185 41.65

Regional2 23 6.66

TOTAL 208 48.31

1 National suppliers are those whose coverage is for all Vista Malls in the Philippines.
2 Regional suppliers are those that do not have national coverage and cater only to the locality/region where the stores are located.

* NOTE: Local suppliers pertain to those who are based in the Philippines. These include those that 
import internationally.

103-1, 103-2, 103-3, 308-2, 414-2

102-9, 204-1
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RESPONSIBLE
OPERATIONS

By developing malls and commercial complexes that not only cater to the 
dynamic needs of the communities they serve, but also use resources 
sustainably, VistaMall is able to leverage its position to be a force for good in 
the retail industry. Further, by engaging only local suppliers, Vistamall keeps the 
value circulating within the Philippine economy— and further adds to the ripple 
effect when influencing vendors’ behavior towards environmental and social 
metrics through stringent accreditation standards. By extending these standards 
for sustainability also to mall tenants, the Company multiplies its positive impact 
to both the environment and to society. 



Tenant Impacts IF-RE-410a.3

The Company also integrates considerations of sustainability 
into leases and tenant relationships by implementing a 
ban on single-use plastic bags, requiring the use of paper 
bags instead, and, by implementing bioaugmentation using 
non-hazardous and non-corrosive microbes to degrade fats, 
oils, starch proteins, industrial waste and grease and also 
lower sludge that can adversely affect the environment. 
Furthermore, the Company requires tenants to build their 
spaces with energy-efficient lighting and equipment, and to 
turn off all unnecessary equipment after mall hours. 

Separately metered or submetered tenants IF-RE-410a.2

Property Property type

Leased floor area 
for tenants that 
are separately 

metered or 
submetered for 
grid electricity 
usage (sq m)

Total floor 
area for ALL 
leases(sq m)

Percent of 
tenants that 

are separately 
metered or 
submetered 
for electricity 

usage (%)

Leased floor 
area for 

tenants that 
are separately 

metered or 
submetered 

for water 
usage (sq m)

Total floor 
area for ALL 
leases(sq m)

Percent of 
tenants that 

are separately 
metered or 

submetered for 
water usage (%)

Vista Hub Office 18,047 18,396 98% 18,047 18,396 98%

Starmall 
EDSA Shaw

Shopping 
Centers 34,894 41,206 85% 21,875 41,206 53%

Starmall 
Alabang

Shopping 
Centers 65,821 79,893 82% 59,852 79,893 75%

Evia 
Lifestyle 
Center

Shopping 
Centers 43,561 56,607 77% 21,917 56,607 39%

Vista Mall 
Bataan

Shopping 
Centers 49,468 49,468 100% 33,485 49,468 68%

NOMO 
A Vista 
Lifestyle 
Center

Shopping 
Centers 43,068 54,149 80% 40,685 54,149 75%

Vistamalls continuously works to improve its environmental 
protection policies and measures in order to mitigate its 
negative effects on our planet’s delicate ecology. The 
Company, therefore, strictly monitors and manages its 
performance on energy consumption, water use, and waste 
generation. The Company also follows all the environmental 
rules and regulations set by the government and its various 
agencies. 

Measuring, incentivizing, and improving 
sustainability impacts of tenants IF-RE-410a.3

Indicator NOMO
Starmall 
EDSA 
Shaw

Starmall 
Alabang EVIA Vista Mall 

Bataan Vista Hub

Does the Company have agreements with tenants 
to mutually share energy consumption data? Yes Yes No Yes Yes Yes

Does the Company have agreements with tenants 
to mutually share water withdrawal data? Yes Yes No Yes Yes Yes

Does the Company have shared energy 
consumption and water withdrawal targets with 
tenants?

Yes Yes Yes Yes Yes No

Does the Company require that tenant works 
should meet standards provided by the Company 
related to energy consumption, water efficiency, 
and indoor environmental quality? 

Yes No Yes No No Yes

Does the Company require tenants to provide 
accurate information required for mandatory 
energy rating schemes?

Yes No No No No Yes

Does the Company have the ability to prioritize 
sustainabiltiy requirements over minimizing the 
costs of improvements and adjustments?

Yes Yes Yes Yes Yes Yes
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Water 103-1, 103-2, 103-3, 303-1, 303-2 , IF-RE-140a.1, IF-RE-140a.4

Water remains a vital resource in the Company’s 
operations, as it is used for the malls’ cooling systems, 
cooking and washing supply of tenants, and for comfort 
rooms and water features like fountains. Of the malls 
included in this report, Vistamalls consumed a total of 
231,684 m3 of water in 2020, a decrease of 41% from 
2019.

The malls have decreased their water consumption 
in 2020 due to limited mall hours and operations in 
compliance with safety protocols given the pandemic. 
This has also reduced the consumption of cooling towers 
and water features. Water was used primarily for the 
maintenance and disinfection of mall facilities. 

The Company manages its water use by scheduling floor 
wash downs and cleanings, training personnel on water 
conservation, regularly maintaining pipes, valves and 
pumps, using new technology like sensor-type faucets, 
etc. It also takes initiatives to prevent soil and water 
contamination, regularly checks the water and wastewater 
quality, and monitors daily its water consumption through 
its water meters.

The Company is considering installing water-recycling 
equipment to divert discharges for other uses such as 

Water Withdrawal in cubic meters (2019-2020)

Vista Hub
2019
2020

Starmall EDSA Shaw
2019
2020

Starmall Alabang

2019
2020

Evia Lifestyle Center
2019
2020

Vista Mall Bataan
2019
2020

NOMO A Vista Lifestyle Center
2019
2020

Not measured yet

Not measured yet

Not measured yet

Not measured yet

Not measured yet

10,786

59,378

200,750
33,748

131,176

110,638

34,381

landscape maintenance. Vistamalls targets to lessen 
its water withdrawal by 20% by 2021. It plans to recycle 
wastewater from cooling towers, to be used to perimeter 
cleaning.

When it comes to effluents, the Company ensures 
that discharges to creeks and rivers comply with 
national standards. The Company makes sure that its 
wastewater treatment facilities comply and meet the 
regulatory requirements set by the DENR and by third-
party providers. Correspondingly, quarterly testing is 
conducted to verify if water discharge complies with 
effluent standards by accredited testing laboratories. The 
Company is currently modernizing its facilities to conform 
with the stricter standards of DENR Administrative Order 
(DAO) No. 2016-08, together with the new DAO No. 2021-
19, and of Laguna Lake Development Authority (LLDA). 
It currently invests in bioaugmentation that hastens the 
breakdown of contaminants in wastewater. This process 
uses non-hazardous and non-corrosive microbes to 
degrade fats, oils, starch proteins, industrial waste 
and grease and also lowers sludge that can affect the 
environment.

303-3, IF-RE-140a.2

Water Consumption in cubic meters (2019-2020)

2019
2020

2019
2020

2019
2020

2019
2020

2019
2020

2019
2020

1,784
10,786

69,017
39,033

35,947
10,124

188,937

96,188

788

41,902

99,574

30,265

Vista Hub

Starmall EDSA Shaw

Starmall Alabang

Evia Lifestyle Center

Vista Mall Bataan

NOMO A Vista Lifestyle Center

6 Wastewater is sent to the Bonifacio Water Corporation through sewer lines.

Water Discharge in cubic meters (2019-2020)

2019
2020

2019
2020

2019
2020

2019
2020

2019
2020

2019
2020

N/A6

862

55,214
41,565

164,803
23,624

547,500

109,500

56,160

11,064

4,016

Vista Hub

Starmall EDSA Shaw

Starmall Alabang

Evia Lifestyle Center

Vista Mall Bataan

NOMO A Vista Lifestyle Center

303-5

303-4

Not measured yet
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Solid Waste in kg

Waste 103-1, 103-2, 103-3, 306-1, 306-2

306-3, 306-5

DISCLOSURE 2019 2020

Reusable

Starmall Alabang No data available 155.13

Recyclable

NOMO 0 1,000

Starmall Alabang 1,070 -

Starmall EDSA Shaw 4,000 105 MT (Paper)
90 MT (Plastics)

EVIA 750 -
Vista Mall Bataan 650 450
Vista Hub 36 234.4

Residuals/Landfilled
NOMO 5,000,000 145 MT
Starmall Alabang 93,200 -
Starmall EDSA Shaw 680,000 -

EVIA 54,000 602 (Paper)
488 (Plastics)

Vista Mall Bataan 68,000 48,000
Vista Hub 35,505 -

Recovered
Starmall Alabang No data 103.42

Vistamalls also puts in place initiatives and 
directives to curb the amount of waste it generates 
and responsibly segregates and disposes of waste 
generated, in order to protect and conserve the 
environment. 

Additionally, having an effective solid waste 
management system minimizes the cost of disposal 
as recyclable items generates income. The need 
for pest control and health-related concerns 
of tenants are also reduced, which promotes a 
healthy and clean environment.

Vistamalls monitors its wastes through manual 
tracking, visual confirmation, referencing on the 
hauling data, and estimations using the size of 
garbage trucks for wastes volume collected. 
Segregation at the source is encouraged for all the 

mall and BPO tenants. Each segregated waste is 
hauled by a contracted waste disposal contractor 
to the proper facilities. Recyclable wastes, such 
as cartons, papers, and tarpaulins, are sent to 
Materials Recovery Facilities (MRFs), which are then 
sorted and sent to buyers. Excess food wastes from 
selective properties are sent to composting sites 
to be processed into fertilizer. This is then used 
to help farmers under our Villar Social Institute 
for Poverty Alleviation and Governance (SIPAG) 
program, the Company’s CSR arm.

Hazardous Waste

DISCLOSURE 2019 2020

Generated

NOMO
Bulbs

Opened December 2019
25 pcs.

Batteries 22 pcs.

Starmall Alabang
Busted CFL 70 kg 0 pc.
ATS and Genset battery 8 pcs. 0 pc.
Used Oil 6 drums -

Starmall EDSA Shaw
Grease sludge 0.48 MT 0.001 MT
Busted CFL Bulbs 0.061 MT 0.003 MT

EVIA
Genset Battery 16 pcs. 16 pcs.
Floodlights 23 pcs. -
Busted T8 Bulbs 119 pcs. 376 pcs.

Vista Mall Bataan
Genset Battery 95 pcs. -
Bulbs - 155 pcs
Used Oil - 95 gallons

Vista Hub Bulbs - 343 pcs.
Transported*

Starmall Alabang
Busted CFL 70 kg -
ATS and genset battery 8 pcs. -

Starmall EDSA Shaw
Grease sludge 480 kg -
Busted CFL Bulbs 61 kg -

EVIA - 80 -

The Company also encourages tenants to reduce waste 
through reuse of materials such as recycling scratch 
paper for printing, and the reuse of old materials and 
cartons as storage boxes for other smaller items. Single-
use plastics are strictly banned.

Vistamalls  implements the ‘Reduce, Reuse, Recycle’ 
practice to minimize waste generation being transported 
to the landfills, reduce environmental impacts of 
packaging, and promote a circular economy. 

When it comes to hazardous waste, the Company 
ensures that these wastes are properly identified, 

characterized, stored, and transported, according to 
government regulations. Vistamalls closely coordinates 
with its tenants in the disposal of their own hazardous 
wastes, including the installation of grease traps on their 
sinks. It also utilizes warranties from suppliers to avoid 
disposal of wastes to the Company’s Hazardous Wastes 
room. However, if there are hazardous wastes that need 
to be stored, the Company has buildings that have its 
own Hazardous Wastes Room for storage.

103-2, 103-3, 306-1, 306-2

306-3, 306-5

*No available record for 2020.
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Energy Use and Emissions

Energy Consumption and Reduction

Energy Type Total (2019) Unit Total (2020) Unit Amount of Energy Saved

Gasoline

a. Vehicle

a.1 Starmall Alabang               5,136 liter               4,280 liter 856

b. Grass cutter

b.1 EVIA                   48 liter                   48 liter -   

LPG   

a. Starmall Alabang           125,593 liter           115,200 liter 10,393

b. EVIA           163,915 kg           113,407 kg 50,508

c. NOMO No data 5,643 m³ N/A

Diesel

a. Vehicle   

a.1 EVIA               7,056 liter               4,500 liter 2,556

a.2 Vista Mall Bataan               1,872 liter               7,287 liter (5,415)

a.3 Starmall EDSA Shaw  No data                1,690 liter N/A

b. Generator Set

b.1 NOMO  No data   35,756 liter N/A

b.2 Starmall Alabang               5,943 liter             10,063 liter (4,120)

b.3 Starmall EDSA Shaw  No data                1,178 liter N/A

b.4 EVIA               4,500 liter             24,000 liter (19,500)

b.5 Vista Mall Bataan             30,420 liter             28,000 liter 2,420 

b.6 Vista Hub  No data                5,276 liter N/A

Electricity 

a. NOMO               1,834 MWh               5,457 MWh (3,623)

b. Starmall Alabang             25,445 MWh             15,116 MWh 10,329 

c. Starmall EDSA Shaw               7,198 MWh               6,820 MWh 378 

d. EVIA             20,673 MWh             13,354 MWh 7,319 

e. Vista Mall Bataan             13,409 MWh             10,203 MWh 3,206 

f. Vista Hub               4,563 MWh               4,556 MWh 7 

302-1, 302-4, IF-RE-130a.2

Malls and commercial spaces consume energy for 
their cooling systems, chiller plant operations, lighting, 
generator set operations, and tenants’ use. In 2020, as 
part of the Company’s response to protect its employees, 
shuttle services were also provided, which contributed 
to corresponding diesel consumption. The Company 
consumed 81,994 L of energy in 2020, an increase of 65% 
from 2019.

Energy-saving measures are adopted throughout 
Vistamalls centers. These include the use of LED bulbs; 
optimized use of lights, air conditioning, elevators and 
escalators; the use of automatic switches for pumps 
and motors; maximized load capacity of transformers; 
and regular maintenance activities; among others. The 
Company is also exploring to install renewable energy, 
especially the use of solar panels, in its malls and BPO 
spaces in the future. The Company will also continue to 
expand its program in energy reduction with the use of less 
wattage, high efficiency equipment.

Vistamalls is also concerned with its air emissions. For 
2020, of the malls included in this report, it has generated a 
total of 387.20 tCO2e in GHG Scope 1, and 39,531.55 tCO2e 
in GHG Scope 2 emissions, which were higher by 23% 
compared to 2019. Due to the optimization of equipment 
and the servicing of employees to and from work sites, the 
Company has increased its Scope 1 emissions in 2020. 

Yet, Scope 2 emissions in its malls have decreased due 
to limited operations in compliance with the protocols 
set by the government in response to the COVID-19 
pandemic. Starmall Alabang monitors its NOx and SOx 
emissions having 1,120.6 mg/Ncm and 187.4 mg/Ncm in 
2019 respectively. Monitoring was hampered with the 
same reason why Scope 2 emissions were decreased.

The Company’s various malls use energy efficient 
lightings and cut the consumption from products 
that generate high GHG. The property management 
maintains the engines of the power generator sets by 
conducting annual preventive maintenance through 
engine cleaning and the changing of oil and filters. 
Additionally, high efficiency fuel is used, producing lower 
carbon dioxide emissions. The Company also ensures 
that it is fully compliant with the clean air standards of the 
Department of the Environment and Natural Resources 
(DENR).

GHG Emissions in TonnesCO₂e

DISCLOSURE 2019 2020

Direct (Scope 1) GHG Emissions

NOMO 0 99.73
Starmall Alabang 32 55.92
Starmall EDSA Shaw 40 7.69
EVIA 11 114.77
Vista Mall Bataan 174 94.89
Vista Hub 12 14.20

Indirect (Scope 2) GHG Emissions
NOMO 1,169 3,886.64
Starmall Alabang 12,349 10,764.90
Starmall EDSA Shaw 5,126 4,857.07
EVIA 6,586 9,511.03
Vista Mall Bataan 5,951 7,266.58
Vista Hub 645 3,245.02

103-1, 103-2, 103-3, 305-7, IF-RE-130a.5

305-1, 305-2
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No monetary fines for non-
compliance with environmental 
laws and/or regulations in 2019 

and 2020

0 
non-monetary sanctions for non-
compliance with environmental 
laws and/or regulations in 2019 

and 2020

The Company’s retail and BPO operations comply with all local and 
national regulations in relation to environmental regulation. Each 
center has its own Pollution Control Officer (PCO), who is in charge 
of ensuring that all environmental regulations are complied with. 

Furthermore, Vistamalls takes a proactive approach in ensuring 
compliance with the Clean Air Act, the Clean Water Act, the 
Ecological Solid Waste Management Act, and other relevant 
environmental laws, by maintaining efficient operations 
and continuously studying potential technologies to lessen 
environmental impact. The Company works closely with its tenants 
to materialize this. The communication of Company policies and 
guidelines enables the implementation of bans on single-use 
plastics, construction guidelines which require energy-efficient 
lighting, and the switching-off of all facilities and equipment after 
mall hours.  These are in addition to aforementioned guidelines on 
waste segregation and responsible water use.

103-2, 103-3, 307-1

Environmental Compliance

In 2020, there were no reports of complaints on 
customer privacy, and no customer information used 
for secondary purposes. 

Due to the pandemic, customers shared more 
personal information when completing contact 
tracing forms either manually or through a QR code. 
Also, with the expansion of e-commerce sites and 
digital shopping solutions, more data has also been 
collected in 2020.

To be able to safeguard customer privacy, Vistamalls 
implements Privacy Impact Assessments, which are 
updated yearly. The IT group also ensures that all 
suppliers follow privacy policies when working on 
projects. 

Vistamalls, as a subsidiary of Vista Land, employs the 
Privacy Policy of its parent Company. Vista Land and 
Lifescapes (parent Company), its officers, employees, 
third party providers, professional advisors are fully 
aware of and strictly comply with the terms set out in 
its Privacy Manual.  

For more information, visit the Privacy Policy here:
https://www.vistamalls.com.ph/privacy-policy/

Customer Privacy
0 

substantiated complaints on 
customer privacy in 2020

0 
customers, users, and 

account holders whose 
information is used for 

secondary purposes in 2020

0 
data breaches, including 

leaks, thefts, and losses of 
data in 2019 and 2020

Data Security
Vistamalls recorded no data breaches, leaks, thefts 
or losses in data in 2020.

To ensure the highest level of data security 
management, the Company abides by the laws 
and regulations set forth by the government, which 
include the guidelines set by the Department of 
Trade and Industry (DTI) and the provisions of the 
Data Privacy Act the DPA. The Company’s Data 
Privacy Officers regularly attend trainings and 
seminars accredited and organized by the National 
Privacy Commission.

Information Security
103-1, 103-2, 103-3, 418-1
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103-1

Vistamalls strives to contribute to the welfare of the 
communities surrounding its retail and commercial 
centers, and beyond. The Company therefore partakes 
in various community development projects and partners 
with relevant non-profit organizations. 

Employee-volunteerism is also fostered, encouraging 
the participation in clean-up drives, relief operations and 
eco-friendly activities, to name a few. In 2020, employees 
engaged in agricultural activities with local communities, 
tree planting, urban planting, and helped facilitate 
livelihood seminars.

Vista Mall and Starmall have also launched the “Give 
Hope Project”, the malls’ response to help families 
affected by Typhoons Rolly, Siony and Ulysses. The 
project is a donation drive that enlists the support of 
Vista Mall and Starmall’s employees, partners and 
customers, accepting cash, new clothes, bottled water, 
canned goods, medicine, sanitary products and other 
essential supplies. This initiative has reached over 2,000 
beneficiaries in 2020.

In line with its parent Company, “Communicities” is an 
initiative where Vista Land develops integrated urban 
development, combining lifestyle, retail, prime office 
space, university town, health care, themed residential 
developments, and leisure components within one 
location. Vistamalls continues to support the initiative 
being Vista Land’s commercial development arm. This 
land planning approach will enable more communities 
to live in smart, integrated and equitable districts in the 
future.

103-2, 103-3, 203-1
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COMMUNITY 
EMPOWERMENT
VistaMall strives to be an active force for good in the communities where its 
malls and centers are located. The Company partners with reliable non-profit 
organizations on the ground to alleviate the lives of those who need it the most. 
The Company also fosters employee-volunteerism within its teams, engaging its 
hard-working and dedicated workforce to give back through different avenues. 
As community venues, the malls likewise bring together people of all walks of 
life to join donation drives and social campaigns, like those made to benefit 
victims of the typhoons that wreaked havoc at the end of 2020. 
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MISSION

COMPANY PROFILE

AllHome continuously expands and curates its selection of products across 
eight key categories comprising furniture, hardware, appliances, tiles, sanitary 
wares, homewares, linens, and construction materials.

Designed to be a builder’s haven, AllHome offers an immensely vast range of 
products and services, value for money, convenience, and excellent customer 
service. Believing in maximum customer engagement, every AllHome has in-
house building experts available for consultations, as well as a knowledgeable 
and accommodating staff ready to address whatever in-store inquiries the 
customers may have.

AllHome is committed to make achieving home goals possible for its 
customers as every store has value-added services, like free interior styling, 
furniture assembly, and even installation of water heater or decorative lights.

AllHome Corp. (the “Company”), incorporated on May 29th, 2013, is a leading 
all-in-one home improvement retailer in the Philippines that possesses 50 
stores in all major regions of the country as of December 31, 2020. AllHome 
has an aggregate net selling space of approximately 331,590 sqm under 
its portfolio. AllHome envisions to be the most complete full-line home 
improvement center, easily accessible in many locations around the 
country.

With over 800 brands represented in its shops, AllHome brings home and 
construction products and solutions curated for homeowners, in-house 
design consultants, architects and contractors, helping the Filipino people 
to materialize their dream homes and living spaces. The Company offers 
seven distinct product categories in its stores, including furniture, hardware, 
appliances, tiles and sanitary wares, homewares, linens and construction 
materials. 

With stores that are uniquely comfortable and convenient, AllHome offers 
customers a novel shopping experience which not only includes vast product 
offerings but also provides special services including styling consultations 
with in-house design consultants, ready-for-occupancy home furnishing 
services, delivery, customizable furniture, gift registry services and customer 
lounges.

Every item at AllHome is carefully chosen to meet the standard and quality 
customers need and deserve. The professionally picked items reflect the 
emerging market and design trends, and are affordably priced— providing 
every Filipino a chance to beautifully build and furnish their homes.

AllHome is a member of the Villar group of companies, which also includes 
Vista Land and Lifescapes, Inc. Vista Land is one of the largest integrated 
property developers in the Philippines, and owns and operates various 
retail malls and commercial centers in key cities and municipalities in the 
Philippines under the brands “Vista Mall” and “Starmalls”, wherein AllHome 
stores are commonly located.

CORPORATE VALUES

COST CONSCIOUSNESS
Cost is not a question for numbers, but a question of value. It is not what 
we can cut out, but what we can save on. We are lean because we know 
that success does not depend on the number of people, but on the number 
of ideas, and the brilliance of those ideas. We are not cost conscious 
to increase our profit margins, but to guarantee that we have sufficient 
resources for tomorrow. It is not just the cost to us that we must concern 
ourselves with, but that cost to our customers as well.

TEAMWORK
Synergy is one of a corporation's greatest assets. The solitary genius is nice, 
but teams are stronger. We have common goal, we need each other to get 
there. We have each other's back. We have the Company's back.

COMPETITIVE SPIRIT
Everyday, we step into the battlefield knowing we are well equipped.
We are a crack team. Better trained. Better skilled. Better motivated.The 
competition is there for two reasons: to learn from and to knock out. We owe 
it to ourselves to keep building muscle, and we owe it to our customers to 
keep fighting.

HONESTY
We need to be trustworthy, and we need to be trusted. There must be 
integrity and reliability in our word, and our character. Honesty necessitates 
dependability, fairness, probity, and holding on to high principles. It is the 
only way we can believe in each other and our customer can believe in us.

CLOSENESS TO CUSTOMERS
Our future is wrapped up in our customers – along with their dreams, their 
hopes, their lives. We must become part of their community – and their 
family. What they need is as important as what we do. It is what drives what 
we do. To them, we will always listen. From them, we will always learn. They 
are the reason we exist.
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ALLHOME AT A GLANCE

OPERATIONAL KPI 2020 2019

Total number of outlets 50 45

Number of cities and municipalities present in 15 provinces
32 cities and municipalities

13 out of 49 provinces
27 out of 147 cities and 
municipalities

Total number of opened stores 5 22

Total net selling area (in sqm.) 331,590 296,772

Net selling spaces per store format (in sqm) 
• Large mall-based
• Large free-standing
• Small specialty

• 207,054
• 117,716
• 6,820

• 203,254 
• 86,078
• 3,640

Number of stores per location and format

Large Mall Based
Mega Manila: 17
Luzon: 3
Visayas: 2

Large Free Standing
Mega Manila: 7
Luzon: 3
Mindanao: 3

Small Specialty
Mega Manila: 15

Large Mall Based
Mega Manila: 17
Luzon: 3
Visayas: 2

Large Free Standing
Mega Manila: 5
Luzon: 2
Mindanao: 3

Small Specialty
Mega Manila: 13

Distribution centers 6 3

Suppliers (including concessionaires) over 500

Total number of AllRewards Card members 524,715 371,567

Average number of sign-ups monthly 12,762 7,436

Total website page views 5,282,402 3,652,483

AllHome has a full range of sofas, recliners, cabinets, tables, 
beds and other essential furniture for all types of spaces. 
AllHome curates pieces that are traditional and classic, as 
well as bright and modern, to appeal to a wide range of 
customer preference. 

