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AllHome close to 100% vaccination goal for employees across all branches nationwide 

 
AllHome, the country’s pioneering one-stop-shop for home improvement needs, continues to 
implement efforts to ensure a safe shopping experience for all its customers. 
 
The company announced that it is close to reaching its goal of 100 percent vaccination for its entire 
workforce across its 55 stores nationwide.  The vaccination is part of the Villar Group's VHealth and 
wellness initiative to protect not just the health of employees, but also that of each customer who 
enters the store every day. 
 
AllHome’s vaccination initiative is in full support of the government’s goal to achieve herd immunity 
against COVID-19.  
 
Almost all of AllHome’s eligible employees have received their second dose of the COVID-19 vaccine, 
another layer of protection added to the company’s existing health protocols which are strictly 
implemented in stores to ensure a safe and clean environment. 
 
Since the start of the pandemic, AllHome has implemented store protocols in observance of 
government health mandates. These protocols include the daily checking of temperature for both 
employees and customers, the requirement of wearing of face masks and face shields prior to store 
entry, providing alcohol stations for hand sanitizing, and regular deep-cleaning of each store.  
 
Designed to be a builder’s haven, AllHome has rightfully earned the reputation of being the go-to place 
for contractors, architects, interior designers, and homeowners. Whether they are building a home, 
fixing up their current one, or starting a DIY home improvement project, AllHome offers the best 
selection of unique, stylish, and competitively-priced items. 
 
Store offerings span seven main categories: hardware, construction, tiles and sanitary wares, 
furniture, appliances, linens, and homewares. AllHome also has a selection of brands called AllHome 
Exclusives, comprised of high quality, durable, imported products that are reasonably-priced.  AllHome 
offers a balanced mix of soft and hard categories.   
 
As of the first half of 2021, the hard categories contributed 43 percent of its total revenues while soft 
categories contributed 57 percent. 
 
AllHome offers the AllHome Personal Shopper service SHOP4U, wherein orders are submitted 
through Viber, and payments are settled through bank transfer. Purchased items may be picked up 
via our click & collect counters, or delivered via either the customer’s choice of delivery service, or 
through the delivery service provided by AllHome. 
 
Perhaps the easiest way to shop at AllHome is online, especially with easy payment terms and delivery 
services. At allhome.com.ph, over 20,000 items are uploaded so shoppers can conveniently browse 
items and add to their virtual shopping cart using their mobile devices. In-store promos and discounts 
are also offered online at www.allhome.com.ph. Orders are sanitized before they are delivered within 
two-three days.  
 
With the vaccination of its employees, AllHome continues to provide not only customer convenience 
but a safe shopping environment for all. 
 
For more information, visit allhome.com.ph. 
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