Products offered: Office, living, dining, bedroom, outdoor 
and children’s furniture

Selected Brands: Ambassador Mattress, Salem, Uratex

In-house Brands: Slumberland, Delofoam, Homsuite, Icons 
Kreativ, Live Art Space, Urban Reluxur, Garden Story

AllHome has quality small and large appliances to fit all 
kinds of customer needs, and feature appliances both from 
affordable and high-end brands.

Products offered: Air-conditioners, refrigerators and 
freezers, washing machines, TVs, sounds systems, kitchen 
appliances, small appliances, digital items (including mobile 
phones and gadgets)

Selected Brands: LG, Samsung, Sharp, Carrier, Condura, 
Whirlpool, La Germania, G.E., Philips

In-house Brands: Fraser (Electric Fans)

PRODUCTS
AllHome stores present a complete line of products curated for Filipinos from all walks of life, including products for the 
maintenance, repair and renovation and decorating of a home. Below is an overview of our product categories, products 
and brands offered at AllHome stores.

Furniture

Appliances
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AllHome’s assortment of kitchenware, glassware, 
dinnerware, and decor bring individuality to rooms and 
homes, possessing quality and affordable wares for 
homeowners from around the country.

Products offered: Tableware, kitchenware, storage and 
organizers, décor.

Selected Brands: Noritake, Luminarc, Corelle, Corningware, 
Ramontina, Rubbermaid, Lodge, Lock&Lock

In-house Brands: Blossoms, Elements, EZ Spaces, My 
Mother’s Cupboard.

Homewares

Linens

While styling a bedroom or a living room, linens are the 
ultimate home dress up items. AllHome’s extensive linen 
collection showcases quality curtains, drapes, table covers, 
bedsheets, and pillowcases for every style, and for every 
space.

Products offered: Comforters, duvets, bedsheets, curtains, 
pillows.

Selected Brands: Canadian, Linens and Things, Joyce and 
Diana, Modern Linens

In-house Brands: Home Threads

Tiles & Sanitary Wares

AllHome has a wide selection of local and imported 
brands of floor, wall and ceiling tiles, as well as sanitary 
ware and fixtures for toilets and bath, marrying both 
functionality and style.

Products offered: Indoor and outdoor tiles, decorative 
tiles, mosaic tiles, engineered wood, laminated flooring, 
vinyl, pavers, decking, Water closets and lavatories, 
bathtubs, shower enclosures and partitions.

Selected Brands: Mariwasa, Gani Marble Tiles, Niro 
Tiles, Tenxen Tiles, Eurotiles, Kent Wood, Puyat Floorings, 
Mawood, Bisazza, European Tiles, Braun, Inax, American 
Standard,HCG.

In-house Brands: Brauhn, Eisei, Teuer, Lustro Tiles, Rossio 
Tiles, Castel.

Hardware
Plumbing materials, electrical items, paint, cleaning aids, 
auto care, hand tools, power tools, garden items– AllHome 
has all the materials needed to build a nice, sturdy and cozy 
home. 

Products offered: Electrical supplies and accessories, 
lighting, plumbing, paints and sundries, hardware, power 
and hand tools, automotive, lawn and garden products.

Selected Brands: Sentry Safe, Solignum, Sento Stainless 
USA, 3M, DeWalt, Stanley, Makita, Dorma, Tramontina, 
Energizer, Phelps Dodge, Mag1, Weber, Black + Decker, Rain 
or Shine, Glade, Fluidmaster, Yale.

In-house Brands: Homsuite, Icons, Leuchte, Markel, 
Berwick, Tough Notch.
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Construction Materials
AllHome also is a one-stop shop for builders and 
contractors, selling lumber, cement, doors, windows, 
roofing and other construction needs with ease and 
convenience. Apart from sourcing quality materials, 
customers may also consult with AllHome’s in-house 
designers for guidance and inspiration.

Products offered: Building materials, wood and 
mouldings.

Selected Brands: ABC, Bayer Makrolon, Solarlite, James 
Hardie, Matwood.

In-house Brands: Finestra, Kernig, Terrawood, Emboss.

In addition to providing a wide range of products, The Company 
also provides services to support the needs of its customers. 
These include door-to-door delivery and installation services, 
customizable furniture services and gift registry services. 

Another unique service provided at AllHome is interior design 
consultation, wherein an in-house design consultant would provide 
recommendations on the AllHome products that suit a customer’s 
specific home improvement and building needs.

The Company also has well-trained, accommodating staff who can 
address all in-store needs and questions that customers may have 
with regards to its diverse range of products and services. 

Lastly, each large-format store also maintains a customer lounge 
that provides a venue for in-store meetings between architects, 
contractors, designers and homeowners.

SERVICES
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PRESIDENT’S REPORT

Dear Fellow Stakeholders,

2020 marked the year AllHome reached 50 stores nation-
wide. With its one-stop shop home store retail concept, 
AllHome offers everything needed to build a comfortable 
home—from construction materials, hardware, décor, 
appliances, furniture, linens to home-ware— all under one 
roof.  As of 2020, AllHome now has 15 small specialty 
stores, 13 large free-standing stores and 22 large mall-
based stores in its portfolio.

AllHome also continues to dovetail on its synergies with 
Vista Land, allowing the Company to use existing commercial 
properties from the country’s largest homebuilder, servicing 
the needs of the communities Vista Land has built. These 
synergies also form part of the larger innovative retail 
ecosystem of the group which provides establishments and 
malls that offer world-class restaurants, shopping and leisure 
experiences easily accessible to its development residents. 

This aggressive expansion has resulted in revenue growth 
of 3% in 2020, generating a total of PhP 12.4 billion in 
direct economic value. This enables AllHome to distribute 
more value and make a significant impact to its numerous 
stakeholders. More than that, however, AllHome now seeks 
to deepen its commitment to sustainability— ensuring that 
the Company grows in a manner that does not jeopardize 
environmental protection, and that puts the wellbeing of 
people first. 

The COVID-19 pandemic has prompted the Company to 
increase its efforts towards the health and safety of its 
employees and its customers. The operational restrictions 
therefore prompted many new digital innovations, aiding 
the Company to reach more customers through platforms 
like Viber, Facebook Messenger and AllHome’s e-commerce 
website—all accessible from the comfort and safety of 

their homes. Moreover, the pandemic also brought new 
opportunities to help communities in need. An example of 
this is the donation of construction materials and supplies to 
convert the Philippine International Convention Center into a 
630-bed improved health facility—aiding the government in 
its battle against the deadly virus. 

AllHome has also reported a positive environmental 
performance for the year 2020. Because of the operational 
restrictions AllHome endured during the strictest months 
of quarantine, its 2020 performance with regards energy 
consumption, emissions, water and waste were much better 
than previous years. AllHome, however, continues to promote 
good environmental stewardship through the many eco-
friendly policies it has in place, such as the use of energy-
efficient lighting and equipment, the recycling and reuse of 
most of its paper waste, and the regular maintenance and 
checks of its generator sets, to name a few. 

While AllHome is still beginning its journey towards 
environmental, social and governance (ESG) excellence, 
it has seen many opportunities lying ahead, especially 
as it aligns itself more strategically to the United Nations 
Sustainable Development Goals for 2030. This renewed 
focus on sustainability will ensure that AllHome remains a 
future-forward Company that provides real and lasting value 
for generations to come.

Benjamarie Therese N. Serrano
President

The year 2020 was another successful year for AllHome. Despite all the challenges 
and restrictions brought about by the COVID-19 global pandemic and the series of 
natural calamities and typhoons that hit the Philippines throughout the year, AllHome 
still continued to operate and expand its reach to more communities across the 
Philippines. 

102-14
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Sustainability at AllHome is a well-rounded approach which is centered upon providing quality 
products and services to all customers, maintaining profitability through prudent financial 
management, creating a healthy and safe environment both for its workforce and customers, all 
while upholding good governance in all its decisions and business operations. 

With these principles at heart, AllHome is well positioned to become the most complete full-line 
home improvement center which is affordable and accessible to Filipinos from across the nation.

SUSTAINABILITY 
AT ALLHOME

Retail trade fosters economic growth through 
the extensive supply of supplies from different 
local suppliers and the establishment of a wide 
retail network across the country, resulting in 
job creation and employment opportunities for 
people living in nearby communities around 
AllHome stores.

Construction materials, hardware, tiles, and sanitary 
wares are intermediate and final products that are 
commonly used in infrastructure development. Hence, 
AllHome serves to meet the structural improvement 
needs of the Filipinos.

The furniture, appliances, homeware, and linen 
industry are continuously evolving. There is a growing 
demand and need for innovative products on the 
market that could help improve people's lives, even in 
simple ways.

AllHome as a home improvement Company 
helps to encourage the creation of sustainable 
cities and communities by making home 
improvement materials and products more 
affordable and accessible, which can contribute 
to making housing more affordable and 
accessible to more Filipinos.

Alignment with the UN Sustainable 
Development Goals
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Materiality
102-46, 102-47

As guided by the GRI and SASB Standards, the Villar 
Group of companies, including AllHome, undertook a 
rigorous process in identifying areas and topics that are 
most material to the Group. 

The Group started by pre-identifying material topics from 
different references and standards such as the sector-
specific publications from GRI and SASB for Multiline and 

Other material topics that have 
emerged from the survey included 
product access and affordability, 
responsible supply chain, community 
impact and development, as well as 
energy and waste management. To 
this end, the Company continues 
to strengthen its community 
engagement and its environmental 
protection practices and policies so 
it may mitigate its impact wherever 
possible. 

As deemed critical to the 
Company’s long-term 
sustainability, AllHome 
holds its responsibility 
towards the provision 
of quality products 
and services to heart, 
along with fostering 
good governance and 
generating economic 
value. The health crisis 
brought about by the 
COVID-19 global pandemic 
also put a highlight on 
health and safety in 2020, 
and moved the Company 
to further prioritize 
building a healthy and 
safe environment for its 
employees, customers, 
and other stakeholders. 

Specialty Retailers & Distributors and Building Products 
& Furnishings. The collated topics were then aligned to 
the Company’s operations and stakeholders, and were 
gauged in terms of materiality. The topics identified as 
material were then processed into a survey where the 
Company further assessed the criticality of impact of each 
issue identified by looking at the nexus between impact to 
business and impact to stakeholders.

Impacts to Business
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1. Revenue & Income
2. Leadership & Governance
5. Product Access & Affordability
6. Responsible Supply Chain
8. Procurement Practices
9. Transportation & Logistics

ECONOMIC SOCIAL ENVIRONMENTAL

3. Health and Safety
4. Product/Service Quality and 

Responsibility
7. Employee Training and 

Competency
10. Local Employment
11. Community Impact & 

Development
12. Marketing and Labeling

13. Eco Products
14. Packaging Use and Disposal
15. Energy Management
16. Waste Management

Stakeholder Engagement
102-40, 102-42, 102-43, 102-44

ENGAGEMENT FREQUENCY KEY TOPICS AND CONCERNS COMPANY'S RESPONSE

E M P L O Y E E S
I N T E R N A L

1. Social media, 
emails
2. Bonding
3. Team-building 
sessions
4. Performance 
evaluations
5. Training and 
development 
sessions
6. Jumpstart

1. Regularly
2. Quarterly
3. Annual
4. Annual
5. Regularly
6. Quarterly

1. Career longevity and 
retention
2. Safe workplace during 
COVID-19 Pandemic

1. Competitive salary and compensation packages
2. Online training and development sessions
3. Work From Home Setup 
4. Shuttle services
5. Temporary waive of attendance
6. Every department is equipped with first aid kit and 
a certified Philippine Red Cross basic emergency 
professional as person-in-charge in case of emergency
7. Regular cleaning and sanitation of office
8. Annual physical examinations and health care plans
9. Regular screening for COVID-19 symptoms (free 
provided by Company)
10.  Free COVID-19 vaccine

I N V E S T O R S  A N D  S H A R E H O L D E R S
E X T E R N A L

1. Annual 
Stockholders 
Meeting
2. Special 
Stockholders 
Meeting

1. Annual
2. As Necessary

1. Financial risks
2. Corporate governance
3. Long-term plans

1. ERM, Risk Management Policy and Business Continutiy 
Plan
5. Efficient loan management
6. Conflict of Interest Policy
7. Insider Trading and Related Party Transactions Policy
8. Whistle-blowing Policy
Good Governance Manual

C U S T O M E R  A N D  C L I E N T S
E X T E R N A L

1. Customer 
satisfaction
2. Viber Commuinity
3. Website: www.
allhome.com.ph
4. Social Media
5. Feedback and 
suggestion form
6. Google My 
Business Reviews

As Necessary 1. Safe Shopping
2. Customer data privacy
3. Stock availability

1. Digitized services:
1.a Personal shopper serivce
1.b Curbside pick-up
1.c Same day delivery
1.d 360 degree virtual store tour
1.e Contactless payment (QR code or card payment)
1.f Free consultations on home and interior styling
1.g Smart shopping through website
1.h Implementation of safety protocols set by IATF and 
LGUs

2. Secured Socket Layer (SSL) or Transport Later Security 
(TSL) based security has been adapted

C O M M U N I T I E S
E X T E R N A L

1. Community 
consultations
2. Social media
3. Live chats
4. Viber groups

As Necessary 1. Local community hiring
2. Health and livelihood 
programs
3. Sponsorships/funding 
for community programs
4. Access to stores/
services

1. Sourcing and hiring talents within the vicinity of 
respective locations
2.a Villar SIPAG Foundation programs
2.b AllHome Builds programs:

2.b.1 LIKHA project
2.b.2. PICC donation for the creation of a quarantine 
facility
2.b.3 Tablet donations
2.b.4 Omegang kay Ganda

S U P P L I E S
E X T E R N A L

1. Accreditation 
process

As necessary 2. Health and livelihood 
programs

1. Products that are not readily available in the Philippines 
are being availed by AllHome with the help of local 
importers and/or consolidators by coursing products 
through them
2. Diverse set of suppliers for each product
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QUALITY SERVICE 103-1

At AllHome, the customer is king. AllHome employees remain dedicated to providing a 
healthy and safe store environment, while delivering an excellent customer journey with 
every visit. With COVID-19, AllHome doubled its efforts on sanitation and health, and also 
created new avenues for customers to shop online, from the comfort of their homes, in 
order to reduce the risk of exposure. By using apps like Viber and Facebook Messenger, 
and by providing a Personal Shopper service to customers buying from home, AllHome 
was able to adapt quickly to the changing needs of its market. 

AllHome always puts its customers first. By 
providing excellent customer experience, a 
wide range of home improvement products 
and services, and a co-located retail 
ecosystem wherein AllHome stores are 
located together with other stores under 
the AllValue group, customers are given an 
enhanced shopping experience that caters 
to their every need. This is what makes 
AllHome a truly innovative retail Company.

The Company’s customers are made up 
of homeowners and renters, contractors, 
architects and interior designers which are 
belonging to the upper middle-income to 
upper income market. 

One way AllHome engages its customers 
is through the “AllRewards” and the 
“Builders Loyalty” Cards, which enable 
customers to earn points for purchases 
under AllValue’s AllRewards membership 
program. Points garnered can be used as 
payment for purchases at any AllValue Store. 
As of December 31, 2020, some 524,715 
AllRewards cardholders were recorded. The 
Company also launched in the third quarter 
of the year the Builders Loyalty Card, which 
is specifically intended for customers of 
hard categories – construction materials, 
tiles and sanitary wares, and hardware—
aimed to reward architects, builders, 
contractors, designers and engineers. As 
of December 31, 2020, membership to the 
Builders Loyalty Card amounted to 2,297 
cardholders.

According to the 2020 Customer
Satisfaction Survey (CSat) conducted by its 
Market Research Team, AllHome was able 
to deliver Satisfactory Service in 2020 with 
an 8.4 over 10 score. Despite its high score, 
AllHome noted some points of concern 
raised by its customers, which include 
product pricing, product durability, speed 
of service, delays in checkout, deliveries, 
and assembly. AllHome acknowledges 

Customer Satisfaction

their concerns and works to improve all the 
systems in its operations to continue bringing 
excellence in its customer journey. In order 
to learn about and act on those concerns 
throughout the year, the Company also 
formally launched the Customer Feedback 
and Suggestion Form in October 2020 
to ensure that concerns are immediately 
addressed on a per-store level. These 
initiatives allow AllHome to have a deep and 
intimate understanding of the changing needs 
of its customers, and helps the Company 
identify more opportunities for customer 
experience improvement.

Propelled by the restrictions from the 
pandemic, AllHome launched new 
touchpoints for its customers to shop from 
the safety of their homes. Through its online 
shop, www.allhome.com.ph, customers can 
browse and order all AllHome products. 
Moreover, the Company has created a Viber 
community with 13 thousand members, which 
equips them to chat and order from Mondays 
to Sundays. Through Viber, customers may 
also engage a personal shopper to help them 
order and shop directly. For construction and 
hardware needs, customers can also chat 
and order from the AllHome Builders Centre 
Shopping Community, which can be done 
Mondays to Sundays as well. 

Technology also enabled AllHome to recreate 
the experience of in-store shopping by 
introducing its 360 degree virtual store tour. 
This helps customers see items on display 
from their computers or mobile phones. 
Moreover, customers that to see and inspect 
items before shopping may interact with a 
personal shopper using video calls and viber 
messaging for quick and swift communication.

These digital solutions ensure that 
customers can stay safe and can buy all their 
home improvement needs from the comfort 
of their homes. 

Customer 
Satisfaction 
Score

8.4/10

AllRewards
Cardholders

524K+

Builders Loyalty
Cardholders

2.2K+
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AllHome implemented strict compliance to 
the health and safety protocols set by the 
Department of Health and the government, 
in the battle against COVID-19. AllHome, 
therefore, only allowed customers aged 
21-59 to enter its premises, and required 
temperature checks, face masks and 
face shields, and implemented social 
distancing and the submission of health 
declaration forms. The Company also 
regularly disinfected all its premises, 
and encouraged cash-free payments. 
Furthermore, AllHome also put social 
distancing markers and installed acrylic 
barriers to keep both employees and 
customers safe. AllHome employees were 
also regularly screened for COVID-19 
symptoms, and were encouraged to stay 
home should any signs of illness arise.

AllHome remains steadfast in maintaining 
a secure shopping experience for all its 

Customer Health and Safety
103-1, 103-2, 103-3, 416-2

customers. Toward this, the Company 
trained its employees on safety 
procedures and actions to be taken in 
case of an emergency. 

On product safety, AllHome’s products 
offer labels of safe use from their 
respective brands, and demos on the 
correct operation and use of the products. 
The Company also offers furniture 
assembly services, which eliminate the risk 
of improper assembly by customers.

Moving forward, AllHome will continue to 
expand and improve its digital platforms 
to increase sales and build long-term 
relationships with its customers, meeting 
their every need without compromising 
safety.

0
substantiated

complaints 
on product or 
service in 2019 

and 2020

AllHome, as a home improvement Company, helps 
to encourage the creation of sustainable cities and 
communities by making home improvement and 
building materials and products more affordable and 
accessible, which can contribute to making housing 
more cost-effective to more Filipinos.

More than just décor and homeware, AllHome has 
a wide range of materials and tools to choose from 
for construction and repair, whether in the start of 
construction or at the finishing stages. Builders and 
homeowners may get lumber, cement mixes, and 
plywood, as well as various tile patterns and designs for 
the bathroom or the kitchen. A selection of power tools 
and other equipment is also available for professional 
builders or DIY-hobbyists alike.

AllHome continues to expand into the Philippine 
builder’s market. As the country’s only full-line home 
center, the Company is strengthening its ability to serve 
and be easily accessible to more building professionals 
servicing projects in major residential areas.

By offering a wide array of products for both home improvement and construction, AllHome 
has become the go-to one-stop-shop for architects, contractors, and DIY hobbyists. Providing 
world-class products at affordable rates, while staying strategically located close to residential 
development and transport hubs, AllHome is uniquely positioned to address all of the 
changing needs of its market. 

Product Quality, Access, and Affordability

AllHome has opened a new Builder’s Centre in Evia 
Lifestyle Center in Las Piñas City, an exciting addition 
to AllHome’s growing roster of stores. Its ease of 
access to exclusive residential developments like 
Portofino, Verdana Homes, and Ponticelli, has made it 
a favorite amongst the affluent market. 

In addition, an AllHome Builders’ loyalty card is 
given for free to new customers, a nod to its effort 
to increase membership base by tenfold in the next 
three years. The card features year-round promos 
and automatic discounts on AllHome exclusive 
brands.

“AllHome Builder’s Centre aims to make material-
sourcing much more convenient and less time-
consuming for builders and contractors. This store is 
designed to provide the no-frills shopping experience 
preferred by busy builders,” said AllValue chairman 
Manny Villar, Jr.

103-1, 103-2, 103-3

Construction Ready
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Strategically Located

AllHome operates through three types of store 
formats catering to a range of customer groups– 
large mall-based stores, free-standing stores, and 
smaller specialty stores. In addition to these are 
the AllBuilders stores targeted for builders and 
contractors.

AllHome has 50 stores nationwide, and continues to 
aggressively expand across the Philippines. Given 
its wide network of housing projects nationwide, the 
Company intends to soon open AllHome branches 
in key cities like Davao, Bacolod and other regional 
economic hubs and cities.

This nationwide expansion, however, does not come 
without risk. Strong competition could negatively 
affect prices and demand for its products and 
services and could decrease its market share. The 

Company must therefore remain competitive in factors 
such as price, store location, product assortment, 
availability and quality, customer service, customer 
shopping experience, attractiveness of its stores and 
presentation of merchandise and brand recognition, or 
a combination of these factors.

Another challenge in regional expansion would 
be operational and logistical risks, due to a limited 
number of large retailers and underdeveloped 
distribution networks. 

The need, however, is there. AllHome will continue 
to bring quality and affordable building and home 
improvement products to all parts of the country 
to enable all Filipinos to create the home that they 
dream of. 

AllHome uses mixed marketing strategies which include 
the use of social media, partnerships with influencers, 
banners, billboards, flyers, print ads, LED walls, radio, 
online advertising, and in-store advertising. 

The Company continues to digitize its marketing 
strategies to maintain a close relationship with its 
customers, even during a pandemic. It therefore uses 
relationship marketing, by providing easy access to store 
staff through Viber, SMS, call and Messenger.  Through 
content and influencer marketing, it also engages its 
target market to shop online. Loyalty programs and local 
store promos also help entice customers to purchase.

Marketing and Labelling
103-2, 103-3, 417-2, 417-3

0
substantiated 
complaints on 
marketing and 
labeling in 2019 

and 2020
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ECONOMIC 
PERFORMANCE
AllHome seeks to provide everyday Filipinos with all their home improvement 
needs. As a Company, it not only contributes to the economy by generating 
revenue, but also uplifts people through the various ways it distributes value to its 
stakeholders. 

AllHome’s performance in 2020 was marked by revenue growth of 3% over the 2019 
revenue level, despite restrictions and challenges from the COVID-19 pandemic—
generating a total of PhP 12.4 billion in direct economic value.

Throughout the year, AllHome increased its sales and gross profit, allowing it to 
sustain its operations and expand its store networks, operating a total of 50 stores 
in 2020, 5 more than in 2019. This expansion has enabled the Company to continue 
contributing to economic growth through its various stakeholders in the form of 
salaries and benefits, dividends, taxes, payments, and in-kind contributions— 
distributing over PhP 3.3 billion in economic value. This expansion succeeded even 
despite the economic blows COVID-19 presented to the market.

Economic Performance

DISCLOSURE
Amount (in PHP million)

2019 2020

Direct economic value generated 12,060.28 12,414.74

Direct economic value distributed: 

Operating costs 2,069.72 2,528.55

Employee wages and benefits 273.16 327.70

Payments to suppliers, other operating costs 17,878.01 10,516.00

Dividends given to stockholders and interest payments to loan providers 25.57 52.50

Taxes given to government 733.53 449.48

Investments to community (e.g., donations, CSR) 0.39 3.05

AllHome has weathered the storm in 2020 through its persistent focus on growth, 
profitability and sustainability. Another key element to the Company’s success in 2020 
was its active engagement with its customers, which led to consistent growth across 
its seven product categories. 

102-7, 201-1Direct Economic Value Generated and Distributed
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Tax

AllHome continues to benefit from its sound business 
strategies and risk-mitigating measures, as reflected in its year 
after year record of financial growth, increased revenues, and 
competitiveness in the market. 

In 2020, the Company observed an increased demand for 
home improvement products as more customers recreated 
their personal spaces by prioritizing comfort, refurbishing, 
and renovating their homes. Because of the pandemic, the 
switch to contactless and digital transactions increased, while 
all-in-one stores were also preferred in order to minimize the 
customer’s need to travel or visit many places and risk virus 
exposure. 

Meeting new demands, AllHome maximized its digital presence 
by boosting its e-commerce site and increasing its visibility on its 
social media assets to leverage its sales and to stay connected to 
the market. The presence of supermarkets in the AllValue retail 
ecosystem also proved invaluable to AllHome, especially during 
the strict months of quarantine wherein the community was most 
concerned about daily needs. To ease customer transaction and 
to ensure health and safety in all its stores, touch-free payments, 
delivery options, and the use of personal shoppers were also made 
available. These efforts helped the Company retain steady growth at 
a time of great business volatility. 

One of the ways AllHome contributes to nation-building is 
through the payment of tax to the government. Towards this, 
the Company’s tax strategy is based on applicable laws and 
regulations, stockholder engagement and the Company’s 
policies and statements. The Company conducts regular 
activities on tax risk management and tax planning, while 
its Audit Committee oversees the review of the Company’s 
compliance with all applicable tax requirements. 

Effective tax planning ensures that AllHome is able to 
optimize all permissible allowances, deductions, concessions, 
exemptions, rebates and exclusions. This helps in minimizing 

tax liability, and enables the Company to save for business 
expansion. In support of this, the Company regularly trains its 
employees on the evolving tax regulations, and conducts regular 
tax planning activities to analyze financial situations, mitigate tax 
liability and maximizing tax relief and credits. As taxation is one of 
the primary ways businesses support the government in its various 
economic and social efforts, AllHome will continue to champion a 
responsible tax strategy as part of its efforts on good governance 
and corporate citizenship.

Growth Strategy

DISCLOSURE Amount (in PHP million)

Revenues from third-party sales 12,325.86

Revenue from intra-group transactions 88.88

Profit/Loss before tax 1,422.77

Tangible Assets 18,729.94

Corporate Income Tax paid on a cash basis 163.64

Corporate Income Tax accured on profit/loss 107.85

103-1, 103-2, 103-3, 207-1, 207-2, 207-3, 207-4

103-3

The pandemic has greatly accelerated digitization in 
the Philippines as more people worked from home and 
learners studied remotely while adapting to the new normal. 
In addressing the new needs of thousands of Filipinos, 
AllHome launched AllDigital— a one-stop shop for all 
things innovative and digital. As the 50th store of AllHome, 
AllDigital will offer a wide variety of gadgets ranging from 
laptops, cellphones, cameras, to even drones, e-scooters 
and collectible toys. 
 
The AllDigital store has customer experience at its core, 
enticing customers to try out the newest technological 
innovations available for grabs. The store features a 
gaming nook that allows gamers to try the latest games and 
consoles, as well as gaming computers. Drones also have a 
dedicated fly zone for customers to fly and test them safely. 
E-scooters can also be run and tested in-store, and avid 
toy collectors may also observe life-size models on display 

Feature Story: AllDigital

which complement a comprehensive array of collectible 
toys. AllDigital aims to offer first-hand experience of the 
latest cutting-edge tech available in the market, attracting 
gamers, tech enthusiasts, photographers, music lovers and 
toy collectors from the upscale market. 

As part of AllHome’s newest expansion, AllDigital proves 
that the Company continuously grows and adapts to meet 
the timely and dynamic needs of the Philippine market. 
The Chairman of AllHome, Manuel B. Villar, explained, 
“As the pandemic pushes us to adopt technology faster, 
AllHome enters the tech world, further expanding its offering 
for the Appliance category and targeting a brand-new 
market. This involves creating a tech hub that houses 
nothing but the best-selling premium products today. It’s 
a place where gadget enthusiasts can come together and 
even learn from one another.” AllDigital is located at the 
second floor of the Evia Lifestyle Center in Las Pinas City.
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EMPLOYEE 
RELATIONS
As the backbone of the Company, AllHome recognizes the invaluable contributions of 
its hard-working and dedicated workforce. This is why AllHome provides competitive 
compensation and benefits package, and various opportunities for personal and 
professional growth. 

In 2020, the Company had 515 employees, with a very balanced gender ratio of 1:1. 
The Company also had a very low attrition rate of 0.77% reinforcing that AllHome is an 
employer of choice in its industry. Because of rapid expansion in 2020, its employee base 
grew by 24% from  the previous year. 

103-1, 103-2, 103-3

Total Number of Employees
102-7, 102-8, 405-1, CG-MR-330a.1

by Employment Contract

by Position

by Age Group

Total: 515

Total: 86

Total: 30

Total: 194

Total: 204

Total: 280

Total: 9

Total: 226
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-

249

0

Permanent
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1
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0
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Top Management

Senior Management

Middle Management

Supervisors

Rank and File

1

16 

34

89

126
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Top Management

Senior Management

Middle Management

Supervisors

Rank and File

Top Management

Senior Management

Middle Management

Supervisors

Rank and File
126

144 

4

78

166

5

<30 y.o.

30-50 y.o.

>50 y.o.

126

144 

4

78

166

5

<30 y.o.

30-50 y.o.

>50 y.o.

126

144 

4

78

166

5

<30 y.o.

30-50 y.o.

>50 y.o.

148

114 

4

78

166

5

<30 y.o.

30-50 y.o.

>50 y.o.

148

114 

4

78

166

5

<30 y.o.

30-50 y.o.

>50 y.o.

GENDER AGE GROUP NEW HIRES TURNOVER

MALE
< 30 y.o. 24 44

30-50 y.o. 34 15
> 50 y.o. 0 0

FEMALE
< 30 y.o. 50 25

30-50 y.o. 15 35
> 50 y.o. 0 0

TOTAL 123 119

RATE 24% 23%

Attrition Rate

0.77%
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Compensation and Benefits

INDICATOR Male Female Total

Total number of employees that took parental leave in 2020 4 9 13

Total number of employees that returned to work after 
parental leave ended in 2020 4 9 13

Return to work rate 100% 100% 100%

103-1, 103-2, 103-3, 401-2

LIST OF BENEFITS
% of female employees 

who availed
% of male employees 

who availed
2019 2020 2019 2020

SSS 100 12 100 13

PhilHealth 100 5 100 2

Pag-IBIG 100 4 100 3

Parental Leaves 5 4 1 2

Vacation Leaves 64 100 60 100

Sick Leaves 38 100 59 100

Medical Benefits (aside from PhilHealth) 100 100 100 100

Housing assistance (aside from Pag-IBIG) N/A 0 N/A 0

Retirement fund (aside from SSS) 1 N/A* 1 N/A*

Telecommuting 19 10.58 15 14.94

* AllHome has yet to determine when to establish a retirement fund.

Parental Leave 401-3

AllHome prides itself in attracting the best talent the country has to offer. By providing competitive remuneration and 
benefits packages, as well as professional development opportunities, AllHome is an employer of choice within its industry. 

Understanding the sustainability and business gains 
associated with a diverse workforce, AllHome does not 
discriminate against any applicant on the basis of gender, 
age, disability, educational attainment, race and religion. In 
2020, AllHome recorded 52% of its employees as female 
and 48% male, reflecting the Company’s culture towards 
gender parity and equality. 

AllHome fosters a Company culture where every voice 
is welcome and valued. The Management is supporting 
diversity and inclusion in the workplace and implements 

INDICATOR Male Female Total

Total number of employees that took parental leave in 2020 0 2 2

Total number of employees that returned to work after parental 
leave ended in 2020 0 2 2

Return to work rate - 100% 100%

Solo Parental Leave 401-3

Employees receive a wide range of benefits as part 
of its remuneration package. Aside from government-
mandated benefits, AllHome also provides additional 
leave entitlements, medical benefits, housing assistance, 
and telecommuting and communication allowances 
for its talent pool. AllHome also provides bonuses 
in addition to the government-mandated 13th month 
pay, and gives opportunities to travel abroad as part 
of its incentive program. This encourages employee 
engagement and retention, while giving more motivation 
for its workforce to excel and be productive.

During the pandemic, sudden shifts in working 
arrangements had to be made to ensure the wellbeing 
and safety of the AllHome workforce. Because of the 
need to close certain offices and stores, AllHome 
arranged alternative working schemes like work-from-
home, and kept close communication with its employees 
on COVID-19 safety protocols and return to work 
guidelines, to safeguard the continuity of its business 
operations. For those who had to be at work premises, 

shuttle services were provided to minimize exposure. 
Moreover, attendance policies were also waived during the 
quarantines to accommodate employees that might be tardy 
or absent due to situations beyond their control. To further 
improve the experience of our frontline personnel during 
the ECQ/MECQ period, AllHome sponsored their meals and 
set-up secure eating places. AllHome also provides all regular 
employees with medical insurance which also covers their 
dependents. 

To further attract the best talent in the country, the Company 
also ensures that the work environment is good and 
comfortable, and that the Company culture gets nurtured 
through quarterly bonding activities in departments, annual 
team-building sessions. Moreover, it garners equal and fair 
opportunities based on merit, and evaluates performance 
regularly and fairly. Lastly, AllHome provides training and 
development so its talent pool may continue to grow 
professionally.

Diversity and Equal Opportunity

non-discriminatory practices in accordance to the 
Department of Labor and Employment (DOLE). Moreover, 
because AllHome has stores across the country, it is able 
to employ people from various backgrounds and locales, 
providing more opportunities in local communities while 
creating value nation-wide.
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DISCLOSURE Male Female

Total training hours provided 1,761.5 1,830.5

Total number of employees attended the trainings 608 561

Average training hours provided 2.9 3.3

For Third-party Employees

In 2020, AllHome provided 32 internal and 41 external 
trainings to its employees. Furthermore, the AllHome Training 
Academy implemented the Supervisory Development Program 
to hone the skills of supervisors in preparation for expansion 
while preparing the team for any unforeseen events due to 
COVID-19. Training programs also apply to workers of its third-
party manpower providers, and include programs on Customer 
Service, Product Proficiency, Retail Salesmanship, etc. 
Training for both organic and inorganic employees ensures 
that AllHome maintains a qualified workforce which can give 
consistent quality service to its customers. 

Trainings also prepare employees to perform future roles and 
responsibilities. Succession planning therefore helps direct AllHome 
to develop a plan to prepare multiple individuals to potentially 
perform higher functions as their careers progress.

Once a year, AllHome conducts performance evaluations for all 
employees, in order to measure their improvement of skills, work 
performance and adherence to corporate values. This helps 
AllHome keep high standards of quality of work and give incentives 
based on merit.

DISCLOSURE Male Female Total

Total training hours provided 2,321 1,920 4,241

Average training hours provided 9.32 7.22 8.23

GENDER Position No. of Hours Average Hours

Male

Top Management - -

Senior Management 8 0.57

Middle Management 616 11.85

Supervisors 1,389 13.23

Rank and File 308 3.95

Female

Top Management 4.5 4.5

Senior Management 75 4.69

Middle Management 418 12.29

Supervisors 1,135 12.75

Rank and File 288 2.29

Training and Development
AllHome was able to provide over 4,000 training hours to 
its employees in 2020 to support and educate an effective 
workforce with the requisite skills and knowledge to serve 
its customers. AllHome provided various training and 
development programs designed to increase productivity 
and performance. While 2020 posed challenges in 

administering trainings, AllHome was able to continue its learning 
and development initiative through online webinars. These webinars 
included topics on Personality Development, Product Proficiency 
Sessions and Basic Customer Service, Retail Salesmanship, and 
Supervisory Development.

103-1, 103-2, 103-3, 404-1, 404-2

Percentage of Employees Receiving Regular Performance and 
Career Development Reviews 

GENDER Position %

Male

Top Management 0
Senior Management 47
Middle Management 60

Supervisors 54
Rank and File 38

Female

Top Management 100
Senior Management 53
Middle Management 40

Supervisors 46
Rank and File 62

404-3

102-41, 103-1, 103-2, 103-3, 402-1

While none of the employees are currently covered by 
Collective Bargaining Agreements or form part of a union, 
AllHome still ensures fair and timely communication with all 
members of its workforce.

AllHome established a framework to address grievances 
through an internal procedure for complaints. Such grievances 
are dealt with promptly, fairly and in accordance to Company 
policies. Reports and information gathered are always verified 
and further investigated. Information is documented properly 
and treated with the utmost confidentiality. The Company 
makes sure that best efforts are enforced to amicably settle any 
employment dispute or issue.

To engage employees in the innovation and improvement of 
its systems, AllHome also established a structured suggestion 
system, employee surveys, and leadership teams. Employees 
who are involved feel their contribution is valued, and in turn 
help find timely solutions to issues or inefficiencies. With 
this, AllHome conducts an Annual Values Session activity 
wherein all voices of employees shall be heard. The summary 
of employee's concerns, thoughts, and recommendations 
shall be part of Management decision-making. The Company 
also implements “It’s time to K.I.S.S. (Keep it Simple and 
Straightforward)”, a program that allows employees to 
suggest ways to simplify the current methods and practices 
of the Company. Employees that provide the best ideas are 
recognized and rewarded by the Chairman, and the suggested 
improvements are implemented. To further foster engagement, 
AllHome also runs Jumpstart— a quarterly activity that rewards 
and recognizes outstanding individual and team performance. In 
2020, however, the three Jumpstart events organized were held 
online via Zoom for the first time, due to limitations on physical 
contact due to the pandemic.

AllHome ensures that the human rights of all its employees are 
protected and fulfilled. Towards this, the Company put in place 
policies that prevent discrimination and misconduct. It has therefore 
created and implemented a comprehensive Code of Business 
Conduct and Ethics to address violations, grievances, and to ensure 
that transparency and proper conduct are consistently observed. 
The Company has also institutionalized a Non-discrimination Policy 
which encourages respect for differences in all aspects. Complaints 
on discrimination are acted on promptly as prevention and 
remedial actions are done after the investigations to prevent repeat 
incidents. Further, AllHome has also adopted a policy against 
sexual harassment in the workplace, as based on the definition 
of sexual harassment set forth in Section 3 of Republic Act 7877. 
Correspondingly, grievances of all kinds are also heard through its 
Whistle-Blowing and Open-Door policies, which allow everyone to 
raise out their concerns with the assurance that they will be treated 
fairly and with the utmost confidentiality. The Company permits 
no employment-based retaliation against anyone who brings a 
complaint or any work-related concerns.

legal actions or employee 
grievances involving forced 
of child labor

Minimum number of weeks’ 
notice provided to employees 
who will be affected by the 
significant operational changes

1 
week 
prior

Employee Engagement 
and Labor Management

0
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103-1, 103-2, 103-3, 403-1, 403-2, 403-3, 403-4, 403-5, 403-6, 403-7

AllHome ensures that its employees and contractors have a 
safe and conducive work environment which respects workers 
fundamental rights and freedoms. 

One of the ways AllHome promotes this is by championing 
Occupational Health and Safety (OHS). AllHome has recorded 
a total of 1,071,136 safe man-hours in 2020, and has organized 
100 safety drills for the organization and its personnel to stay 

as a safe as possible. In 2020, it had recorded no work-related 
fatalities or ill-health, but has noted 8 work-related injury incidents. 
Because AllHome’s operations require employees to be involved 
in the transportation and installation of home improvement fixtures, 
both in the structures of its customers as well as in its facilities, there 
were reported bruises, dislocations, and muscle strains caused by 
the lifting of merchandise on rackings.

DISCLOSURE Employees If yes, how many 
are covered?

Covered by an OHS management system based on legal 
requirements and/or recognized standards/guidelines Yes 100%

Covered by an OHS management system based on legal 
requirements and /or recognized standards/guidelines that has been 
internally audited?

Yes 100%

Covered by an OHS management system based on legal 
requirements and/or recognized standards/guidelines that has been 
audited by an external party?

No N/A

Safety Statistics 403-9, 403-10

403-8

INDICATORS Quantity

Lost Time Accidents 8

Incidence Rate 2.64

Severitry Rate 52.72

Lost Days 12

Number of fatalities as a result of work related injury 0

Rate of fatalities as a result of work related injury 0

Number of high-consequence work-related injuries (excluding fatalities) 0

Rate of high-consequence work-related injuries (excluding fatalities) 0

Number of recordable work-related injuries 8

• Bruises 5

• Dislocations 2

• Muscle Strains 1

Rate of recordable work-relatable injuries 7.47

Number of hours worked 1,071,200

Safe man hours 1,071,136

Number of fatalities as a result of work-related ill-health 0

Number of recordable cases of work-related ill-health 0

Workplace Conditions and Safety
The health and safety policy of the Company guarantees a 
place of employment that is free from hazardous conditions 
that are likely to cause physical harm to employees and its 
clients. This includes the provision of proper orientation to all 
employees, risk assessment and prevention programs, and 
training of safety officers and first aiders. Furthermore, the 
Company employs designated safety personnel to ensure 
all its safety protocols are being implemented at all its sites 
and stores. All of AllHome’s health and safety policies and 
measures are aligned with DOLE regulations and Republic Act 
11058: “An Act Strengthening Compliance with Occupational 
Safety and Health Standards and Providing Penalties for 
Violations Thereof”.

In 2020, the COVID-19 pandemic became a major health 
and safety concern for AllHome and its stakeholders. The 
Company, therefore, adopted several new measures to cope 
with the risk of infection. 

To increase awareness on COVID-19 risks, AllHome 
continuously issued COVID-19 policies and guidelines 
on health and safety protocols. Further, posters and print 
resources about COVID-19 were placed in all entrance 
points of offices and stores. While many employees were 
encouraged to work from home, AllHome ensured that those 
who manned the stores were well protected.

The Company also provided surgical masks, face shields, 
alcohol and sanitizers, as well as personal protective 
equipment for each office. Safety Officers were also assigned 
to ensure that prevention and control practices are strictly 
implemented. Employees were asked to submit Daily Health 
Symptoms forms, to monitor their temperature, to frequently 
wash their hands, to observe physical distancing and limit 
face to face interaction. They were also instructed to regularly 
disinfect and clean work areas and common spaces. For 
workers who had to physically come to work, meals were 
provided. Transportation was also provided through shuttle 
services (pick-up point to office and vice-versa) because during 
the lockdown, commuting became a real challenge because of 
the bans on certain types of public transportation.

To identify and assess hazards, AllHome Safety Officers 
undergo Basic Occupational Safety and Health Training. First 
Aid Trainings are also provided so that emergency situations 
may also be addressed with an immediate response. These 
trainings are made available to a number of employees 
in each working area to be able to ensure safety and to 
respond to emergency situations. The level of safety training 
also corresponds to the level of risk of work. Trainings are 
conducted annually for free and attended by employees from 
different store and office locations. Those who attend the 
trainings are provided with meals, transportation allowance 
if done off-site and can also secure a copy of their training 

certificate. In 2020, trainings are delivered through Zoom.
The Company also conducts periodic workplace inspections. 
Through regular site inspection, audit and assessment, the Company 
identifies areas that needs to be checked and regularly monitored. 
Employees and authorized personnel such as Safety officers and 
security personnel can report directly to the Facilities Management 
Department if they notice any work-related hazards. 

To keep track of employees’ health, the Company organizes annual 
physical examinations on-site and also provides health care plans 
to employees and their dependents. AllHome partners with a 
health care provider to help regularized employees keep track of 
their health and assists them with their medical concerns. Regular 
employees are also entitled to paid sick leaves as part of their 
employment benefits package. Employees are also encouraged to 
keep an active and healthy lifestyle through information campaigns 
and fitness activities.

Moreover, in compliance with the Department of Labor and 
Employment guidelines for the implementation of a workplace policy 
and program on Tuberculosis, Hepatitis B, and HIV, the Company 
laid out guidelines for the prevention and control of these health 
risks. AllHome facilitates a referral system to provide assistance and 
for better management and treatment of these cases.

Also, in cooperation with the mall and building administration, 
AllHome participates in the earthquake and disaster response drills 
which are done periodically. Through these trainings, employees 
and building personnel are equipped with knowledge and skills 
to enhance disaster preparedness and response. In an event of 
a disaster, the Company's primary goal is to keep our employees 
and clients safe and prevent further injury by moving them to a 
safer space. The Company fully complies with the safety rules and 
protocols of the government.

Because of AllHome’s commitment to the health and safety of 
its employees, the Company implements various occupational 
health services which serve and complement its policies on non-
discrimination, reasonable working arrangements, and improvement 
of workplace conditions, among others. 

These policies and services provide employees with a working 
space free from harm, equipped with proper ventilation and 
adequate sanitary facilities, thereby reducing the possibility of 
disease transmission. Periodic annual medical examinations allow 
the early detection of occupational and non-occupational diseases, 
and determine the effect of exposure of employees to health 
hazards.
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As AllHome continues to grow and expand its operations to serve more Filipinos, 
its commitment towards sustainability is also gaining momentum. By engaging local 
suppliers and vetting them on their sustainability performance, AllHome is able to use 
its leverage as positive push for change. Moreover, by ensuring its operations are clean 
and green, when it comes to its energy consumption, emissions, water use, and waste 
generation, it is able to mitigate and lessen its impact on the planet. Lastly, by being 
responsible stewards of data, especially with the increased use of digital platforms, 
AllHome ensure that the privacy and security of its customers, employees and wider 
audience is safeguarded.

Responsible Supply Chain

AllHome, as part of the retail industry which relies heavily on 
the procurement and transport of goods, puts great efforts 
into choosing its suppliers. 

Aside from its retail partners and suppliers, the Company 
also relies on third-party distributors and suppliers, including 
concessionaires for its inventory intake and store displays, 
and other third-party service providers such as logistical 
services for the delivery of its products to its stores, 
distribution centers and in-store warehouses.

When engaging with suppliers, AllHome employs a 
stringent accreditation process to ensure that its suppliers 
adhere to certain sustainability standards when it comes to 
environmental performance and labor management. Through 
audits, quality control and inspections, the Company vets all 
potential suppliers and measures their viability against the 
Company’s provisions in its “Conduct of Business and Fair 
Dealings” policy. 

Suppliers are vetted, chosen, and accredited based on 
sustainability indicators, as well as customer preference, 
product quality, profit margin, after-sales service, marketing 
support, and incentives program. The sustainability indicators 

In its efforts to champion local players, AllHome sources all its products from Filipino companies— thereby ensuring 
that most of the value it distributes gets invested back into the country’s economy. By leveraging its position, AllHome 
also promotes sustainable operations by vetting and accrediting supplying companies with the best ESG indicators. 

In addition, the Company generally offers delivery services 
for its products. To this end, the Company hires reliable third-
party logistics providers for the distribution and delivery of 
its products to its various stores and has made arrangements 
for certain delivery trucks to be designated for AllHome’s 
exclusive use to ensure quality service delivery. 

include environmental performance and safety in facilities 
and offices, information on their manpower and labor 
relations which include questions on human rights, child and 
forced labor, bribery and corruption, among others.

The AllHome Merchandising Group also conducts a quarterly 
review of the suppliers’ performance to see if the Company 
will renew their annual contract. Suppliers can raise their 
concerns through the form of a letter sent through email 
or personally delivered addressed to the Purchasing or 
Merchandising Head.  These concerns may also be raised 
during the supplier's performance review done every quarter.

103-1, 103-2, 103-3

102-9
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Responsible Consumption 103-1, 103-3

AllHome is committed to managing its impact on the environment wherever 
possible, and optimizing all available resources to maximize their use. To 
this end, the Company monitors and manages its performance on energy 
consumption, water use, and waste generation. The Company also ensures 
compliance to all the environmental rules and regulations set by the 
government and its various agencies. 

Environmental Compliance

0
monetary fines and non-

monetary sanctions for 

non-compliance with 

environmental laws and/or 

regulations in 2020

307-1

AllHome is a Company concerned about the sustainability of its enterprise 
operations both in the industry and in the communities where it operates. 
However, as AllHome is a lessee of Vistamall, compliance with government 
environmental regulations is not monitored by the Company. Nonetheless, 
the Company puts in place energy-saving initiatives and progressive waste 
segregation policies to adhere to the environmental policies imposed by the 
owners of the Mall where AllHome stores are located.  

As the first “one-stop shop” home improvement retailer in 
the Philippines, AllHome was built for Filipino homeowners 
and builders, therefore it also sources all its products from 
Philippine-based companies who specialize in construction, 
interior design, and other home-building and home-improving 
products. When needed, AllHome avails its imported 
products by coursing them through local importers and/or 
consolidators, but always puts local products and suppliers 
first. Furthermore, AllHome also develops its own in-house 
brands to ensure product differentiation against 
its competitors. 

As the market shifts to new demands and tastes from a younger 
millennial population, the Company continuously improves and 
expands its product ranges to fit the changing home-improvement 
market of the Philippines. The Company, therefore, continues 
to strive to be “the top-of-mind choice of Architects, Builders, 
Contractors, Designers, and Engineers (ABCDE) for ALL the 
products and ALL the services they need, ALL in one convenient 
location; a true home improvement one-stop shop made for home 
buyers and home builders alike.” The Company therefore always 
searches for new and innovative products and designs available 
both locally and internationally.

AllHome contributes to national economic growth by buying from and engaging suppliers along its dynamic supply chain. In 2020, 
AllHome spent 100% of its procurement budget on local suppliers, ensuring that the value distributed through its supply chain 
nurtures and contributes to the local economy. 

SCOPE Number of Suppliers Payments Made to Suppliers 
(in PHP million)

National 948 9,729.10

Regional 248 786.90

TOTAL 1,196 10,516.00

103-1, 103-2, 103-3, 204-1

ENERGY 2019 2020 Reduction*

Gasoline (in GJ) 24,614 Data not available Data not available

Diesel (in L) N/A 14,700 N/A

Electricity  (in MWh) 23,107 19,323 3,784

* The figure is the difference between the 2019 and 2020 values. Negative values mean an increase in consumption

103-2, 103-3

AllHome consumed a 
total of 19,323 MWh and 
14,700 L in 2020. Electricity 
consumption declined in 
2020 by 3,784 MWh, which 
is attributable to impact of 
the pandemic, forcing many 
stores to shut during the 
periods of strict quarantine. 

Although the restrictions eased towards the end of the 2020, 
AllHome also initiated several energy-saving approaches to lessen 
its consumption day-to-day. These include the use of energy-
efficient lighting and equipment, the optimization of store lighting 
based on operational needs, the maximization of natural light in its 
store designs, regular preventive maintenance, among others. 

During natural calamities, wherein power interruptions are 
most prolonged, the diesel consumption of the Company goes 
up alongside the use of generator sets maintaining business 
operations. To ensure the most efficient fuel consumption, 
AllHome regularly maintains and checks its generator sets so 
that fuel wastage may be mitigated or prevented. 

EMISSION 2019 2020 Reduction*

Direct (Scope I) GHG Emissions 1,668 39.35 1,629

Energy indirect (Scope 2) GHG Emissions 16,457 13,762 2,695

Emissions in Tonnes CO2e 103-2, 103-3, 305-1, 305-2, 305-5

On air emissions, both Scope 1 and Scope 2 GHG emissions of 
the Company dropped by 98% and 13% respectively in 2020. 
These trends have mainly emerged as a result of reduced 
operations due to the community quarantine protocols which 
lessened AllHome’s overall consumption of energy, and 
therefore also its CO2 emissions.

As a network of stores in different locations and with varying 
sizes all over the Philippines, the Company’s energy usage 
is utilized to power and maintain its operations via generator 
sets, vehicles, and electricity-powered installations as part 
of its stores. Hence, the Greenhouse Gases (GHG) coming 
from AllHome are limited to its vehicles, generator sets, and 

electricity use. To limit its impact, AllHome conducts yearly 
emission tests for its generator sets in accordance to the 
DENR Standards, and runs in-house checks monthly in order 
to best maintain and monitor the state of its equipment.

AllHome continues to keep up with the latest best practices 
for sustainable businesses, and strives to become an 
environmentally-friendly enterprise.

302-1, 302-4, CG-MR-130a.1

Energy Use and Emissions

* The figure is the difference between the 2019 and 2020 values. 
Negative values mean an increase in consumption
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Waste 103-1, 103-2, 103-3, 306-1, 306-2, 306-3, CG-MR-410a.3

Recyclable Wastes 
(in tons)

2019 2020

2.4* 3.2**  
*Carton wastes only
**3 tons of carton waste; 200 kg of plastics

303-1, 303-5Water

Water is another precious resource that AllHome is conscious in conserving. In 2020, the Company consumed 
33,951 m3 of water, mainly used for domestic consumption such as the use of toilets and cleaning activities.

Water Consumption
(in cubic meters)

2019 2020

42,434 33,951

AllHome also does its best to minimize its waste by 
recycling and reusing packaging materials and cartons. 
It does so by using used cartons as packaging for 
customers when they purchase merchandise, and by 
selling the rest of the cartons and paper to recyclers, in 
order to minimize the waste that ends up in landfills. In 
2020, AllHome generated a total of 3.2 tons of recyclable 
solid waste, 3 tons of which were carton waste and 200 
kgs of plastic waste, mainly from packaging materials from 
the various homewares and merchandise it sells. 

With an expansive business network across the 
Philippines heavily reliant on carton usage, AllHome 
has an instituted waste segregation policy and program 

in place, which also ensures employees are trained and 
reminded to observe proper waste segregation throughout 
AllHome stores.

AllHome also uses paper bags and encourages its customers 
to bring their own eco-bags to lessen the need to use new 
packaging materials such as plastic at the check-out counters. 

AllHome recognizes that continued reliance on plastic has 
adverse effects on the environment. As a responsible business 
enterprise, AllHome will take progressive steps to significantly 
reduce the plastic waste generated by its operations.

Information Security

103-1, 103-2, 103-3, 103-1, 103-2, 103-3, 418-1, CG-MR-230a.1, CG-MR-230a.2

AllHome acknowledges the risk exposure of customer information due to 
its COVID-19 Tracker, AllHome e-commerce Site, and AllRewards Loyalty 
Program. In ensuring customer privacy, AllHome implemented a strict 
policy that strictly prohibits deliberate disclosure of pertinent data under 
its Code of Conduct and Business Ethics, section on Offenses Against 
Company Interest-Dishonesty. 

Moreover, the Company runs strict data and information security in 
accordance with the Data Privacy Act or Republic Act 10173. Towards 
this, the Company has put in place appropriate controls and measures 
to protect customer data regarding its collection, handling, use, sharing, 
processing, disposal, or storage, especially sensitive and critical data.

Customer Privacy

0 

substantiated complaints on 

customer privacy in 2019 and 2020

Data Security
CG-MR-230a.1

Data Security is an area of great concern to the Company as digitalization 
becomes more dynamic and brings about new threats. AllHome therefore 
abides by the procedure and regulations set forth by the government, 
which including the guidelines set by the Department of Trade and Industry 
(DTI) and the provisions of the Data Privacy Act the DPA. The Company’s 
Data Privacy Officers regularly attend trainings and seminars accredited 
and organized by the National Privacy Commission.

In 2020, the Company used multi-layer security technologies from Anti-
Virus to Intrusion Prevention System/Intrusion Detection System (IPS/IDS) 
on its data centers. AllHome also conducts periodic inspections regarding 
the inclusion of policy forms, physical and electronic data storage, and data 
processing and disposal. 

With the surge of online transactions, the Company also converted all 
existing web applications that are external facing to Secured Socket Layer/
Transport Layer Security (SSL/TLS) based security. For internal systems, the 
IT department installed a VPN in its employees’ laptops/desktops.

There have been no data breaches recorded in 2020. However, 
AllHome continues to strengthen its existing data security controls to 
ensure the protection of business operations, especially those that are 
conducted digitally.

0 

data breaches, including leaks, 

thefts, and losses of data in 2019 

and 2020
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AllHome always seeks to improve the lives of the communities where its 50 stores are 
located nationwide. Aside from sourcing and hiring talents within their vicinity, AllHome 
also finds ways to give back to the communities it operates in. To foster this principle, 
employees are encouraged to engage in volunteer programs such as clean-up drives 
to protect the critical habitat nearby, and to participate in projects under the Villar 
SIPAG program of the Villar Group, which include nutrition caravans, medical and dental 
missions, river rehabilitation programs, and various livelihood programs.

103-1, 103-2, 103-3, 203-1

In 2020, AllHome participated in some of the 
community initiatives that addressed new needs 
that arose from the pandemic, relieved victims of 
typhoons and helped support the livelihoods of 
local artisans. 

In April, AllHome participated in the Bayanihan 
Against COVID-19 government program through 
the donation of construction materials and supplies 
to convert the Philippine International Convention 
Center into a 630-bed improved health facility. 

Through the Omegang kay Ganda campaign, the 
proceeds from the sale of Omega items were 
donated to Villar Sipag Foundation, wherein 10% of 
its sales were donated to typhoon victims in Bicol. 

In addition, 30 tablets were given to teachers of a 
public school to aid them in conducting distance 
learning, benefiting both teachers and students 
who were impacted by school disruptions during 
the COVID-19 quarantines. 

Through AllHome Builds, the Company was 
also able to use recycled brown bags and 
reusable bags instead of plastics. The Company 
implemented this in 50 stores, each with a 
transaction count averaging at 200 a day per 
branch. The estimated number of bags used per 
month is at 270,000 brown bags a month. 
AllHome Butuan also donated to the Butuan 
Medical Center personal protective equipment 
for their health workers. In addition, AllHome also 
provided 201 stools, Lotus Safety Goggles, single 
respirators, respirators without cartridges, 16L 
knapsack sprayers and 5L pressure sprayers, in aid 
of their COVID-19 efforts.

Lastly, AllHome also participated in the LIKHA 
project of the Villar Foundation, which supports 
livelihood programs in Las Pinas Area and features 
artisanal creations made from dried water hyacinth 
"water lily" leaves, such as baskets, plant holders, 
and storage bins.
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COMPANY PROFILE
Golden MV Holdings, Inc. (HVN), formerly Golden Bria Holdings, Inc. (HVN), was incorporated on November 16, 
1982 and is mainly engaged in the development and sale of memorial lots across various parts of the Philippines. 
Along with operating a death care business, it also runs a residential development business that offers affordable 
house-and-lot projects with locations around the country.

On January 27, 2021, the Securities and Exchange Commission approved the change in corporate name to the 
present one.

The Company's death care business operates under the "Golden Haven" brand and has 35 developments in 
32 locations across the country. HVN also has columbaries within a selection of its memorial parks, including 
the 20,000-vault columbarium located beneath the Sanctuario de San Ezekiel Moreno, a chapel constructed by 
the Company along C5 Road, Pulang Lupa, Las Piñas. HVN also has memorial chapel services in Las Piñas and 
Pampanga.

For its residential development business, HVN operates through Bria Homes, Inc. with 51 projects and residential 
developments. The Company established its national footprint by continuously growing and making quality 
projects. In 2020, the Company is present in 50 of the most progressive cities and municipalities in the country.

MISSION

VISION

102-1, 102-2 , 102-7

GOLDEN HAVEN   BRIA HOMES

Golden Haven Memorial aspires to be the leader in 
professional Death Care development and services 
with the most beautiful and expansive memorial 
parks, columbaries in the Philippines – the choice of 
every Filipino.

Our vision is to transform every Bria community 
into a place where Filipinos from all walks of life 
are warmly welcomed and given a chance to live 
comfortably.

GOLDEN HAVEN   BRIA HOMES

We at Golden Haven are dedicated to build a 
garden that brings healing and hope to the living 
through natural beauty, peace and solitude also 
guaranteeing its perpetual care far into the future 
with reverence, dignity and honor to the departed.

Bria Homes’ main goal is to address the housing 
problem in the country.

This is the goal that drives every single employee 
in the company. It is a real estate company that 
aims to aid its public in their pursuit of a home 
that they can call their own. 

CORPORATE VALUES

COST CONSCIOUSNESS
Cost is not a question for numbers, but a question of value. It is not what 
we can cut out, but what we can save on. We are lean because we know 
that success does not depend on the number of people, but on the number 
of ideas, and the brilliance of those ideas. We are not cost conscious 
to increase our profit margins, but to guarantee that we have sufficient 
resources for tomorrow. It is not just the cost to us that we must concern 
ourselves with, but that cost to our customers as well.

TEAMWORK
Synergy is one of a corporation's greatest assets. The solitary genius is nice, 
but teams are stronger. We have common goal, we need each other to get 
there. We have each other's back. We have the Company's back.

COMPETITIVE SPIRIT
Everyday, we step into the battlefield knowing we are well equipped.
We are a crack team. Better trained. Better skilled. Better motivated.The 
competition is there for two reasons: to learn from and to knock out. We owe 
it to ourselves to keep building muscle, and we owe it to our customers to 
keep fighting.

HONESTY
We need to be trustworthy, and we need to be trusted. There must be 
integrity and reliability in our word, and our character. Honesty necessitates 
dependability, fairness, probity, and holding on to high principles. It is the 
only way we can believe in each other and our customer can believe in us.

CLOSENESS TO CUSTOMERS
Our future is wrapped up in our customers – along with their dreams, their 
hopes, their lives. We must become part of their community – and their 
family. What they need is as important as what we do. It is what drives what 
we do. To them, we will always listen. From them, we will always learn. They 
are the reason we exist.

102-16
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OPERATIONAL KPI 2020 2019

Number of controlled lots 78,663 69,712

Number of homes delivered 23,205 22,836

Number of active selling communities 78 70

Average occupancy rate 48% 47%

Bria Homes 102-7, IF-HB-000.A, IF-HB-000.B, IF-HB-000.C

OPERATIONAL KPI 2020 2019

Total number and area of memorial parks 
established

Over 30 sites
237 has.

Over 30 sites
237 has.

Number and area (in sqm.) or memorial lots 

per type:

• Lawn lots

• Garden lots

• Mausoleums

• 221,840

• 44,800

• 29,000

• 154,000

• 31,590

• 27,500

Number of sites around the country Over 30 Over 30

Number of clients who purchased memorial 

lots or columbaries
60,000 50,000

Golden Haven

GOLDEN MV AT A GLANCE

102-7 
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Golden Haven is committed to the safety 
of both clients and employees and now 
offers online services for admin transactions. 
Available online transactions include:

• Admin Services: Transfer Rights, request 
Certificate of Ownership or Construction 
Approval.

• Schedule Interment or Inurnment
• Schedule a Chapel Service
• Schedule a Park Visit

Online Services

The Company has columbaries which also 
offers columbarium vaults. Each vault can 
accommodate up to four regular-sized urns. 
The Company also offers premium vaults 
depending on the columbarium. 
The Company also provides the option 
of purchasing columbarium vaults, along 
with an initiative called “Golden Shrines” 
wherein Family Estate purchasers are given 
complimentary designs made by Golden 
Haven’s best memorial architects. Similar to 
memorial lots, at full payment, the Company 
issues certificates evidencing the purchaser’s 
perpetual right to use the vault. 

The Company allows the purchaser of a vault 
to nominate any person as the intended 
user. A purchaser may likewise transfer 
the perpetual right to use such vault to any 
other party subject to compliance with the 
Company’s procedures and regulations 
regarding such transfers.

ColumbariesPRODUCTS & SERVICES

The death care services market provide products and services required during the period of mourning and grief 
following the death of a loved one. This line of products and services generally includes funeral services and funerary 
arrangements (care for the deceased and cosmetic embalming in preparation for viewing), burial or cremation 
services, and the sale of caskets, urns and memorabilia. 

Death Care Business

The Company offers memorial lots in its memorial 
parks, with packages consisting of varying lot sizes 
and price points. Upon use, the Company also 
charges the purchaser a fee for burial services 
covering labor and material costs associated with 
the interment.

The use of a memorial lot is strictly for human 
interment only. While a purchaser does not 
acquire or hold legal title, the Company allows the 
purchaser to nominate any person as the intended 
user of the memorial lot. A purchaser may likewise 
transfer the perpetual right to use such lot to 
any other party, subject to compliance with the 
Company’s procedures and regulations regarding 
such transfers.

The Company prides itself as a developer of 
ideally located, uniquely designed, and well-
maintained memorial parks. The Company 
believes that accessibility is and remains a key 
factor in the selection of memorial parks, and each 
of the Company’s parks is strategically located 
within a five to 10 kilometer radius from its target 
communities. 

Eschewing standardized park designs, the 
Company’s planners design and develop each 
memorial park to have its own theme -- inspired 
by Mediterranean, Italian, American or Asian 
architecture and design motifs. Regimented park 
maintenance practices also ensure that each 
memorial park and columbarium developed by the 
Company will remain a comfortable and calming 
place to visit.

Memorial Parks and Lots

102-2, 102-6 Residential
Development Business

Bria Homes, Inc. is the fastest growing 
mass housing developer in the Philippines 
in terms of scale and expanse, catering 
to ordinary Filipinos who dream of having 
high quality and affordable homes. The 
Company is already expanding its portfolio 
in a transition from simply being “murang 
pabahay” (“affordable housing”) to 
becoming the Filipino’s “Home of Choice”. 

It is adding new horizontal and vertical 
residential concepts in higher market 
segments to cater to a wider spectrum of 
the market segments. It has 51 projects and 
residential developments. The Company 
established its national footprint by 
continuously growing and making quality 
projects. In 2020, the Company is present 
in 50 of the most progressive cities and 
municipalities in the country. 

House and Lot, 
Condominiums

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 145144



As we are 
move forward 
in our path to 
sustainability, 
the challenges 
are but a 
motivation 
for us to 
reach higher 
and aim for
better.

"

"

PRESIDENT’S REPORT

Dear Fellow Stakeholders,

It is with pride that we can say that the 
Company has acted with compassion 
and conscientiousness, responsibility and 
professionalism, with a non-judgmental and 
discerning spirit. We placed people and their 
health and safety first. We have been alleviating 
the grief of clients while maintaining standards 
prescribed by the health department. In times 
of great crisis, we kept our “Alagang Golden” 
promise to all our stakeholders.

With the economy disrupted, our employees’ 
stepped up to the challenges and showed true 
commitment to our shared vision and values. 
I am proud of everyone for finding ways to 
leverage technology to preserve the quality of 
our services. Online payment channels have 
been established and swiftly put into practice, 
enabling us to maintain our connections with 
our clients and allowing to reach us from the 
comforts of their own homes. There’s also 
Golden Haven’s Wake Connect, a revolutionary 
initiative that takes online funerals to more 
personal connectivity than ever before. 

As we move forward in our path to sustainability, 
the challenges are but a motivation for us to 
reach higher and aim for better. I am confident 
that, together with our Chairman, and with 
everyone on board, we are bringing the Golden 
MV ship into a better normal. Resiliency and 
agility have different faces, I believe our 
organization proved that after overcoming 
2020 and adapting strategically with innovation 
we are now better positioned to regain a 
growth momentum for the benefit of all our 
stakeholders. 

Your continued support is truly appreciated.

May God bless us all.

Maribeth C. Tolentino
President

The Year 2020 has been challenging for most organizations and tragic 
for many families. It is through this lens that we look back on this part of 
the road in our sustainability journey that we shared and went through as 
hopeful citizens looking forward towards recovery for the Filipino nation. 

102-14
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Contribution to the
UN Sustainable Development Goals

Golden Haven

Bria Homes

Land conversion: Golden Haven strives to retain the natural 
topography of an era during the development of its memorial 
parks. For this reason, the Company reduces the number of 
trees cut down and highlights the beauty of their locations 
through the display of luscious softscape using plants that are 
native to the areas wherever possible.

Employees and customers of the Company may not be too 
keen on discontinuing the use of plastic products thinking that 
their wastes will be donated and reused.

The Company greatly discourages the utilization of single-use 
plastics and offers alternatives such as reusable containers.

Bria Kakampi Program aims to provide livelihood 
opportunities to economically disadvantaged people 
as sellers or referrers of Bria Homes, regardless of the 
risk of them having no higher
educational attainment.

Bria provides comprehensive training and skills 
development sessions upon employee onboarding.

Memorial Parks, Chapel, Columbarium

SUSTAINABILITY 
AT GOLDEN MV
As a business organization, HVN exists to provide essential products and services 
to society and the responsibility of sustaining its operations and profitability for 
the benefit of stakeholders serves as the anchor of its sustainability approach and 
framework. As a responsible corporate citizen, the Company aims to contribute 
positive economic, social, and environmental impact for the country not only by 
providing quality employment but also by ensuring quality products with long-term 
value that responds to the needs of large segments of the Philippine market.  
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2. Financial Sustainability/Profitability
5. Innovation in Operations/Products 

and Services
9. Business Model Resilience
10. Financial implications due to 

sustainability issues
11. Ethical Business Operations
12. Responsible Supply Chain
13. Maintenance and investments on 

property and equipment
15. Systemic Risk Management
17. Local Sourcing/Procurement 

Practices
18. Corruption/Fraud
26. Indirect economic impacts
29. Corporate Governance

ECONOMIC SOCIAL ENVIRONMENTAL
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1. Customer Satisfaction
3. Employee Training and 

Competency
4. Product Quality and Responsibility
6. Product Affordability
8. Health & Safety
14. Information Security/Data Privacy
19. Employee Turnover, Attrition, and 

Retention
21. Impact on Community/

Contribution to Society
22. Human Rights
23. Critical Incident Risk Management
24. Local Community Engagement
28. Community Resettlement
32. Voluntary investments in social 

infrastructure and assets
30. Political Accountability
33. Public Policy Development 

Positions
36. Asset Labeling and Certification

7. Land Acquisition, Planning, 
Regulatory and Land Use 
Requirements

16. Environmental Compliance
20. Waste Disposal and Recycling
25. Water Consumption and Recycling
27. Energy Management
31. Impact on Biodiversity
34. Physical Impacts of Climate 

Change
35. Asset Design Considerations
37. GHG Emissions/Air Quality
38. Special Purposes Property
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Bria Homes
Results show that the topics of financial sustainability/profitability, customer satisfaction, product/service quality, employee 
development, and environmental compliance are highly material for stakeholders who are monitoring the Company’s 
sustainability journey. These issues are fully aligned with the Company’s vision and purpose of delivering professional services 
and quality products that its customers deserve.

Materiality
102-46, 102-47

HVN takes guidance from the GRI and SASB Standards, particularly in the conduct of its materiality process which was composed of 
the following steps:

ECONOMIC SOCIAL ENVIRONMENTAL

Impacts to Business

8

2

1. Financial Sustainability/Profitability
3. Investor Relations
6. Pricing
11. Responsible Supply Chain
14. Procurement Practices
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2. Product/Service Quality and 
Responsibility

4. Marketing and Labeling
5. Customer Satisfaction
7. Employee Training and 

Competency
9. Employee Relations and Labor 

Practices
10. Health & Safety
13. Customer Data Protection
19. Cultural Diversity

8. Environmental Compliance
12. Waste Management
15. Fuel Consumption
16. Energy Management
17. Water Consumption and Recycling
18. GHG Emissions/Air Quality
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12

43

19
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Golden Haven
Pre-identification of 
topics. Issues and topics 
from different references 
such as the sector-specific 
publications from GRI and 
SASB and industry peers 
were collated.

1

Due to restrictions brought 
about by the pandemic, the 
Company engaged in the survey 
through Google Forms. Similar 
to the process in the previous 
reporting, HVN assessed the 
criticality of identified topics 
basing on their impact to the 
business and impact to the 
stakeholders using a 5-point 
scale (1 as low to no impact; 5 as 
highest impact).

Identification of Material 
Topics. The collated topics 
were initially reviewed by 
the Company if these are 
material to the operations 
and stakeholders. Each 
topic was provided with 
definitions for better 
assessment.

Materiality Assessment. 
The topics identified as 
material are processed 
into a survey where the 
Company will further 
assess the criticality of 
impact of each topic.

The Materiality process
entailed the following steps:

2

3
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Stakeholder Engagement 102-40, 102-42, 102-43, 102-44

ENGAGEMENT FREQUENCY KEY TOPICS AND CONCERNS COMPANY'S RESPONSE

C U S T O M E R S
E X T E R N A L

1. Telephone and mobile phone
2. Email
3. Social Media
4. Customer satisfaction surveys
5. Company website
6. Letters and correspondence
7. Digital marketing

As
necessary 

1. Product/Service reliability and 
affordability

2. COVID-19 health and safety regulations
3. Cleanliness and proper maintenance 

of facilities
4. Use of technology for wake/burial 

viewing
5. Online payment options

1. Constant updating of offerings
2. Constant maintenance of facilities
3. Investment of digital technology for payment 

and viewing
4. COVID-19 regulation enforcement
5. Press releases on safety and security

I N V E S T O R S
E X T E R N A L

1. Annual General Meetings
2. Investor briefings
3. Correspondence
4. Email 

Annual, 
As needed 

1. Financial Returns
2. Compliance to Laws and Regulations
3. Financial liquidity and stability

1. Timely disclosure of financial and non-
financial disclosures

2. Press releases

E M P L O Y E E S  A N D  W O R K E R S
I N T E R N A L

1. Telephone and mobile phone
2. Social media
3. Online messaging apps (e.g. 

Viber, Zoom)
4. Email
5. Online training platforms
6. Employee performance 

assessments
7. Jumpstart activity

As needed

Annual
(for item 6)

Monthly 
(for item 7)

1. Fair compensation and benefits
2. Learning and development
3. Occupational Health and Safety 

(General)
4. COVID-19 health and safety regulations
5. Proper turnover

1. Review of compensation and benefits
2. Online trainings
3. Performance Reviews
4. OHS Trainings
5. COVID-19 regulation enforcement
6. Briefing on Company Values and Policies
7. One-week discussion between the newbie 

and resignee

S U P P L I E R S
E X T E R N A L

1. Telephone and mobile phone
2. Online messaging apps (e.g. 

Viber, Zoom)
3. Email
4. Letters of Correspondence

As needed 1. Procurement process and 
documentation

2. Compliance to government processes
3. Preference to local suppliers
4. Business continuity during the 

pandemic
5. Employee opportunities
6. Raw material shortages

1. Online engagements for procurement
2. Coordination on procurement requirements 
3. Opportunities for local employment
4. Management of materials inventory

G O V E R N M E N T
E X T E R N A L

1. Physical and virtual meetings
2. Emails
3. Letters of Correspondence
4. Submission of requirements

As necessary 1. Compliance to national and local 
regulations

2. Financial and non-financial disclosures
3. COVID-19 response

1. Timely disclosure of financial and non-
financial disclosures

2. Coordination with LGUs and national 
agencies for compliance

3. Strict implementation of safety protocols set 
by IATF, DOLE, LGUs, and other agencies

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 153152



DISCLOSURE
Amount (in PHP million)

2019 2020

Direct economic value generated (revenue) 8,880.12 5,388.38

a. Revenue 8,644.70 5,220.68

b. Other revenues 233.10 150.00

c. Interest income 2.32 17.69

Direct economic value distributed 6,312.50 4,168.52

Operating costs 4,371.55 2,603.91

Employee wages and benefits 286.67 327.49

Payments to suppliers, other operating costs 1,372.04 1,087.58

Taxes paid to government 282.25 149.55

i. Income Tax 252.33 127.17

ii. Other taxes 29.92 22.37

Direct economic value retained 2,567.61 1,219.85

102-7, 201-1

The COVID-19 pandemic started to become widespread in 
the Philippines in early March 2020 and measures taken 
by the government to contain the spread of the virus 
affected economic conditions around the country and 
impacted local business operations, including that of HVN.

With quarantine restrictions limiting both the sales and 
construction activities, the Company saw a decrease in 
real estate sales for the year. Meanwhile, the limitations 
imposed on chapel services resulted in fewer availments 
and income from chapel services dropped by 42%. On the 
other hand, interment income increased by 21% generally 
due to higher number of interment services across the 
country. 

There was also temporary closure of office premises from March 
16 to June 1, and subsequently, gradual resumption of operations 
also required implementation of flexible working arrangements. 
Getting workplaces prepared for eventual re-opening of the 
local economy meant investing in measures to ensure a safe and 
virus-free environment  for both employees and customers.

The disruptions brought about by the lockdowns were 
temporary in nature, though the Company recognized that the 
different market needs which emerged from the pandemic 
situation can be expected to have a long-term impact on 
consumer behavior. The Company therefore chose to adapt with 
agility and innovation. 

103-1, 103-2, 103-3

ECONOMIC 
PERFORMANCE

A comprehensive report on the financial performance of the Company is shared 
in its 2020 Annual Report, available online at https://www.goldenhaven.com.ph/
corporate/

For this Sustainability Report, we feature some highlights while looking deeper 
into aspects that contribute to the Company’s progress in its sustainability journey.

103-1
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Residential
Development Business

In addition to taking security over the property, 
a bank may also seek repayment guarantees 
from the Home Guaranty Corporation ("HGC"). 
The HGC is a government-owned and controlled 
corporation that operates a credit guaranty 
program in support of the government's efforts 
to promote home ownership. It provides risk 
guarantees and fiscal incentives for loans 
and credit facilities for residential purposes 
provided by banks and financial institutions. In 
the event a buyer defaults in connection with 
an HGC-registered loan or credit facility, the 
HGC guarantees the payment to the extent 
of the outstanding balance, interest and yield. 
The interest and yield on loans and credits 
guaranteed by the HGC is exempt from taxation.

Meanwhile, cash-basis acquisitions are usually 
given special discounts. Negotiated discounts 
are also allowed for accelerated payment 
schedules and other bulk payments. This is to 
encourage capable buyers to pay upfront for 
their property acquisition.

There are four major modes of payments for Bria 
Homes customers, namely:

• government-assisted financing
• in-house (Company-provided) financing
• bank financing
• cash purchases 

Customers may obtain financing through government-
subsidized loans and this payment mode continue to 
be the largest source of purchaser-financing for the 
socialized market.

The Company also offers in-house financing to buyers. 
There are cases wherein in-house financing schemes 
serve as stepping stones to facilitate transactions. In 
these instances, the buyers use the in-house financing 
facility but convert to bank financing within a certain 
period.

The Company typically finances 90% to 94% of the total 
purchase price of the property being sold. The loans 
are then repaid through equal monthly installments 
over periods ranging from five to 15 years. The interest 
rates charged by the Company for in-house financing 
typically range from 10% per annum to 15% per annum, 
depending on the term of the loan, with the financing 
agreement providing for an escalation of the interest 
rate in the event of a general rise in interest rates 
charged by the banks and other financial institutions.

The Company has established processes and 
procedures designed to screen homebuyers applying 
for in-house financing to ensure that they are financially 
capable of paying their monthly amortizations. The
Company conducts strict and thorough credit checks 
which include but are not limited to:

• employment/career/business background checks
• credit card verification using national credit 

databases
• conducting physical verification of claims 

regarding residences and properties owned by 
the buyer

There are also instances where customers of the 
company obtain mortgage loans from private banks. 
These are offered to buyers who are perceived to 
be acceptable credit risks and certain housing price 
points. To streamline the loan processing application, 
the Company has arrangements with several banks 
regarding the processing of applications with respect to 
the financing of unit purchases.

The Company placed necessary measures 
to increase online presence through online 
advertising and promotion and other offline 
promotional activities to attract customers. HVN 
also strengthened its online facility to cater the 
needs of its customers and implemented online-
based payment schemes to allow them to pay their 
billings on time. 

These were among the ways that HVN mitigated 
the adverse effect of the pandemic, maintaining a 
sustainability mindset that a disrupted year should 
prepare the organization to strengthen resilience 
and be focused for recovering growth momentum 
for financial health.

Therefore, both Golden Haven and Bria Homes 
continue to be aggressive in their project launches 
and other operational targets. At the same time, 
they keep track of the continuously changing needs 
and preferences of the market by conducting 
market studies and surveys. The Company 
ensures that potential long-term effects of financial 
decisions are carefully deliberated on and that all 
risks and opportunities are viewed through the 
lens of their economic, environmental, and social 
impacts.

Moreover, HVN abides by the principles of 
transparency, materiality, and completeness in 
reporting its financial performance. The Company 
prepares its financial statements using the 
measurement bases for each type of asset, liability, 
income, and expense as specified by the Philippine 
Financial Reporting Standards (PFRS). A third-party 
auditing firm reviews and audits these annual 
financial reports before publication. The Company 
also announces its financial and operating 
performance through press releases and analysts 
briefings every quarter.

Pricing and
Affordability

The Group’s capital management objectives are 
to ensure the Group’s ability to continue as a 
going concern and to provide an adequate return 
to shareholders by pricing products and services 
commensurate with the level of risk.

Death Care Business

The price of a memorial lot or niche is location specific 
and is dependent on several factors, including the 
cost of land, development and construction costs and 
the estimated operating costs of a memorial park or 
columbarium, pricing of competitors within proximity of 
the development, income levels of the target market, 
among other considerations.

Selling of prospective memorial parks and niches begin 
as soon as the Company has completed securing 
all of the necessary government approvals and has 
completed the preparation of marketing materials. At 
launch, the Company has pre-determined the number 
of memorial lots or niches to be offered at the launch 
price. Succeeding releases of memorial lots and niches 
are at increasing prices, depending on market demand 
and the acquisition of any necessary government 
approval.

Aside from cash purchases, the Company also offers 
installment plans for its memorial lots and niches 
allowing for monthly payments over a term of between 
one to five years. Mandatory down payment is typically 
in between 15% to 20% of the purchase price. Monthly 
amortizations are inclusive of an effective interest rate 
of 6% to 12% per annum depending on the term of the 
installment plan.

For its memorial chapels and crematorium, service 
packages inclusive of chapel viewing room, body 
preparation, and caskets range from PHP 100,000 to 
PHP 450,000. A separate rate is applied for cremation 
packages, with rates ranging from PHP 50,000 to 
PHP 370,000. The Company also offers bundled 
promotional rates that include both chapel viewing 
room and cremation services at discounted rates.

103-2
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In 2020, Golden Haven successfully utilized channels 
to gather feedback from customers on its products 
and services. It used various means, such as Customer 
Satisfaction survey form, social media reviews, 
customer service email, and website survey forms. 

Customer
Satisfaction

Bria Homes, on the other hand, extended avenues 
for customer concerns, offering mobile channels from 
Monday to Saturday from 9:00 AM to 6:00 PM as well 
through official email address adminsupport@briahomes.
com.ph, though it has not measured the data for this 
report. Bria has set up a Customer Care department that 
is dedicated solely to addressing its customers’ needs 
with the help of a system designed to monitor concerns.

From these interactions with customers, Golden Haven 
was able to identify errors in the burial process in the 
form of delays in excavation as the main customer 
pain point for its operations in 2020. Golden Haven 
resolved the issue by changing the time frame wherein 
it implements the interment process. It also increased 
its manpower to efficiently cover the said issue and any 
other complication that it may encounter in the future

Golden Haven also provided digital kiosks in its offices 
which offers timely and relevant information to visitors. 
Furthermore, the Company added multiple payment 
channels including online payments through PesoPay. 
Online viewing of the wake process called "Wake 
Connect" was made available as well for bereaved family 
members who may not be able to physically attend the 
wake in its chapels.

Aside from the provision of online facilities for customers, 
the Company also implemented key marketing activities 
that include webinars, online purchase, seasonal events, 
and corporate partnerships.

Golden Haven

4.5/5

Google My Business

QUALITY SERVICE

HVN fully appreciates that the purpose of the business is to be of service 
to its stakeholders, especially its customers. It therefore continues to seek 
ways to listen and understand their needs and identify ways to improve its 
offerings to the market. 

103-1

As of 2020, Bria Homes is in the process of progressing towards 
a more empowered client base, which includes a more robust 
documentation of customer satisfaction metrics in the near future.
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Bria Homes is considered a worthy investment 
due to the services it offers that are attuned to 
the requirements of the times. For instance, Bria’s 
Customer Relations Management (CRM) team is 
accessible 24/7 via their online platforms. And because 
Bria Homes clearly safeguards people’s welfare, 
residents can seek digital resolutions for their various 
property-related concerns through the Company’s 
Enhanced Property Management group. 

At the same time, as Bria Homes also gives value to 
the convenience of its community members, bills and 
amortization payments may be transacted online. All 
Bria communities have provisions for reliable Internet 
connections— considered a basic necessity in the new 
normal where face-to-face interactions are avoided for 
safety.

Bria Homes
Digitally innovative 

Throughout the crisis, the Company placed people’s 
health and safety as top priority. At Golden Haven, for 
instance, the parks and offices observe meticulous 
disinfection schedules to make sure clients can be 
confident of their safety. 

The Company‘s safety protocols and standard 
operating procedures for are followed strictly: caskets 
are properly sorted in the stock room, ceremonial 
and brand-new caskets are stored separately to avoid 
cross-contamination, and deep cleaning/disinfection 
and pest control are carried out regularly to maintain 
cleanliness and safe use of products. These acts of 
care all reflect the “Alagang Golden” (“Golden Care”) 
promise to all its stakeholders.

“Alagang Golden” extends to the Company’s standard 
practice that any health and safety issue should 
promptly be relayed to the department or function that 
is most suited to resolve it. This is done mainly through 
the collaboration of the Company’s management, 
technical team, and whichever department is 
concerned.

Meanwhile, Bria Homes ensured common areas in all 
its communities were routinely cleaned and disinfected 
to protect homeowners from risks of exposure to 
the virus. Because Bria communities have guarded 
entrance and exit gates, compliance with the enhanced 

community quarantine was ensured with only Bria residents 
having access to the developments, following the mandated 
quarantine guidelines. 
All Bria Homes projects also feature 24/7 security and CCTV 
coverage. Bria’s eco-friendly green spaces likewise allowed 
residents to enjoy fresher and cleaner air for everyone.

While it remained in operation throughout the crisis, it limited 
face-to-face interactions for employees and customers 
to avoid the possibility of virus transmission. Bria kept 
communication lines open to continue providing service with 
online payments and reservations made available. 

With these safety measures in place, Bria reminds its 
residents to follow quarantine protocol and observe healthy 
practices such as frequent hand-washing, using alcohol-
based hand rubs, and social distancing. The Company also 
has issued press releases to inform the customers on living 
safely in their homes and how it ensures their security during 
the pandemic.

Health and Safety

complaints on product or service 
health and safety in 2020

103-1, 103-2, 103-3, 403-7, 416-2

0

Golden Haven recognizes that the modern 
world is continuously changing and offering 
new and innovative ways to do business. 
Therefore, to keep pace with the times, the 
Company implemented key marketing activities 
that include lead generation in the form of 
presentations, saturation drives, and social 
media marketing as well as sales generation 
activities through park-based events, seasonal 
events, and corporate partnerships.

For its part, Bria Homes holds monthly meetings 
with its sales and marketing teams for process 
improvements needed. Meanwhile, the 
Corporate Communications group is tasked to 
review and approve marketing materials. These 
are then produced and published by the local 

Quality and Responsibility
103-1, 103-2, 103-3

marketing teams with the help of accredited 
third-party suppliers. 

Bria’s goal of catering to both local and 
international markets is executed through 
the effective implementation of the following 
marketing activities:

• Sales booths and product exhibits
• Grand Open House activities
• Distribution of marketing materials
• Telemarketing
• Sponsorship of conventions and other 

events
• Corporate presentations
• Digital marketing
• Alternative marketing channels

Marketing and Labeling

Innovation

The Company is known for the quality and affordability 
of its memorial lots and columbarium niches, as well 
as for offering clients innovative death care product 
packages which have been designed to cater not only 
to its clients’ immediate needs but also to respond to 
emerging market trends and preferences. 

For instance, through an arrangement with the 
Manufacturers Life Insurance Co. (Phil.), Inc. 
(“Manulife”), the Company has developed a memorial 
lot package that offers its clients, in addition to the 
purchase of such memorial lot, life, accidental death 
and dismemberment insurance coverage, with premium 
payments embedded into the cost of the memorial lot. 

Aside from the additional insurance benefits, such an 
arrangement provides the client with the assurance that 
any unpaid installments on the memorial lot, plus other 
costs of death care service, will be sufficiently provided 
for and addressed. To its knowledge, the Company is 

the only death care service provider in the Philippines 
that offers such a package. 

The Company believes that its ability to develop, 
offer and implement bespoke death care products, 
services and packages further enhances and 
differentiates its brand, and allows the Company 
to offer a wider and more attractive range of death 
care products and services to its clients than its 
competitors.

Golden Haven
Innovative product packages 

417-2, 417-3
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Employee Profile

Golden Haven Bria Homes

The Company believes that its employees are its most 
valuable asset to achieve its mission and moving 
forward in its sustainability journey. Our people directly 
interacts with customers and stakeholders, reflecting 
the corporate culture and what we stand for as an 
organization.

102-7, 102-8, 103-1, 103-2, 405-1

Note: Permanent employees only

29%

71%

45%

55%

Sub-categorySub-category MaleMale FemaleFemale TotalTotal

BY EMPLOYMENT CONTRACTBY EMPLOYMENT CONTRACT

PermanentPermanent 6363 151151 214214

Temporary - - 00

BY POSITIONBY POSITION

Top Top 
ManagementManagement 11 -- 11

Senior Senior 
ManagementManagement 44 99 1313

Middle Middle 
ManagementManagement 22 66 88

SupervisorsSupervisors 44 1717 2121

Rank and FileRank and File 5353 119119 172172

BY AGE GROUPBY AGE GROUP

< 30 y.o.< 30 y.o. 4949 123123 172172

30 - 50 y.o.30 - 50 y.o. 1414 2828 4242

> 50 y.o.> 50 y.o. -- -- 00

Sub-categorySub-category MaleMale FemaleFemale TotalTotal

BY EMPLOYMENT CONTRACTBY EMPLOYMENT CONTRACT

PermanentPermanent 114114 270270 384384

Temporary 172172 7777 249249

BY POSITION*BY POSITION*

Top Top 
ManagementManagement 22 22 44

Senior Senior 
ManagementManagement 44 99 1313

Middle Middle 
ManagementManagement 1010 2323 3333

SupervisorsSupervisors 2424 6464 8888

Rank and FileRank and File 7474 172172 246246

BY AGE GROUP*BY AGE GROUP*

< 30 y.o.< 30 y.o. 9393 227227 320320

30 - 50 y.o.30 - 50 y.o. 2020 4343 6363

> 50 y.o.> 50 y.o. 11 -- 11

By end 2020, the Company had in its employ a 847-strong 
workforce who actively contribute to every initiative we do 
for our stakeholders. The Company ensures that they are 
given the utmost importance through fair compensation 
and treatment and by fostering their career and personal 
growth as well as promoting transparency and participation 
in decision-making.

LABOR PRACTICES

The strength of the Company is directly attributable to the hard-work, resilience 
and ingenuity of its talent pool. It is for this reason that Golden MV strives to create 
a safe, enabling and inclusive work environment for all its employees. During the 
pandemic, occupational health and safety took a front seat, pushing the Company to 
adapt new ways to ensure the well-being of its people through strict health protocols 
and work-from-home arrangements.  

103-1
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LIST OF BENEFITS
% of  female employees who availed % of male employees who availed

2019 2020 2019 2020

SSS 8 8.41 3 100

Philhealth No data 2.80 No data 100

Pag-IBIG No data 2.80 No data 100

Parental Leaves 2 5 0 2
Vacation Leaves 100 100 100 100
Sick Leaves 100 100 100 100

Medical Benefits
(aside from PhilHealth)

Cannot be disclosed 
due to data privacy 100 Cannot be disclosed 

due to data privacy 100

Housing Assistance 
(aside from Pag-IBIG) 0 0 0 0

Retirement Fund 
(aside from SSS) 0 0 0 0

Further education support 0 Not provided 0 Not provided

Company stock options 0 0 0 0

Telecommuting Not provided 100 Not provided 100

LIST OF BENEFITS
% of  female employees who availed % of male employees who availed

2019 2020 2019 2020

SSS 12 12 15 15

Philhealth 6 6 3 3

Pag-IBIG 6 6 3 3

Parental Leaves <1 <1 <1 <1

Vacation Leaves 54 52 42 22
Sick Leaves 9 28 7 12

Medical Benefits
(aside from PhilHealth)

Cannot be disclosed
due to data privacy <5 Cannot be disclosed

due to data privacy <5

Housing Assistance 
(aside from Pag-IBIG)

Not provided

<5

Not provided

<5

Retirement Fund
(aside from SSS) 0 0

Company stock options 0 0

Telecommuting 0 0

Golden Haven

Bria Homes

Ratio of lowest paid employee against minimum wage* 1:1

For its part, Golden Haven took good care of its employees during the health crisis in 2020, even providing transportation to and 
from offices for them. Monthly disinfections in offices and facilities and Daily Health Monitoring were carried out in compliance 
with the requirements and protocols set by the government.

*This applies to both Golden Haven and Bria Homes

401-2

202-1

Hiring and Benefits and Equal Opportunity

HVN is an equal opportunity employer, with non-discriminatory hiring practices, welcoming jobseekers regardless 
of their age, gender, marital status, cultural or religious background, or place of origin. Both Golden Haven and Bria 
Homes have more women in their roster, though Golden Haven has a wider male to female ratio of 2:5. 

GENDER AGE GROUP NEW HIRES TURNOVER

Male

< 30 y.o. 8 23

30-50 y.o. 0 3

> 50 y.o. 0 0

Female

< 30 y.o. 36 42

30-50 y.o. 0 3

> 50 y.o. 0 0

Total 44 71

Rate 7% 11%

Attrition Rate -3% 

Golden Haven

Bria Homes

GENDER AGE GROUP NEW HIRES TURNOVER

Male

< 30 y.o. 14 15

30-50 y.o. 0 3

> 50 y.o. 0 0

Female

< 30 y.o. 24 45

30-50 y.o. 1 1

> 50 y.o. 0 1

Total 39 65

Rate 18% 30%

Attrition Rate -16%

Benefits
Aside from hiring candidates for competencies and skills matched with the role requirements, the Company 
also makes sure that its employees are compensated fairly. HVN offers a wide range of benefits above those 
government-mandated as it provides a competitive salary, annual increase depending on the employee’s 
performance, bonuses, training, and budgeted engagement activities that encourage the employees to stay and 
grow their careers with the Company. 

For instance, Bria offers its employees a competitive salary and set of benefits, including more health benefits than 
what PhilHealth offers. Its employees have the privilege to have their own health cards and insurance as well as 
leaves beyond the government-required service incentive leave and monthly day offs. Annual appraisals that serve 
as good avenues for promotions and salary increases are also among the generous benefits that the Company’s 
staff can enjoy.

103-2, 401-1

103-2
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Solo Parental Leave

INDICATOR MALE FEMALE TOTAL

Total number of employees that took parental leave in 
2020 0 3 3

Total number of employees that returned to work in the 
reporting period after parental leave ended in 2020 0 3 3

Return to work rate - 100% 100%

Total number of employees who availed the parental 
leave in 2019 and returned to work one year after 0 0 0

Total number of employees that returned to work after 
parental leave ended in 2019 1 0 1

Retention rate - - -

Golden Haven

INDICATOR MALE FEMALE TOTAL

Total number of employees that took parental leave in 
2020 0 0 0

Total number of employees that returned to work in the 
reporting period after parental leave ended in 2020 0 0 0

Return to work rate - - -

Total number of employees who availed the parental 
leave in 2019 and returned to work one year after 0 1 1

Total number of employees that returned to work after 
parental leave ended in 2019 0 1 1

Retention rate - 100% 100%

Bria Homes

401-3Parental Leave 401-3

INDICATOR MALE FEMALE TOTAL

Total number of employees that took parental leave in 
2020 1 7 8

Total number of employees that returned to work in the 
reporting period after parental leave ended in 2020 1 7 8

Return to work rate 100% 100% 100%

Total number of employees who availed the parental 
leave in 2019 and returned to work one year after 0 0 0

Total number of employees that returned to work after 
parental leave ended in 2019 1 0 1

Retention rate - - -

INDICATOR MALE FEMALE TOTAL

Total number of employees that took parental leave in 
2020 1 3 4

Total number of employees that returned to work in the 
reporting period after parental leave ended in 2020 1 3 4

Return to work rate 100% 100% 100%

Total number of employees who availed the parental 
leave in 2019 and returned to work one year after 0 0 0

Total number of employees that returned to work after 
parental leave ended in 2019 0 0 0

Retention rate - - -

Bria Homes

Golden Haven
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HVN believes in continuous improvement and 
providing skills and professional training for 
employees is an essential element in its strategy.

In 2020, Golden Haven organized trainings and 
webinars that maximizes the work-from-home 
arrangement for employees. Such trainings 
included MS Excel, P&A Tax Compliance Webinar, 
NOAH Training, Payment Options, and Technical 
Service Training. These are mostly catered to 
employees performing marketing, finance, and 
human resources functions. 

At the same time, Golden Haven regularly 
evaluates the performance of all employees, 
pre-regularization and annual, through its 
performance appraisal system, complemented by 
training evaluations, to monitor their productivity 
and efficiency, and know which aspects can be 
improved. Through this system, high-performing 
employees with the most potential are rewarded 
with promotions and/or salary adjustment. During 
the reporting year, all employees in all ranks are 
evaluated.

For its part, Bria Homes organizes trainings in a 
way that employees with similar job functions are 

grouped together, regardless of rank. It also 
does not require its employees to be bound by a 
contract before enrolling in certain trainings.
Bria Homes also conducts a “Newbie Orientation” 
and a one-week discussion between a new 
employee and the resignee or the Team Leader 
as part of the shadowing process. Training of 
new employees is also a collaborative effort 
between different departments. The Company’s 
IT department, for instance, provides a one-
week training to newly hired employees of the 
Accounting department for the use of relevant 
application software

GENDER POSITION %

Male

Top Management 100

Senior Management 100

Middle Management 100

Supervisors 100

Rank and File 100

Female

Top Management 100

Senior Management 100

Middle Management 100

Supervisors 100

Rank and File 100

103-1, 103-2, 103, 404-2

404-3

Training and Development

DISCLOSURE MALE FEMALE OVERALL

Total training hours provided 1,366.5 4,026 5,392.5

Average training hours provided 21.69 26.66 25.20

GENDER POSITION NO. OF HOURS AVERAGE HOURS

Male

Top Management - -

Senior Management - -

Middle Management 59 29.50

Supervisors 138 34.50

Rank and File 1,170 22.08

Female

Top Management 5 ***

Senior Management 6 0.67

Middle Management 293 48.83

Supervisors 567 33.35

Rank and File 3,155 26.51

Golden Haven

Bria Homes

DISCLOSURE MALE FEMALE OVERALL

Total training hours provided 124 68 192

Average training hours provided 0..43 0.20 0.30

404-1

Percentage of employees receiving regular 
performance and career development reviews
Applies to both Golden Haven and Bria Homes
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Labor Laws and Human Rights

Taking its role as advocate for stakeholders, HVN 
stands up for adherence to Labor Laws and respect 
for Human Rights. Golden Haven and Bria Homes 
carefully select the members of their workforce 
to ensure that they share the Company’s values. 
This is done by conducting a series of exams and 
interviews designed to assess not only their skills 
and qualifications but their character as well.

It is also an unwritten policy of both Golden Haven 
and Bria Homes that the rights of each employee 
must be respected, making a point for the 
prohibition of forced and child labor, harassment, 
bullying, and discrimination in the workplace. 
This clear stand of the Company resulted in zero 
non-compliance with socio-economic laws and 
regulations in 2020. 

The HR department is always involved to ensure 
compliance of employee-related policies and 
regulations. All new hired employees undergo 
a briefing of the Company Values and Policies. 
Employees are monitored of their adherence to the 
corporate values through performance evaluations.

legal actions or employee grievances 
involving forced or child labor

legal actions or employee grievances 
involving forced or child labor

Golden Haven

Bria Homes

103-2, 103-3, 406-1, 408-1, 409-1, 419-1

0

0

Labor Management Relations

Maintaining good relations between management 
and staff helps to ensure that the organization is 
moving together towards the same vision. HVN 
therefore makes an effort to seek various channels 
for open and transparent communication with 
employees of all ranks.

For Golden Haven, employees have a myriad of 
avenues where they can voice their concerns 
and suggestions for the Management to assess 
and consider. The Company also ensures that the 
opinions of its employees are rightfully heard in any 
work-related decision:

• An annual values session where employee 
concerns and grievances are gathered and 
forwarded to the management for direct 
action;

• A suggestion box system where employees 
can write their concerns and suggestions 
anonymously;

• An open-door policy that mandates the 
Management to be open to all issues and 
grievances that their employees may have; 
and

• Annual evaluations also serve as a way for 
employees to freely express their concerns

The Company also employs a 360-degree 
feedback system during the open session wherein 
inputs from all position levels are considered in 
making work-related decisions. At the same time, 
the HR department ensures confidentiality for 
sensitive matters that emerge from the feedback 
channels. 

The same is true with Bria Homes, as it ensures 
that its employees can voice out their concerns 
and opinions anytime by keeping an open 
communication channel managed by key personnel 
assigned by the Human Resources department to 
record and respond to such concerns.

Bria regularly reviews its employees’ concerns, 
evaluates the areas for improvement, and 
implements measures for development. The 
Company also provides leadership trainings to its 
team leaders and managers to ensure that they 
have the right skills and character to manage their 
people. 

The Company constantly reminds its employees of their 
rights and the benefits that they are entitled to as staff of 
Bria Homes. And in case there are upcoming operational 
changes affecting certain functions or departments, 
the Company provides a one or two-week notice to the 
function to give people enough time to prepare for such. 

With these processes, therefore, even though there 
is no collective bargaining agreement between the 
Company and its employees to date, labor-related 
concerns are addressed right away. In 2020, several 
employee consultations were conducted towards this 
end.

1 - 2 weeks
Minimum number of weeks' notice provided

to employees who could be affect by
significant operational changes

2 weeks
Minimum number of weeks' notice provided

to employees who could be affect by
significant operational changes

Golden Haven

Bria Homes

102-41, 103-1, 103-2, 103-3, 402-1

Villar Group Sustainability Report 2020Villar Group Sustainability Report 2020 171170



INDICATORS QUANTITY

Lost time accidents 0

Incidence Rate 0

Severity Rate 0

Lost days 0

Number of fatalities as a result of work-related injury 0

Rate of fatalities as a result of work-related injury 0

Number of high-consequence work-related injuries (excluding fatalities) 0

Rate of high-consequence work-related injuries (excluding fatalities) 0

Number of recordable work-related injuries 0

Rate of recordable work-related injuries 0

Number of hours worked 1,873,920

Safe man hours 1,873,920

Number of fatalities as a result of work-related ill-health 0

Number of recordable cases of work-related ill-health 0

Number of safety drills 0

Bria Homes

INDICATORS QUANTITY

Lost time accidents 0

Incidence Rate 0

Severity Rate 0

Lost days 0

Number of fatalities as a result of work-related injury 0

Rate of fatalities as a result of work-related injury 0

Number of high-consequence work-related injuries (excluding fatalities) 0

Rate of high-consequence work-related injuries (excluding fatalities) 0

Number of recordable work-related injuries 0

Rate of recordable work-related injuries 0

Number of hours worked 17,568

Safe man hours 17,568

Number of fatalities as a result of work-related ill-health 0

Number of recordable cases of work-related ill-health 0

Number of safety drills 2

Golden Haven

Safety Statistics 403-5, 403-9, 403-10, IF-HB-320a.1Occupational Health and Safety
Health and Safety was top priority in 2020 and 
the Company made sure to take good care of 
its employees. Additional safety policies were 
implemented, fully complying with the IATF and LGU 
guidelines. Golden Haven had daily screening forms, 
temperature monitoring upon entry, mandatory wearing 
of face masks and face shields within the premises, 
weekly disinfection drives, as well as full PPE for all 
Golden Haven chapel associates. Additionally, the 
Company restricted any travels and, instead, provided 
shuttle services and digitalized its transactions to keep 
exposure at a minimum. Rapid tests and RT-PCR tests 
were administered to ensure a safe work environment 
for its employees.

Bria Homes, meanwhile, strictly implemented approved 
workplace guidelines, including:

• Alternative work arrangements through work from 
home (WFH) wherever is feasible, and rotation 
basis;

• Meetings needing physical presence were kept to 
a minimum number of participants and with short 
durations. Video conferencing was utilized for 
lengthy discussions among workers;

• Prolonged face-to-face interactions between 
workers and clients were discouraged and masks 
were worn at all times;

• For workstations, office tables were arranged in 
order to maintain proper physical distancing, with 
barriers provided between tables; and

• Regular disinfection of offices.

This response to the pandemic is part of the culture 
of care that the Company promotes. In regular times 
for Golden Haven, for example, employees are 
provided with annual physical examinations as well 
as regular vaccinations (for chapel personnel). In case 
of emergencies, every facility is prepared with basic 
medical treatments and first aid kits.

Golden Haven’s health and safety policy conforms 
with the Occupational Health and Safety Standards 
government regulators. The policy covers all places 
of employment with the objective of protecting 
employees against injuries, sickness, or deaths 

through safe and healthy working conditions. Provisions 
of this policy is communicated to the employees through 
email announcements, text blasts, and regular posting. It 
is the basis of the Company in implementing its preventive 
measures. 

The safety policy institutionalizes the existence of 
the Company’s health and safety committee, whose 
responsibility is to ensure a safe and healthy environment 
for all workers and employees. Members of the Committee 
endorse proposals to the Management and meet quarterly 
to keep the Company updated of any emerging situations.

For its part, Bria Homes takes pains to identify safety 
hazards and risks, and conducts monthly site safety 
inspections using Job Hazard Analysis (JHA) tool. It then 
comes up with a management plan that is carried out 
through thorough follow-ups and continuous discussion 
during toolbox meetings with all employees and 
subcontractors involved. Employees are made aware of 
the Company’s health and safety policies, procedures and 
updates through the conduct of the following:

1. Regular emails on health and safety bulletins and 
information

2. Environment and Human Health, Safety, and Security 
(EHSS) group chat

3. Monthly toolbox meetings and site inspections
4. Annual EHSS orientation/refresher
5. Organization of health and safety trainings:

a. Construction Occupational Safety
and Health (COSH)

b. First Aid (FA) training
c. Pollution Control Officer (PCO) training

6.      Disaster preparedness trainings that involve the 
(1) employees’ responsibilities, (2) identification of 
possible threats or disasters and preventive actions, 
and (3) discussion of disaster communication, 
emergency preparedness and response, emergency 
evacuation and accountability procedure, and the use 
of emergency equipment

Through these policies and processes, the Company 
has been able to prevent accidents and injuries in the 
workplace, producing safe man-hours of 17,568 for Golden 
Haven and 1,873,920 for Bria Homes.

Workers Covered by the OHS Management System
For Golden Haven only

103-1, 103-2, 103-3, 403-1, 403-2, 403-3, 403-4, 403-5, 403-6, 403-7

403-8

of employees and workers are covered by the OHS management 
system based on legal requirements that has been internally audited 

and certified by an external party
100%
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Supply Chain Management

Effective Supply Chain management has always 
been an essential factor in HVN’s business strategy. 
And it became even more important during 
the pandemic as quarantine restrictions added 
challenges to the logistics aspects and every industry 
and enterprise had to quickly adapt to the emergent 
situation. 

In 2020, the Company set a strict control in the 
movement of supplies and advance ordering helped 
avoid inventory issues during the pandemic. Both 
Golden Haven and Bria Homes employ a set of 
stringent conditions that suppliers must meet to 
ensure they have the capacity to deliver the needed 
products and services on schedule even in times of 
crisis.

As Golden Haven’s operations rely on the 
dependability of its suppliers, it ensures that constant 
supervision is carried out and alternative materials/
equipment are identified and ready to be outsourced 
in rare cases that suppliers cannot deliver.

Just like Golden Haven, Bria Homes prioritizes local 
suppliers over foreign suppliers in its procurement 
process as local suppliers have an inherent 
advantage of customer service and location. Using 
local suppliers can greatly reduce the length of the 
supply chain management needed and utilizing local 
manufacturers can also reduce logistics costs.

Golden Haven follows strict selection criteria for 
its suppliers, including: price, quality, lead time/
delivery, long-term relationship potential, customer 
value, product/service availability, and financial 
and manpower/equipment capacity. Not only do 
these requirements give reasonable guarantee that 
suppliers are capable, they also encourage them 
to implement responsible business practices at the 
same time. 

Golden Haven carefully chooses its suppliers by 
sourcing and researching their background in the 
industry. Suppliers must have a good standing 
reputation as this can affect the reputation of the 

brand. Furthermore, it also checks the suppliers’ compliance to 
laws and regulations.     

For its part, Bria Homes observes the following set of 
standards in choosing its suppliers: price, reliability, financial 
stability, location, quality, strong relationship/partnership 
approach, and strong service and clear communication. 

The accreditation process is able to instill the importance 
of monitoring one’s environmental and social impacts to its 
suppliers. Hence, in 2020, there are no recorded negative 
environmental and social impacts in the supply chain and 
no non-compliant suppliers were reported within the year.

The accreditation process is anchored on the principle 
that cost is not a question of numbers, but of value. The 
Company builds up a shortlist of possible suppliers through 
a combination of sources like recommendations, directories, 
trade associations, and exhibitions. 

The Company gets formal quotations and product samples 
then compare the potential suppliers in terms of what matters 
most like product quality and prices. The right suppliers 
provide the most suitable goods or services at the most 
suitable prices and in the right time frames for the company's 
specific needs. To assess their environmental impacts, the 
Company organizes plant visits and interviews. 

A good working relationship with suppliers is of the utmost 
importance to the Company. It carefully chooses to partner 
with suppliers that offer innovative solutions to products and 
production, strong logistic capabilities, high-quality products 
and services, and competitive pricing practices.

100%
of procurement budget are spent 

on local suppliers

102-9, 103-1, 103-2, 204-1, 308-2, 414-2

*Applies to both Golden Haven and Bria HomesThe Company is committed to operating sustainably, and as such, puts 
great importance in ensuring its operations go beyond mere compliance to 
existing laws and regulations. The Company emphasizes the importance of 
the efficient use of finite resources and does its best to reuse and recycle 
where possible. When it comes to hazardous waste such as formaldehyde 
used in mortuaries, the Company uses septic tanks used exclusively for 
such wastes and manages its disposal through accredited service providers. 
Lastly, the Company engages with local suppliers who have been screened 
and accredited based on their ESG performance, further expanding the 
Company’s positive sustainability impact. 

103-1
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Environmental Responsibility

Environmental Compliance
The industry is regulated and being closely monitored 
by several government agencies. Both Golden Haven 
and Bria Homes takes pains to ensure that they strictly 
observe environmental laws and regulations through 
diligent efforts to acquire an Environmental Compliance 
Certificate (ECC) and other necessary environmental 
permits and licenses from the Housing and Land
Use Regulatory Board (HLURB), the Laguna Lake 
Development Authority (LLDA), and Department of 
Natural Resources (DENR).

Both Companies aim to implement more environmental 
programs/projects to supplement its compliance and 
raise standards to go beyond observation of laws and 
regulations.

Particular to the Company’s product, grass (a renewable 
resource) is considered important as it is a resource 
used in memorial parks where the landscape has to be 
maintained at all times. 

The Company purchases grass from suppliers, 
supplemented by an in-house nursery from where it gets 
most of its supply. Not only does this lessen the cost of 
procuring materials, it also helps the Company in reducing 
its carbon footprint as it is located relatively nearer.

The Company is opting for reusable materials over 
disposable ones. Moreover, it chooses better quality and 
innovative materials for longer durability, resulting in less 
replacement and less repairs.

At the same time, it emphasizes the importance of 
efficiency and made it a common practice in all its facilities 
to recycle or reuse materials and equipment such as 
vaults, markers, and other interment materials whenever 

possible. This is also to contribute to the overall decrease in the 
Company’s generation of waste.

Meanwhile, Bria Homes is considering renewable alternatives for 
non-renewable supplies while still taking into account the quality 
of the Company’s projects. And aside from this use of renewable 
materials in its construction operations, Bria Homes makes an 
effort to ensure that no material will be put to waste. It does this 
by partnering with third-party buyers and the local government 
units where it operates.

Pursuing efficiency and maximizing use of acquired supplies, 
Bria sells all scrap materials from every project site to third-party 
buyers. The Company also began donating used oil drums to the 
local government units in 2020.

Bria Homes also aims to track its inventory of renewable materials 
used in the construction of its houses. This data will be used as 
the basis for further improvement of its material efficiency

Biodiversity
HVN has no existing facility or ongoing project that is 
located in or near any area of high biodiversity. Still, as 
part of its commitment to incorporating environmental 
awareness into decisions, day-to-day operations, 
and programs, both Golden Haven and Bria Homes 
are aiming to organize various environment-related 
projects and engage in environmental advocacies. A 
management plan is also being deliberated on should 
one or both companies have any negative impacts on 
biodiversity in the future.

non-compliance with environmental laws 
and regulations0

103-1, 103-2, 103-3, 307-1, IF-HB-160a.3

103-2, 103-3, 304-1, IF-HB-160a.4

2020

DISCLOSURE
Quantity

Golden Haven Bria Homes

Materials used by weight or volume

a. renewable

Plywood 10,056.89 bd.ft
Lumber/Wood (Rough 
Lumber/Coco Lumber) 3,732 linear metersCoco Lumber 1,447.83 bd.ft

Phenolic Boards 12 pc.

b. non- renewables

Paint 3,432.40 L Cement 70,510 bags

Cement 9,461.40 bags Metals 270,359 pcs.

Sand 422.26 m3

Aggregate 6,958 m3

Gravel 367.32 m3

Marble 3.10 m3

Rebars 133,315.48 kg

Welding Rods 16 kg

2019

DISCLOSURE
Quantity

Golden Haven Bria Homes

Materials used by weight or volume

a. renewable Grass 14,800 kgs

Bamboo No data

Recycled glass No data

Lumber 5,378 M

b. non-renewables

Concrete 1,350,760 kgs Cement 205,901 bags

Marble 22,469 kgs Metals 11,138,877.50 pcs

Paint 9,427 liters Aggregate 28,143 cu.m.

Percentage of reclaimed 
products and their 
packaging materials

Concrete Vault 9%

0%

Marble Marker 9%

301-1

103-1, 103-2, 103-3

For one, Golden Haven utilizes nonrenewable materials 
such as concrete, marble, and paint for the construction and 
maintenance of its facilities. Golden Haven directly measures 
its material use based on specifications, plans, and Bill of 
Quantities.

HVN appreciates the fact that the materials it utilizes, 
consumes and disposes of for the operation of its business 
has an impact on the environment. Therefore, the Company 
conscientiously acts with responsibility in making use of 
these materials.  
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Solid Wastes*
Golden Haven (in kg)

 2019 2020

Treatment/Disposal Method

Reusable

Casket/Vault/Marker 30,684.64 Paper 1,525.20

Marble Marker 800 Plastics 5,648.80

Cans, plastics bottles, 
plastic cups

50 Others 623.15

Recyclable
Cans, plastics bottles, 
plastic cups

4,348 - -

Composted

Dried Leaves, Dried 
grass

80 Leaves/Flowers 1,120

Garbage/rubbish 365,021.49

Food Waste 288Flowers 500

Vermi Culture 14,000

Residuals/Landfilled

Dried leaves, grass 
trimmings, garbages

60,200 Paper 2,277.80

Debris 100 Plastics 22,583.20

Garbage, rubbish
365,021.49

Candles 170

Construction 
Materials

340

Tarpaulins 150.40

Styro Containers 30

Others 957.85

Onsite storage - - Damaged Tools 174

2019 2020

Formaldehyde 13.2 kg
Bulbs 121 pcs.

Batteries 69 pcs

Hazardous Wastes*
For Golden Haven only

306-3, 306-4, 306-5

NOTE: No data available for Bria Homes in 2019 and 2020.

Waste

The Company practices proper implementation of waste 
segregation anchored on the “Reduce, Reuse, Recycle” 
principle, and careful use and handling of all materials 
are observed. Employees are encouraged to reuse used 
paper for non-formal documents and other print-outs 
and to use reusable containers instead of disposables to 
avoid unnecessary waste. Due to the pandemic, Golden 
Haven is slowly shifting to paperless approach through 
digitalization of almost every transaction.

The Company also recovers and collects left behind 
trash such as cans and plastic cups that can still be used 
as pots for its nursery. Golden Haven discourages the 
use of plastic materials. However, if plastic must be used, 
then the Company always advises people to dispose of 
them in appropriate waste bins.

In 2020, about 40% of the paper wastes and 20% of 
the plastic wastes of Golden Haven were sustainably 
diverted from disposal through reusing them for internal 
purposes. Meanwhile, of the total generated food 
wastes, 38% were composted in the parks and sites. 
Other wastes good for composting such as leaves and 
flowers were directed to the Vermi Compost Facility of 
the Villar SIPAG Foundation. 

Furthermore, Golden Haven donates used memorial 
caskets that are in good condition to its neighboring 
barangays.

In terms of hazardous waste, Golden Haven has a sewage 
treatment plant where all hazardous wastes are taken to 
immediately. Bulbs and batteries are disposed by accredited 
recyclers. These practices are in accordance with the R.A. 
9003 (Ecological Solid Waste Management Act of 2000) 
and the Code on Sanitation of the Philippines.

The Company maintains septic tanks used exclusively for 
hazardous wastes such as formaldehyde. This is properly 
monitored and managed with an accredited siphoning 
service being routinely arranged to dispose of the collected 
hazardous wastes. To minimize the generation of hazardous 
waste, employees make accurate measurements and only 
use the maximum allowable dosage of formaldehyde for 
mortuary. Stock capacity is also constantly monitored

Bria Homes also observes proper waste segregation with a 
Reduce, Reuse, Recycle mindset for all its project sites. Bria 
also consistently advises its employees to carefully use and 
handle all materials as to be able to maintain efficiency and 
maximize their utility and usefulness.

At the same time, Bria is planning to institute processes 
and procedures for monitoring the amount of waste that 
it produces as it seeks to gather data reference for the 
continuous update of its solid waste management plan and 
reporting for the next sustainability reports.

103-2, 103-3, 306-1, 306-2, 306-3, 306-4, 306-5
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use of energy-efficient equipment and devices. Various 
innovative options are also being considered for future 
use. Bria would be monitoring and recording how much of 
its energy use comes from renewable sources for future 
reports.

In terms of action towards clean air, Golden Haven is 
substantially reducing the number of trees cut down for 
the development of raw land where its facilities will be 
constructed. All roadsides are planted with trees and 
luscious softscape aimed to showcase the beauty of their 
locations. The Company is opting also for solar streetlights 
to reduce Scope 2 emissions.

For its part, Bria Homes ensures that green spaces, 
available for the recreation and relaxation of its 
homeowners, are always included in the development of 
its properties.

Both Golden Haven and Bria Homes have established an 
energy conservation policy composed of several initiatives 
aimed to increase their energy efficiency. One of these 
is that air conditioning units’ usage must be properly 
monitored. They must also be well maintained to decrease 

the need for replacement of refrigerants, most of which 
have zero ozone-depleting potential. Products with 
completely no emission of ozone-depleting substances is 
also being considered for use in the near future.

At the same time, both Golden Haven and Bria Homes 
are also moving to reducing the amount of air pollutants 
emission by strictly enforcing the following:

• Thorough evaluation of refrigerant specifications 
before purchasing

• Phasing out any disinfectant spray that emits air 
pollutants

• Monitoring of dust emission and careful dust 
dispersion control within project sites

• Regular vehicle check-ups and maintenance

Below is the GHG monitoring, with Golden Haven’s 
major sources of Scope 1 emissions coming from mobile 
(vehicle) and stationary (generator sets, cremation 
machine, and memorial park equipment) while Bria 
Homes’ direct GHG emissions are from the use of fuel for 
transportation only. Both Companies’ Scope 2 emissions, 
on the other hand, are from their electricity consumption.

Disclosure 2019 2020

Direct (Scope I) GHG Emissions

Golden Haven 346.14 217.98

Bria Homes 1,923.52 237.81

Indirect (Scope 2) GHG Emissions

Golden Haven 813.95 65.49

Bria Homes 734.64 510.51

305-1, 305-2

Energy and Emissions

Energy Type Total (2019) Unit Total (2020) Unit
Amount 

of Energy 
Saved

Renewable Energy

Golden Haven - - 0.25 Gj -

Gasoline

Golden Haven 58,004.56 liter 20,031.46 liter 37,973.54

Bria Homes 279,219.68 liter 43,405.08 liter 235,814.92

Diesel

Golden Haven 78,784.53 liter 64,819.32 liter 13,965.68

Bria Homes 479,675.46 liter 52,021.98 liter 427,653.02

Electricity

Golden Haven 1,142,873 kWh 91,055.63 kWh 1,050,917.37

Bria Homes 1,031,513.97 kWh 716,800.40 kWh 26,197.88

HVN consumes energy in the operations of its 
business. Golden Haven’s energy consumption is 
attributed to its use of electricity and fuel for vehicles, 
generators, cremation machine, and other memorial 
park equipment. On the other hand, Bria Homes uses 
energy in its projects, equipment, and vehicles. 

Golden Haven constantly encourages its employees 
to be mindful of their energy use, especially electricity. 
This is supplemented by a policy that serves to spread 
consciousness on the value of conservation. For 
example, travel distance is a factor that is considered in 
acquiring lots for proposed land development. Hence, 
Golden Haven is starting to implement on-site offices 
instead of leasing satellite offices. Furthermore, the 
Company always considers using energy-saving LED 
bulbs and solar lights. 

Golden Haven is exploring other technologies, like the 
Grid-tied Solar Power System, to improve on its energy 
consumption. In 2020, the Company started installing 
solar street lights in some of the parks and is planning 
to roll out to other operational parks moving forward. A 
good example is the agreement with Buskowitz Energy 
in August 2019 for a memorial site located in Las Pinas 
to maintain a solar PV system size of 150.225 kWp to 
satisfy the daily energy needs of the establishment. The 
solar installation is also net-metered to Meralco. 

At the same time, with vehicle and interment equipment 
use playing a major role in the Company’s primary 
business operations, it implemented regular odometer 
monitoring and a trip ticketing system to track and roughly 
estimate its fuel consumption and emissions. In addition, it 
also employs various energy-conserving practices in effort 
to improve its energy performance:

• Switching off nonessential lights, appliances, 
equipment, etc.

• Carefully planning schedules ahead of time to 
maximize the routes of vehicles and tasks accordingly

• Assigning an officer of the day every month. 
The officer is expected to monitor workstations 
and equipment and report employees who have 
not complied through notifying the concerned 
department or personnel the next day

Meanwhile, as a response to its pledge to reduce its 
carbon footprint, Bria Homes started utilizing energy-saving 
bulbs and solar power systems such as solar powered 
lamp posts in place of its energy-intensive counterparts. It 
has targeted lessening fuel energy by 30% compared to 
the national average. The initial target date to be rated is 
by 2022.

Bria therefore had its subdivision streetlights in all locations 
converted from ordinary fluorescent bulbs to solar-
powered lamps. Furthermore, the Company prioritizes the 

103-1, 103-2, 103-3, 302-1, 302-4
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Water Discharge in cubic meters (2019-2020)

Golden Haven

Creaks/Streams
2019
2020

Local Drainage/Sewer
2019
2020

41,145.92
34,546.68

10,135*
22,085.04

Memorial
Parks

Offices

Local Drainage/Sewer**
2020

C-5 Extension Road Sewage**
2019

TOTAL
2019
2020

7,213.00

58,493.92

10,195.51

No record available in 2020.

66,827.23

Chapel

Sewage 
Treatement 

Plant

Bria Homes
Third-party Water

2019
2020

740,565
41,461.68

3,154.38 5,232.29
Memorial

Parks

TOTAL
2019
2020

88.60

22,880.90

5,360.66

2,548.88

16,384.81

ChapelOffices

This figure includes the discharge from Chapels.

2020

Ground Water Third-party Water

Ground Water

Third-party Water
Third-party Water

Water Consumption and Effluents

Golden Haven

Bria Homes

Water Withdrawal in cubic meters (2019-2020)

Water Consumption in cubic meters (2019-2020)

Golden Haven

303-3

303-5

Ground Water
2019
2020

Third-party Water
2019
2020

Ground Water

2019
2020

Third-party Water
2019
2020

Third-party Water
2020

TOTAL
2019
2020

5,077.60
15,771.92

36,682.61
27,161.43

Not measured yet.
443.00

39,614.60*

81,374.81

27,091.30

12,744.38

83,212.03

Chapel

Offices

Memorial
Parks

Third-party Water
2019
2020

740,565
41,461.68

22,880.90

This figure includes the withdrawal in Chapels.

2019

Memorial
Parks

ChapelOffices
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In compliance with the Data Privacy Act, HVN is fully 
committed to protecting and securing customer data and, 
as such, strictly adheres with the Villar Group’s Privacy 
Policy and implements initiatives set by the Group.

The Company uses intrusion detection systems to monitor 
possible security breaches and alert the organization of 
any attempt to interfere with or disturb the system. It also 
reviews and evaluates all software applications before 
installation in Company computers and devices to ensure 
the compatibility of security features with the overall 
operation. HVN ensures that its systems are always up 
to date with the latest versions available. This is done 
through regular updates and monitoring of the system’s 
efficiency in securing sensitive data.

Golden Haven ensures the end-to-end encryption of data 
from unauthorized access and data corruption. Website 
security certificates are updated through paid and top-
class software.

Meanwhile, Bria’s Research Department constantly 
monitors and analyzes web traffic data and ensures that 
cookies are not used in this service. No other third party 
can gain access to the generated information and only 
non-personal data are analyzed by the said department.

Through its efforts, HVN reported no data security issues 
in 2020. The Company commits to continuing its efforts 
to ensure data protection measures and infrastructure 
are updated and can offer stronger security to proactively 
prevent the occurrence of data breaches.

Information Security

complaints on customer privacy in 
2019 and 2020

customers, users, and account 
holders whose information is used for 
secondary purposes in 2019 and 2020

data breaches, including leaks, thefts, 
and losses of data in 2019 and 2020

103-2, 103-3, 418-1

0

0

0

For HVN, water is an essential resource and responsible 
use of the resource is part of its sustainability strategy. 
The Company therefore takes pains to constantly 
remind employees to practice water conservation 
and avoid wastage. Pertinent regulations such as 
the DENR Administrative Order 39 series of 2003 
and its implementing rules and regulations (IRR) are 
communicated with the employees. Monitoring of 
effluents are also in compliance with said regulation.

Both Golden Haven and Bria Homes recognize that 
monitoring water consumption is important and 
therefore, continue this practice and analyze their water 
conservation practices through the billings they receive.

Golden Haven uses water to maintain its memorial 
parks’ landscapes. Other uses are for construction, 
cleaning, and hygienic purposes. Water withdrawal has 
increased by 2% vs 2019 volume due to the operation of 
additional parks in 2020. Despite the increase, with its 
water conservation practices, the Company has reduced 
water consumption by 28%.

Bria’s water consumption is categorized into two uses: 
domestic and construction. The former is mostly for 
office cleaning, toilets, and kitchen use while the latter is 
for cleaning and project maintenance purposes.

Golden Haven strictly enforces a water conservation 
policy in all levels and areas of the organization. 
Employees are encouraged to be conscious and control 
their consumption of water. Constant reminders to 

conserve water are communicated with signage posted in 
comfort rooms. The following water-efficient applications 
are also being considered for use in the future:

• Collecting rainwater
• Scheduled watering to reduce the rapid evaporation 

of water
• Use of water-saving containers for plants to require 

infrequent watering
• Recycling water used for domestic purposes

Bria has a water consumption reduction policy in place that 
directs all employees to keep their water use to a minimum 
and serves as a source of awareness on the significance of 
water conservation as well. Other related practices that Bria 
imposes are:

• Watering plants in the early morning as to not lose too 
much water from evaporation

• The use of drums for water storage in construction 
sites to control and monitor their water consumption 
accordingly

Both companies also remind employees to be cautious 
in handling substances that may lead to contamination of 
water when not managed accordingly, especially hazardous 
wastes. The improper disposal of such is also strictly 
prohibited. Water discharge conditions are constantly 
monitored according to the DENR parameters. Design and 
implementation of sanitary systems and use of septic tank/
STP with proper waterproofing are also in place.

103-1, 103-2, 103-3, 303-1, 303-2
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One good example is how Golden Haven partnered 
with Villar SIPAG, the social responsibility arm of the 
Villar Group of Companies, to reuse and recycle its 
plastic wastes and thus reducing the unhealthy amount 
of materials that reach the landfills. The Company 
constructed materials recovery facilities (MRF) outside 
memorial parks to improve the segregation and 
collection of plastic wastes. Its biodegradables, on the 
other hand, are turned into compost, which are then 
used to maintain its memorial parks.
 
The Company also encourages its employees to 
participate in volunteer programs by providing them a 
paid time off for volunteering. The employees can use 
their company time should they decide to take part 
in the Company’s volunteer initiatives like donation 
program for the people affected in Taal Volcano eruption 
last January 2020.

Committed to a better future for all, Golden Haven 
allots a portion of its sales revenue for the following 
environmental and social programs:

Community

• Kaibigang Golden Haven Program. The 
initiative aims to help Filipinos nationwide 
in their learning and development path, 
regardless of their educational attainment. 
Members are provided with frequent 
trainings, regarding various topics such as 
digital selling, investments, and financial 
literacy

• Punla ng Pangarap. The program aims to 
help children from indigenous regions in the 
country by imparting to kids the importance 
of caring for the environment, underlining 
how essential it is to start them young in 
learning how to plant today and sow the 
success of tomorrow. 

• Relief Donation Drive for Taal Eruption 
Victims. Golden Haven coordinated 
efforts across all branches to move as 
one in providing urgent aid for affected 
communities in Batangas. Donations were 
sent off to the evacuation centers in Bauan 
and Padre Garcia, Batangas. 

• Tree Planting. Before the development 
starts within the Memorial Park, Golden 
Haven is dedicated to planting more trees 
that surround the area to improve the quality 
of the natural environment.

• Meanwhile, Bria Homes allots a portion 
of its sales revenue for the following 
environmental and social programs:

• Plantahanan. This program features tree 
planting activities and excursions into 
neighboring natural wonders.

• Brigada Eskwela. A back-to-school 
programs that consists of donations of 
school supplies and repairs of facilities if 
needed.

• Bria Kakampi Program. This nationwide 
program helps young adults augment 
their incomes by being affiliated with the 
Company as part-time sellers and referrers 
using free digital selling platform. Targets 
are non-committal, but their hard work is 
incentivized.

• Kasalang Bayan. The initiative sponsors 
mass weddings for members of the local 
communities. Bria also engages with the 
local communities in its areas at least once a 
month, establishing a holistic and consistent 
relationship with them.

103-2, 103-3, 203-1

Advocating for sustainability in its communities, HVN implements corporate 
social responsibility programs that demonstrate how long-lasting positive 
change is possible when organizations are committed to the cause.

103-1
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housing and health facilities were built to mitigate the 
impact of the pandemic.

At its core, Villar SIPAG seeks to provide opportunities 
to underprivileged and economically disadvantaged 
groups in order for them to carve out new realities for 
themselves and their families— envisioning all Filipinos 
to be able to live decent, productive and meaningful 
lives. 

distressed overseas Filipino workers, as well as capacity-
building for livelihood and entrepreneurship.

In 2020, many of Villar SIPAG’s programs had to be 
rescheduled or cancelled. However, the Foundation 
quickly switched gears to aid in the relief efforts on 
COVID-19— mobilizing its people and resources to 
help those in most need, like front liners, vulnerable 
groups, and local government units. Personal protective 
equipment and food were donated, and temporary 

Since its establishment in 1995, the Villar Social 
Institute for Poverty Alleviation and Governance (SIPAG) 
Foundation has designed, implemented and given 
support to a vast array of programs and projects which 
improve the quality of lives of thousands of Filipinos. By 
bringing care and love to communities from all over the 
Philippines, the Foundation continues to be source of 
hope for those who need it the most. 
 
One of its flagship programs was “Pagtatanim Para 
Sa Kinabukasan”, a tree-planting program aimed at 

Villar SIPAG Foundation
greenifying open spaces by building urban forests in 
residential communities and schools. Since then, the 
Foundation’s programs have diversified greatly— now 
catering to the needs of overseas Filipino workers and 
their families, the youth, women, the church, as well as 
underprivileged and poor people.

Villar SIPAG's initiatives include nutrition caravans and 
feeding programs for school children, medical and 
dental missions, river rehabilitation programs, religious 
projects such as the building of churches, repatriation of 
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Started in 2001, Villar SIPAG continued to search 
for students nationwide who have excelled 
in elementary and secondary education to 
be awarded with the Villar Excellence Award. 
Through this endeavor, students are encouraged 
to pursue exemplary performance in their 
education.

Location: Cagayan de Oro, Iloilo, Antipolo 

The Villar Group is dedicated to environmental 
stewardship. This is why Golden MV set-up 
a mandatory waste segregation program, 
and facilitated the donation of plastic wastes 
from facilities in Las Piñas City to Villar SIPAG. 
Subsequently, Golden MV also constructed 
Materials Recovery Facilities (MRF) outside the 
memorial park to improve the segregation and 
collection of plastic wastes in the vicinity

In 2020, amid the pandemic, Vista Land 
partnered with other organized groups in order 
to expand COVID-19 efforts such as building 
laboratory testing capacities and donating 
laboratory supplies to expand community 
testing, pooled testing, and other vital health 
services.

Through Villar SIPAG, Vista Land constructs 
churches to support the activities of religious 
organizations within its subdivisions. Deux 
Pointe, a Swiss-designed church, was 
established in Crosswinds, Tagaytay, as a place 
of worship for the homeowners. Churches were 
also built in Cagayan De Oro, Iloilo and AntipoloBuilding schools within the 

Vista Land Community 

Pandemic Relief Efforts

Building churches within 

the Vista Land Community

In order to support the government’s effort 
to battle the COVID-19 pandemic, AllHome 
partnered with the Department of Public Works 
and Highways in 2020 by providing construction 
materials and other supplies, converting the 
Philippine International Convention Center into 
an emergency health facility. This helped to 
decongest Metro Manila hospitals and segregated 
the COVID-19 cases from non-COVID patients.

In order to support the government’s effort 
to battle the COVID-19 pandemic, AllHome 
partnered with the Department of Public Works 
and Highways in 2020 by providing construction 
materials and other supplies, converting the 
Philippine International Convention Center into 
an emergency health facility. This helped to 
decongest Metro Manila hospitals and segregated 
the COVID-19 cases from non-COVID patients.

Omega, a homewares supplier, partnered with AllHome 
to raise funds for the Villar Sipag Foundation. The 
proceeds from the partnership, taken from 10% of 
the sales of Omega wares in 45 AllHome branches, 
helped both typhoon victims in Bicol, and local waterlily 
artisans benefiting from the Foundation’s Likha project. 
The waterlily project improves the waterflow of several 
cities in the Metro while giving livelihood to artisans 
who convert them into household items or décor.

Omega, a homewares 
supplier, partnered with 
AllHome to raise funds for 
the Villar Sipag Foundation. 
The proceeds from the 
partnership, taken from 10% 
of the sales of Omega wares 
in 45 AllHome branches, 
helped both typhoon victims 
in Bicol, and local waterlily 
artisans benefiting from 
the Foundation’s Likha 
project. The waterlily project 
improves the waterflow of 
several cities in the Metro 
while giving livelihood to 
artisans who convert them 
into household items or 
décor.

PICC Quarantine Facility Donation

Tablet Donation to the

Department of Education 

AllHome Builds

Omegang Bukas

LIKHA Program:

Promoting local 

artisanal products

Company-Led Projects
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The pandemic has shown just how linked the health of 
the environment is to the health of people. By properly 
managing waste, the spread of diseases, infection, and 
contamination can be greatly decreased. According to the 
International Solid Waste Association, “Waste Management 
is one of the most important sanitary barriers to prevent 
dissemination of illnesses and diseases”.

In converting waste into sustainable products, Sen. 
Cynthia Villar has established 3,000 livelihood projects 
nationwide which help process solid wastes by using 
them as raw materials. Some of these barangay-based 
livelihood enterprises include waterlily handicraft-weaving 
enterprises, handmade paper factories, the coconet-
weaving enterprise and the charcoal-making factory; the 
organic fertilizer composting facilities using kitchen and 
garden wastes; and the waste plastic recycling factory that 
produces school chairs. These green enterprises, which 
turn solid wastes into raw materials, have been duplicated 
all over the country for their sustainability and environment-
friendliness.

Championing Green Enterprises 

a. Converting Coconut Waste to Coconet

As part of its Sustainable Waste Management 
Initiative, Villar SIPAG turns coconut wastes into 
a viable source of income by converting waste 
coconut husks into coconets, which are then 
used as riprap materials in construction projects 
to prevent soil erosion. The initiative provides a 
win-win solution, ridding garbage from clogged 
waterways by helping residents find an additional 
source of income. To support the project, Vista 
Land buys the coconets and uses them when it 
builds housing subdivisions.

In the process of making coconets, the workers 
first need to extract fiber and coco peat from 
the waste coconut husks using a decorticating 
machine, which can extract fiber from up to 8,000 
husks of coconuts daily. Further, the fibers are 
then made into twines eight meters long. Finally, 
workers weave the loom of twines. The coconets 
earn the artisans PhP 2,000 per roll. Aside from the 
roll, the coco peat or dusts extracted by the same 
machine are mixed with household wastes to make 
organic fertilizers. All the fertilizers produced are 
distributed all over the country and given free to 
farmers and urban gardeners. 

3000
livelihood projects nationwide

In order to support the agricultural sector of the 
Philippines, Villar SIPAG runs four Farm Schools across the 
country to provide for the training needs of the sector— 
two of which were launched in 2020. 

The first Villar SIPAG Farm School opened in September 
2015 and is located in an eight-hectare lot in the boundary 
of Las Piñas City and Bacoor in Cavite. On July 2016, 
Villar SIPAG opened its second farm school, located in 
a four-hectare lot in San Jose Del Monte, Bulacan to 
accommodate interested trainees in the north of the 
metro. Both farm schools in Luzon have been conducting 
year-round training sessions on agri-crops production, rice 
production, poultry and livestock-raising, and aquaculture, 
among many others.

In 2020, Villar SIPAG further expanded their initiative by 
opening two more farm schools to cater to the people of 
Visayas and Mindanao. The third farm school is located at 
Barangay San Jose in San Miguel, Iloilo. The fourth farm 
school is located at Camella in Barangay Communal in 
Davao City. Both farm schools offer Training of Trainers on 
Inbred Rice Seeds Production and Farm Mechanization 
to enhance the capability of rice farmers and boost their 
production.

All Villar SIPAG farm schools prioritize the training of 
trainers, to accelerate the expansion of learning in their 
communities, cooperatives, associations, farm schools or 
learning centers. The trainees are mainly representatives 
of local government units (LGUs), cooperatives, farmer 
leaders and owners of other farm schools.

Expanding Villar SIPAG Farm Schools

Flagship Programs

In order to inform and train as many participants as 
it can with the best trainings available in the country, 
Villar SIPAG partners with various government 
agencies and private companies. These include 
those under the Department of Agriculture such as 
Agricultural Training Institute (ATI), Philippine Rice 
Research Institute (PhilRice), the Philippine Center 
for Postharvest Development and Mechanization 
(PhilMech), Bureau of Plant Industry (BPI), Bureau 
of Animal Industry (BAI), Bureau of Fisheries and 
Aquatic Resources (BFAR) as well as the the 
Technical Skills Development Authority (TESDA). 
The Foundation’s private partners include Allied 
Botanical Corporation, Harbest Agribusiness 
Corporation, East-West Seeds Philippines, among 
others. 

Due to the pandemic, the farm schools have had 
to adjust their programs to be mindful of the health 
protocols. Trainings now run for a maximum of 20 
participants at a time, instead of their previous 
200-participant large trainings held 3 times a year. 

In supporting agricultural education in the 
Philippines, Sen. Cynthia Villar has launched the 
5th edition of the Directory of Farm Schools, Tourist 
Farms and Learning Sites in the Philippines, which 
now contains detailed photos and information 
on over 2,500 farm schools from 17 regions. The 
initiative aims to further promote farm tourism and 
invite more farmers to learn about modern agri-
technologies.
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Given the steep decline in fish production, the 
Foundation sought to support the spread of new 
aquaculture technology to increase the yield of fresh 
water fisher folks. In a training of trainers held in Nueva 
Ecija in February 2020, fishermen and farm owners 
were lectured on modified intensive tilapia hatchery 
production, fry collection, feeds and feeding using 
locally available feed ingredients, feeding of tilapia using 
extruded floating feeds, tilapia grow-out management, 
tilapia health management, and good aquaculture 
practices.

The training was organized by the Bureau of Fisheries 
and Aquatic Resources (BFAR) Region 3, National 
Fisheries Research and Development and National 
Freshwater Technology Center, and was held 

Supporting Aquaculture 

b. Composting Waste for Organic Farming 

Soil degradation has been a major concern in 
food production. To help Philippine farmers 
regenerate their soil through organic means, 
Villar SIPAG established organic fertilizer facilities 
that use two methods—rotary composting 
and vermicomposting. Through the project, 
80 composters are being utilized by 80,000 
households in Las Piñas City and Bacoor City.

These composting centers have since been set-
up in barangays wherein Vista Land and Camella 
Homes are located, and process the collected 
kitchen and garden wastes from households in 
these communities. As of September 2020, the 
20 Vista Land/Camella communities from across 
the Philippines have produced over 61,000 kilos 
of organic fertilizers from kitchen and garden 
wastes collected from the residents.

In expanding this project, Sen. Villar has 
also worked with the Bureau of Soils and 
Water Management in providing Small Scale 
Composting Facilities for Biodegradable Wastes 
to farmer-beneficiaries and LGUs all over the 
country, so they can produce their own organic 
fertilizer— bringing the country closer to 
becoming zero-waste as part of the Sustainable 
Development Goals.

c. Upcycling Plastic Garbage into
    Plastic School Chairs

As the top 3 largest producer of plastic waste 
leaking into the ocean, next to China and 
Indonesia, the Philippines has a big responsibility 
to curb its plastics problem. Through Villar 
SIPAG, this issue is turned into an opportunity for 
livelihood, and bridges the gap needed in public 
schools nationwide— that of a shortage of school 
chairs in classrooms. 

Since the program began in 2013, about 
1,056,000 kilos of plastic wastes have been 
collected and turned into armchairs. This has 
resulted in over 52,800 chairs donated for free 
to public schools, learning sites and government 
and non-government associations all over the 
country. The recycling factories are located in 
Las Piñas City, Cagayan De Oro City and in San 
Miguel, Ilo-ilo. Workers from the communities are 
employed to collect and segregate the plastic 
wastes, which are then shredded, washed, dried, 
melted and molded in the plant.

coordination with the Villar SIPAG Foundation, at the 
Central Luzon State University (CLSU).

In further supporting home-grown food production, the 
Foundation also set-up an aquaponics facility to benefit 
a community in Las Piñas, wherein a vegetable garden 
was also planted. Launched in partnership with BFAR, 
the project addresses food scarcity and challenges 
from the COVID-19 pandemic, as well as issues of food 
poverty in impoverished areas. The urban aquaponics 
and vegetable garden are located at the Christ the King 
Subdivision, which is under the Community Mortgage 
Program (CMP), which assists legally organized 
associations of low-income groups, underprivileged or 
homeless citizens to purchase and develop a tract of 
land under the concept of community ownership.

61,000 kilos
of organic fertilizers produced

52,800
chairs donated

1,056,000 kilos
of plastic wastes collected

and turned into school chairs
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In July 2020, the Philippine Fujian General Youth 
Association, Inc. partnered with Senator Cynthia 
Villar and turned over personal protective 
materials and food supply to support relief 
operations during the COVID-19 pandemic. 
Headed by their President, Mr. James Go, the 
group donated 600 pieces of cup noodles, 
21,000 pieces of face masks, two gallons of 
alcohol, two gallons of disinfectant, and an 
electric sprayer. 

Sen. Villar said that the group’s donation will be 
part of her relief operations in Cebu. At the turn-
over, Sen. Villar expressed: “In these uncertain 
times, we are reminded how interconnected we 
all are through the outpouring of support from 
individuals and groups of people who stepped 
up and helped us meet the challenges of this 
unprecedented health crisis.” 

To support the government’s COVID-19 relief efforts, Villar 
SIPAG Foundation supported the opening of a COVID-19 
testing laboratory in August 2020. This laboratory now serves 
patients in Las Piñas City and neighboring areas. The donation 
forms part of the Foundation’s fight against COVID-19, and is 
set to improve the country’s testing capacity and recovery rate 
for the disease. The COVID testing facility is located in the Las 
Pinas General Hospital and Satellite Trauma Center (LPGH-
STC). 

To equip the new laboratory, the Villar family has donated a 
laboratory freezer, biological refrigerator, autoclave sterilizer 
and pass box to the facility. The family also provided assistance 
in ensuring that the renovation or retrofitting of the area 
assigned would conform to the standards approved by the 
DOH and World Health Organization. The RT-PCR machine was 
donated by San Miguel Foundation to LPGH-STC.

Partnering for Relief Packages

The Las Piñas COVID-19 Lab 

COVID-19 Response
In December 2020, the Villar SIPAG Foundation gave 
recognition to 22 outstanding local cooperatives that have 
been working to alleviate poverty from the grassroots to 
improve the lives of Filipinos, especially in rural areas. The 
awardees each received Php250,000 in cash from Villar 
SIPAG. Three cooperatives which received special citations 
were granted Php100,000 each. . Former Senate President 
Manny Villar and Sen. Cynthia Villar led the virtual handover 
ceremony to the cooperatives hailing from different parts 
of the country. "Cooperatives play a significant role toward 
realizing the aspirations of our countrymen, especially those 
from the rural areas. They are the true epitome of Sipag at 
Tiyaga, values that have helped me succeed in my career as 
a businessman and a public servant," former Senate President 
Villar said. The cooperatives range from farmers and fisherfolk 
groups, enterprise groups and weavers and artisans, among 
others.

Recipients of Villar SIPAG Awards on Poverty Reduction

1.  Mandaluyong Traders Development Cooperative 
(Inocentes street, Barangay Pag-asa, Mandaluyong City)

2. Segunda Mana (2002 Jesus Street, Pandacan, Manila 
(c/o Father Anton Pascual)

 3. Lamut Grassroots Savings & Development Cooperative 
or LAGSADECO (Poblacion East, Lamut, Ifugao)

4. Piddig Bassi Multipurpose Cooperative (Barangay 2, 
Anao, Piddig, Ilocos Norte)

5. Golden Group Gabay Puhunan Brotherhood MPC       
(Del Pilar, San Fernando City, Pampanga)

6. Caniogan Credit and Development Cooperative        
(City of Malolos, Bulacan but has 11 branches in Bulacan)

7. Taytay Development Cooperative (Taytay, Rizal)

8. Tayabas Community Multipurpose Cooperative (Quezon 
Avenue, San Roque Zone 1, Tayabas City, Quezon)

9. Yakap at Halik Multipurpose Cooperative          
(Barangay Walay, Padre Burgos, Quezon)

10. Camsur Multipurpose Cooperative (Pili, Camarines Sur)

11. Barcelona Development Cooperative or BADECO 
(Poblacion Sur, Sorsogon)

12. Lezo Multipurpose Cooperative (Poblacion, Lezo, Aklan)

Recognizing Outstanding Organizations

13. First Consolidated Coop along Tanon Seaboards 
(Toledo City, Cebu)

14. Palompon Community Multipurpose Cooperative    
(Rizal Street, Palompon, Leyte)

15. Almeria Seafarers Multipurpose Cooperative or 
ASEMCO (Poblacion, Almeria, Biliran)

16. Cassava Growers Processor Association or CAGAPA 
(Dapitan City, Zamboanga Del Norte)

17. Panabo Multipurpose Cooperative (Panabo City, Davao 
Del Norte)

18. Kapalong Cooperative (Kapalong, Davao Del Norte)

19. San Francisco Growth Enhancement Multipurpose 
Cooperative (San Francisco, Agusan Del Sur and now 
has branches in Caraga, Compostella Valley and in 
Misamis Oriental).

Recipients of the Villar SIPAG Special Awards

1. Nagbacalan Loom weavers Multipurpose Cooperative in  
Barangay 22, Nagbacalan, Paoay, Ilocos Norte

2. Samahang Magpapatubig ng Mansalay, Inc. in  Barangay 
Roma, Mansalay, Oriental Mindoro

3. Ig-Abai Small Farmers Coconut and Agricultural 
Organization  in Balabagan, Lanao Del Sur.

600
pieces of cup noodles

2 gallons
of alcohol

21,000
pieces of face masks

1
electric sprayer

2 gallons
of disinfectant
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GRI 
CONTENT 
INDEX

Note: This is the Villar Group's first sustainability report.

GENERAL DISCLOSURES

STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

GRI  101 :  FOUNDATION 2016

GENERAL DISCLOSURES

GRI  102 :  GENERAL D ISCLOSURES 2016

ORGANIZATIONAL PROFILE    

GRI 102-1 Name of the 
organization 10 52 98 140

GRI 102-2

Activities, 
brands, 
products, and 
services

10, 12, 14 55 100 140, 144

GRI 102-3 Location of 
headquarters

Vista Land & 
Lifescapes, Inc. UGF 
Worldwide Corporate 
Center, Shaw 
Boulevard, 1552 
Mandaluyong City, 
Philippines

Lower Ground Flr., 
Building B, Evia 
Lifestyle 
Center, Vista 
City, Daanghari, 
Almanza II, 
Las Piñas City

LGF Building B Evia 
Lifestyle Center, Vista 
City, Daanghari, 
Almanza II, Las Piñas 
City

Golden Haven: 
San Ezekiel, C5 
Extension, 
Las Piñas City 
Bria Homes: 
EDSA Cor. Shaw 
Boulevard, 
Mandaluyong City

GRI 102-4 Location of 
operations 12 53 Philippines Philippines

GRI 102-5 Ownership and 
legal form

https://www.vistaland.
com.ph/aboutus/
business/#topC 17A

52

https://corporate.
allhome.com.ph/
ourcompany/ 
shareholdings-
structure/

https://www.
goldenhaven.com.
ph/corporate/

GRI 102-6 Markets served 12, 14 55 100 144

GRI 102-7 Scale of the 
organization 12, 33, 36 52, 54, 63, 76 119, 123 140, 142, 143, 155, 

163

GRI 102-8
Information on 
employees and 
other workers

36 76 123 163

GRI 102-9 Supply chain 42 83 131 175

GRI 102-10

Significant 
changes to the 
organization 
and its supply 
chain

See Note See Note See Note See Note

GRI 102-11
Precautionary 
Principle or 
approach

https://www.vistaland.
com.ph/ 
corporate-
governance/#top

https://www.
starmalls.com.ph/
documents/ 
risk-management.
php

https://corporate.
allhome.com.ph/
corporategovernance/ 
enterprise-risk-
management/

https://www.
goldenhaven.com.
ph/corporate/

GRI 102-12 External 
initiatives None None None None

GRI 102-13 Membership of 
associations None Philippine Retailers 

Association
Philippine Retailers 
Association

National Real Estate 
Association, Inc. 
(NREA) 
Chamber of Real 
Estate and Builder's 
Association, Inc. 
(CREBA) 
Philippine Association 
of Real Estate Boards, 
Inc. (PAREB) 
Real Estate Brokers 
Association of the 
Philippines Inc. 
(REBAP) 
Manila Board of 
Realtors, Inc. (MBR) 
Organization of 
Socialized and 
Economic 
Housing Developers 
of the Philippines, Inc. 
(OSHDP) 
Subdivision and 
Housing Developers 
Association, Inc. 
(SHDA)
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STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

GRI 102-54

Claims of 
reporting in 
accordance 
with the GRI 
standards

6 6 6 6

GRI 102-55 GRI content 
index 198 198 198 198

GRI 102-56 External 
assurance

The Company did not 
engage in external 
assurance for this 
report.

The Company 
did not engage in 
external assurance 
for this report.

The Company did not 
engage in external 
assurance for this 
report.

The Company 
did not engage in 
external assurance 
for this report.

TOPIC-SPECIFIC DISCLOSURES

DISCLOSURE STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

ECONOMIC PERFORMANCE

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

32 62, 64 118, 119 154, 155

GRI 103-2
The management 
approach and its 
components

32 64 119 155, 156

GRI 103-3 Evaluation of the 
management approach 32 64 120 155

GRI 201: 
Economic 
Performance 
2016   

GRI 201-1
Direct economic 
value generated and 
distributed

33 63 119 155

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - 120 -

GRI 103-2
The management 
approach and its 
components

- - 120 -

GRI 103-3 Evaluation of the 
management approach - - 120 -

GRI 207: Tax 
2019 

GRI 207-1 Approach to tax - - 120 -

GRI 207-2
Tax governance, 
control, and risk 
management

- - 120 -

GRI 207-3

Stakeholder 
engagement and 
management of 
concerns related to tax

- - 120 -

GRI 207-4 Country-by-country 
reporting - - 120 -

SUPPLY CHAIN

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

132 175 42 83

GRI 103-2
The management 
approach and its 
components

132 175 42 83

GRI 103-3 Evaluation of the 
management approach 132 175 42 83

Note: This is the Villar Group's first sustainability report.

STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

STRATEGY

GRI 102-14
Statement 
from senior 
decision-maker

18 56 106 146

ETHICS AND INTEGRITY

GRI 102-16

Values, 
principles, 
standards, 
and norms of 
behavior

10, 11 52, 53 98, 99 140, 141

GOVERNANCE

GRI 102-18 Governance 
structure https://www.vistaland.

com.ph/ 
corporate-
governance/#top

https://www.
starmalls.com.ph/
documents/ 
board-committees.
php

https://corporate.
allhome.com.ph/
corporategovernance/ 
board-of-directors-and-
seniormanagement/

https://www.
goldenhaven.com.
ph/corporate/GRI 102-22

Composition 
of the highest 
governance 
body and its 
committees

STAKEHOLDER ENGAGEMENT

GRI 102-40
List of 
stakeholder 
groups

23 61 111 152

GRI 102-41
Collective 
bargaining 
agreements

38 80 127 170

GRI 102-42
Identifying 
and selecting 
stakeholders

23 61 111 152

GRI 102-43
Approach to 
stakeholder 
engagement

23 61 111 152

GRI 102-44
Key topics 
and concerns 
raised

23 61 111 152

REPORTING PRACTICE

GRI 102-45

Entities 
included in the 
consolidated 
financial 
statements

https://www.vistaland.
com.ph/about-us/ 
business/#topC 17A

https://www.
starmalls.com.ph/
documents/ 
sec-annual-
reports.php

https://corporate.
allhome.com.ph/
companydisclosures/ 
annual-reports/

https://www.
goldenhaven.com.
ph/corporate/

GRI 102-46

Defining 
report content 
and topic 
Boundaries

22 60 110 150

GRI 102-47 List of material 
topics 22 60 110 150

GRI 102-48 Restatements 
of information See Note See Note See Note See Note

GRI 102-49 Changes in 
reporting See Note See Note See Note See Note

GRI 102-50 Reporting 
period 6 6 6 6

GRI 102-51 Date of most 
recent report See Note See Note See Note See Note

GRI 102-52 Reporting cycle Annual Annual Annual Annual

GRI 102-53

Contact point 
for questions 
regarding the 
report

6 6 6 6
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DISCLOSURE STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

GRI 204: 
Procurement 
Practices 2016

GRI 204-1 Proportion of spending 
on local suppliers 42 83 132 175

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

42 83 131 175

GRI 103-2
The management 
approach and its 
components

42 83 131 175

GRI 103-3 Evaluation of the 
management approach 42 83 131 175

GRI 308: 
Supplier 
Environmental 
Assessment 
2016

GRI 308-2

Negative 
environmental impacts 
in the supply chain and 
actions taken

42 83

No negative 
environmental 
impacts were 
identified in 
2020.

175

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

42 83 131 175

GRI 103-2
The management 
approach and its 
components

42 83 131 175

GRI 103-3 Evaluation of the 
management approach 42 83 131 175

GRI 414: 
Supplier Social 
Assessment 
2016 

GRI 414-2
Negative social impacts 
in the supply chain and 
actions taken

42 83

No negative 
social 
impacts were 
identified in 
2020.

175

CUSTOMER MANAGEMENT

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

26 66, 69 114 161

GRI 103-2
The management 
approach and its 
components

31 69 114 161

GRI 103-3 Evaluation of the 
management approach 31 69 114 161

GRI 416: 
Customer Health 
and Safety 2016

GRI 416-2

Incidents of non-
compliance concerning 
the health and safety 
impacts of products 
and services

31 69 114 161

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

30 70 112, 115 160

GRI 103-2
The management 
approach and its 
components

30 70 117 160

GRI 103-3 Evaluation of the 
management approach 30 70 117 160

GRI 417: 
Marketing and 
Labeling 2016 

GRI 417-2

Incidents of non-
compliance concerning 
product and service 
information and 
labeling

30 70 117 160

GRI 417-3

Incident of non-
compliance 
concerning marketing 
communications

30 70 117 160

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

43 93 135 185

GRI 103-2
The management 
approach and its 
components

43 93 135 185

GRI 103-3 Evaluation of the 
management approach 43 93 135 185

DISCLOSURE STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

GRI 418: 
Customer 
Privacy 2016

GRI 418-1

Substantiated 
complaints concerning 
breaches of customer 
privacy and losses of 
customer data

44 93 135 185

LABOR PRACTICES AND EMPLOYEE DEVELOPMENT

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

34 72, 75 122 162, 163

GRI 103-2
The management 
approach and its 
components

34 75 122 163

GRI 103-3 Evaluation of the 
management approach 34 75 122 163

GRI 405: 
Diversity 
and Equal 
Opportunity 
2016

GRI 405-1 Diversity of governance 
bodies and employees 36 76 123 163

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

35 75 122 162

GRI 103-2
The management 
approach and its 
components

35 75 122 164

GRI 103-3 Evaluation of the 
management approach 35 75 122 163

GRI 401: 
Employment 
2016

GRI 401-1 New employee hires 
and employee turnover - 76 123 164

GRI 401-2

Benefits provided to 
full-time employees 
that are not provided to 
temporary or part-time 
employees

36 77 124 165

GRI 401-3 Parental leave 36 77 124, 125 166

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

35 75 - 162

GRI 103-2
The management 
approach and its 
components

35 75 - 164

GRI 103-3 Evaluation of the 
management approach 35 75 - 163

GRI 202: Market 
Presence 2016 GRI 202-1

No negative
environmental
impacts were
identified in 2020.

36 1:1 Confidential 1:1

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

35 78 126 169

GRI 103-2
The management 
approach and its 
components

37 78 126 169

GRI 103-3 Evaluation of the 
management approach 37 78 126 169

GRI 404: Training 
and Education 
2016

GRI 404-1
Average hours of 
training per year per 
employee

37 79 126 168

GRI 404-2

Programs for upgrading 
employee skills and 
transition assistance 
program

37 78 126 169

GRI 404-3

Percentage of 
employees receiving 
regular performance 
and career 
development reviews

- 79 127 169
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DISCLOSURE STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

LABOR/MANAGEMENT RELATIONS

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

38 72 127 170

GRI 103-2
The management 
approach and its 
components

38 80 127 170

GRI 103-3 Evaluation of the 
management approach 38 80 127 170

GRI 402: Labor/
Management 
Relations 2016

GRI 402-1
Minimum notice 
periods regarding 
operational changes

38 80 127 170

EMPLOYEE HEALTH AND SAFETY

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

39 73 128 172

GRI 103-2
The management 
approach and its 
components

35, 39 73 128 172

GRI 103-3 Evaluation of the 
management approach 39 73 128 172

GRI 403: 
Occupational 
Health & Safety 
2018

GRI 403-1
Occupational 
health and safety 
management system

39 73 128 172

GRI 403-2
Hazard identification, 
risk assessment, and 
incident investigation

39 73 128 172

GRI 403-3 Occupational health 
services 39 73 128 172

GRI 403-4

Worker participation, 
consultation, and 
communication on 
occupational health 
and safety

39 73 128 172

GRI 403-5
Worker training on 
occupational health 
and safety

39 73 128 172

GRI 403-6 Promotion of worker 
health 35, 39 73 128 172

GRI 403-7

Prevention and 
mitigation of 
occupational health 
and safety impacts 
directly linked by 
business relationships

39 69 128 161, 172

GRI 403-8

Workers covered 
by an occupational 
health and safety 
management system

- 73 128 172

GRI 403-9 Work-related injuries 39 74 128 173
GRI 403-10 Worker-related ill health 39 74 128 173

COMMUNITY DEVELOPMENT

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

48 94 136 186

GRI 103-2
The management 
approach and its 
components

48 95 136 187

GRI 103-3 Evaluation of the 
management approach 48 95 136 187

GRI 203: Indirect 
Economic 
Impacts 2016

GRI 203-1
Infrastructure 
investments and 
services supported

48 95 136 187

DISCLOSURE STANDARD TOPIC

PAGE NUMBERS AND/OR DIRECT ANSWERS

OMISSION

ENERGY & EMISSIONS

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

46 91 132 180

GRI 103-2
The management 
approach and its 
components

46 91 133 180

GRI 103-3 Evaluation of the 
management approach 46 91 133 180

GRI 302: Energy 
2016

GRI 302-1 Energy consumption 
within the organization 45 90 133 180

GRI 302-4 Reduction of energy 
consumption 45 90 133 180

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

46 91 132 180

GRI 103-2
The management 
approach and its 
components

46 91 133 180

GRI 103-3 Evaluation of the 
management approach 46 91 133 180

GRI 305: 
Emissions 2016

GRI 305-1 Direct (Scope 1) GHG 
emissions 45 91 133 181

GRI 305-2 Energy indirect (Scope 
2) GHG emissions 45 91 133 181

GRI 305-5 Reduction of GHG 
emissions 45 91 133 181

GRI 305-7

Nitrogen oxides (NOx), 
sulfur oxides (SOx), 
and other significant air 
emissions

- 91 - -

WATER

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

47 86 134 184

GRI 103-2
The management 
approach and its 
components

47 86
Vistamall 
manages 
AllHome's 
water 
consumption.

184

GRI 103-3 Evaluation of the 
management approach 47 86 184

GRI 303: Water 
and Effluents 
2018

GRI 303-1 Interactions with water 
as a shared resource 47 86 134 184

GRI 303-2
Management of water 
discharge-related 
impacts

47 86 Not applicable 184

GRI 303-3 Water withdrawal - 86 - 182
GRI 303-4 Water discharge - 87 - 183
GRI 303-5 Water consumption 47 87 134 182

WASTE 

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- 88 134 174

GRI 103-2
The management 
approach and its 
components

- 88, 89 134 178

GRI 103-3 Evaluation of the 
management approach - 88, 89 134 178
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GRI 306: Waste 
2020

GRI 306-1
Waste generation and 
significant waste-
related impacts

- 88, 89 134 178

GRI 306-2
Management of 
significant waste-
related impacts

- 88, 89 134 178

GRI 306-3 Waste generated - 88, 89 134 178, 179

GRI 306-4 Waste diverted from 
disposal - - - 178, 179

GRI 306-5 Waste directed to 
disposal - 88, 89 - 178, 179

MATERIALS

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - - 176

GRI 103-2
The management 
approach and its 
components

- - - 176

GRI 103-3 Evaluation of the 
management approach - - - 176

GRI 301: 
Materials 2016 GRI 301-1 Materials used by 

weight or volume - - - 176

BIODIVERSITY

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - - 174

GRI 103-2
The management 
approach and its 
components

- - - 177

GRI 103-3 Evaluation of the 
management approach - - - 177

GRI 304: 
Biodiversity 2016 GRI 304-1

Operational sites 
owned, leased, 
managed in, or 
adjacent to, protected 
areas and areas of 
high biodiversity value 
outside protected 
areas

- - - 177

COMPLIANCE

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

42 82 132 177

GRI 103-2
The management 
approach and its 
components

42 92 132 177

GRI 103-3 Evaluation of the 
management approach 42 92 132 177

GRI 307: 
Environmental 
Compliance 2016

GRI 307-1
Non-compliance with 
environmental laws 
and regulations

42 92 132 177

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

38 72 - 171

GRI 103-2
The management 
approach and its 
components

38 80, 81 - 171

GRI 103-3 Evaluation of the 
management approach 38 80, 81 - 171

GRI 406: Non-
discrimination 
2016

GRI 406-1

Incidents of 
discrimination and 
corrective actions 
taken

38 81 - 171

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - - 171

GRI 103-2
The management 
approach and its 
components

- - - 171

GRI 103-3 Evaluation of the 
management approach - - - 171

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - - 171

GRI 103-2
The management 
approach and its 
components

- - - 171

GRI 103-3 Evaluation of the 
management approach - - - 171

GRI 408: Child 
Labor 2016 GRI 408-1

Operations and 
suppliers at significant 
risk for incidents of 
child labor

- - - 171

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

- - - 171

GRI 103-2
The management 
approach and its 
components

- - - 171

GRI 103-3 Evaluation of the 
management approach - - - 171

GRI 409: Forced 
or Compulsory 
Labor 2016

GRI 409-1

Operations and 
suppliers at significant 
risk for incidents of 
forced or compulsory 
labor

- - - 171

GRI 103: 
Management 
Approach 2016

GRI 103-1
Explanation of the 
material topic and its 
Boundary

38 72 127 171

GRI 103-2
The management 
approach and its 
components

38 80, 81 127 171

GRI 103-3 Evaluation of the 
management approach 38 80, 81 127 171

GRI 419: 
Socioeconomic 
Compliance 2016

GRI 419-1

Non-compliance with 
laws and regulations 
in the social and 
economic area

38 81
Zero cases 
of non-
compliance

171

DISCLOSURE STANDARD TOPIC OMISSION DISCLOSURE STANDARD TOPIC OMISSION
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SASB
CONTENT 
INDEX

DISCLOSURE STANDARD TOPIC PAGE NUMBERS AND/OR DIRECT 
ANSWERS

MULTIL INE AND SPECIALTY RETAILERS &  DISTRIBUTORS    

Portfolio

CG-MR-000.A Number of: (1) retail locations and (2) distribution 
centers 100

CG-MR-000.B Total area of: (1) retail space and (2) distribution centers 100

ENVIRONMENTAL TOPICS   

Energy Management in 
Retail & Distribution CG-MR-130a.1 (1) Total energy consumed, (2) percentage grid 

electricity, (3) percentage renewable 133

INFORMATION SECURITY &  PRIVACY      

Data Security

CG-MR-230a.1 Description of approach to identifying and addressing 
data security risks 135

CG-MR-230a.2
(1) Number of data breaches, (2) percentage involving 
personally identifiable information (PII), (3) number of 
customers affected

135

WORK ENVIRONMENT

Labor Practices

CG-MR-310a.1 (1) Average hourly wage and (2) percentage of in-store 
employees earning minimum wage, by region

This information is deemed 
confidential.

CG-MR-310a.2 (1) Voluntary and (2) involuntary turnover rate for in-
store employees Not applicable

CG-MR-310a.3 Total amount of monetary losses as a result of legal 
proceedings associated with labor law violations Zero monetary losses

Workforce Diversity & 
Inclusion

CG-MR-330a.1
Percentage of gender and racial/ethnic group 
representation for (1) management and (2) all other 
employees

123

CG-MR-330a.2
Total amount of monetary losses as a result of 
legal proceedings associated with employment 
discrimination

Zero monetary losses

TRANSPARENT COMMUNICATION ABOUT PRODUCTS & SERVICES

Product Sourcing, 
Packaging & Marketing

CG-MR-410a.1 Revenue from products third-party certified to 
environmental and/or social sustainability standards Not applicable

CG-MR-410a.2 Discussion of processes to assess and manage risks 
and/or hazards associated with chemicals in products Not applicable

CG-MR-410a.3 Discussion of strategies to reduce the environmental 
impact of packaging 134
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DISCLOSURE STANDARD TOPIC PAGE NUMBERS AND/OR DIRECT 
ANSWERS

HOME BUILDERS

Portfolio

IF-HB-000.A Number of controlled lots Vista Land: Not quantified 
Bria Homes: 143

IF-HB-000.B Number of homes delivered Vista Land: Not quantified 
Bria Homes: 143

IF-HB-000.C Number of active selling communities Vista Land: Not quantified 
Bria Homes: 143

ENVIRONMENTAL TOPICS   

Land Use & Ecological 
Impacts

IF-HB-160a.1 Number of (1) lots and (2) homes delivered on 
redevelopment sites Not measured yet

IF-HB-160a.2 Number of (1) lots and (2) homes delivered in regions 
with High or Extremely High Baseline Water Stress Not measured yet

IF-HB-160a.3 Total amount of monetary losses as a result of legal 
proceedings associated with environmental regulations 42, 177

IF-HB-160a.4
Discussion of process to integrate environmental 
considerations into site selection, site design, and site 
development and construction

41, 177

Design for Resource 
Efficiency

IF-HB-410a.1 (1) Number of homes that obtained a certified HERS® 
Index Score and (2) average score Not applicable

IF-HB-410a.2 Percentage of installed water fixtures certified to 
WaterSense® specifications Not applicable

IF-HB-410a.3 Number of homes delivered certified to a third-party 
multi-attribute green building standard Not applicable

IF-HB-410a.4
Description of risks and opportunities related to 
incorporating resource efficiency into home design, 
and how benefits are communicated to customers

Vista Land: 27 

Bria Homes: https://www.
goldenhaven. 
com.ph/corporate/

Climate Change 
Adaptation

IF-HB-420a.1 Number of lots located in 100-year flood zones Not  measured yet

IF-HB-420a.2
Description of climate change risk exposure analysis, 
degree of systematic portfolio exposure, and strategies 
for mitigating risks

Vista Land: https://www.vistaland.
com. 
ph/assets/stockinformation/ 
AnnualReport/6723de7719/VLL- 
2020-Annual-Report.pdf 
 
Bria Homes: https://www.
goldenhaven. 
com.ph/corporate/

HEALTH & SAFETY

Workforce Health & 
Safety IF-HB-320a.1 (1) Total recordable incident rate (TRIR) and (2) fatality 

rate for (a) direct employees and (b) contract employees 39, 173

SITE DEVELOPMENT

Community Impacts of 
New Developments

IF-HB-410b.1
Description of how proximity and access to 
infrastructure, services, and economic centers affect 
site selection and development decisions

Vista Land: 26, 41 

Bria Homes: https://www.
goldenhaven. 
com.ph/corporate/

IF-HB-410b.2 Number of (1) lots and (2) homes delivered on infill sites Not measured yet

IF-HB-410b.3 (1) Number of homes delivered in compact 
developments and (2) average density Not measured yet

DISCLOSURE STANDARD TOPIC PAGE NUMBERS AND/OR DIRECT 
ANSWERS

REAL ESTATE   

Portfolio

IF-RE-000.A Number of assets, by property subsector 54

IF-RE-000.B Leasable floor area, by property subsector 54

IF-RE-000.C Percentage of indirectly managed assets, by property 
subsector Not applicable

IF-RE-000.D Average occupancy rate, by property subsector 54

ENVIRONMENTAL TOPICS   

Energy Management

IF-RE-130a.1 Energy consumption data coverage as a percentage of 
total floor area, by property subsector Measured as GJ, L and MWh

IF-RE-130a.2
(1) Total energy consumed by portfolio area with 
data coverage, (2) percentage grid electricity, and (3) 
percentage renewable, by property subsector

45, 90

IF-RE-130a.3
Like-for-like percentage change in energy consumption 
for the portfolio area with data coverage, by property 
subsector

Measured as GJ, L and MWh

IF-RE-130a.4
Percentage of eligible portfolio that (1) has an energy 
rating and (2) is certified to ENERGY STAR, by property 
subsector

Not applicable

IF-RE-130a.5
Description of how building energy management 
considerations are integrated into property investment 
analysis and operational strategy

46, 91
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Water Management

IF-RE-140a.1

Water withdrawal data coverage as a percentage of (1) 
total floor area and (2) floor area in regions with High 
or Extremely High Baseline Water Stress, by property 
subsector

86

IF-RE-140a.2

(1) Total water withdrawn by portfolio area with data 
coverage and (2) percentage in regions with High or 
Extremely High Baseline Water Stress, by property 
subsector

86

IF-RE-140a.3
Like-for-like percentage change in water withdrawn 
for portfolio area with data coverage, by property 
subsector

Measured as cubic meters

IF-RE-140a.4 Description of water management risks and discussion 
of strategies and practices to mitigate those risks 47, 86

Management of Tenant 
Sustainability Impacts

IF-RE-410a.1

(1) Percentage of new leases that contain a cost 
recovery clause for resource efficiencyrelated capital 
improvements and (2) associated leased floor area, by 
property subsector

None

IF-RE-410a.2
Percentage of tenants that are separately metered or 
submetered for (1) grid electricity consumption and (2) 
water withdrawals, by property subsector

84

IF-RE-410a.3 Discussion of approach to measuring, incentivizing, and 
improving sustainability impacts of tenants 84, 85

Climate Change 
Adaptation

IF-RE-450a.1 Area of properties located in 100-year flood zones, by 
property subsector Not measured yet

IF-RE-450a.2
Description of climate change risk exposure analysis, 
degree of systematic portfolio exposure, and strategies 
for mitigating risks

Vista Land: https://www.vistaland.
com. 
ph/assets/stockinformation/ 
AnnualReport/6723de7719/ 
VLL-2020-Annual-Report.pdf 
 
Vistamalls: https://www.starmalls.
com. 
ph/documents/sec-annualreports. 
php
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