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FINANCIAL
HIGHLIGHTS

Revenues

Amounts in PHP million Gross profit and margin

Amounts in PHP million
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OPERATIONAL
HIGHLIGHTS

Same store sales growth No. of transactions (‘000) Average transaction size (PHP)
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Note:

1 Same store sales growth refers to the comparisons of net sales between two periods generated by the relevant stores. The stores that are included in the comparisons are those that have been in operation for at least 24 months preceding
the beginning of the reporting period and for the entirety of the two periods of comparison. The comparison for each store takes into account net sales by that store during the same period it was in operation in both the reporting
period and the period of comparison. The net sales of all the relevant stores in the relevant period are then aggregated and compared. Revenues generated by the relevant stores exclude corporate sales

2. Same store sales growth (‘SSSG”) reported in 2018 includes same store sales of older stores which were opened prior to December 31, 2015 (the “pre-2016 stores”), which registered SSSGof 12.9%.




OPERATIONAL
HIGHLIGHTS

Z Wide offering of soft and hard products

v" 7 key product categories

Revenue Revenue

SOFT Contribution HARD Contribution
CATEGORIES CATEGORIES

2Q20 1Q20 2Q20 1Q20
Furniture 16% 22% Hardware 28% 25%
Appliances 40% 26% Tile_st & 4% 11%
Homewares 7% 7% Sl b b
T 3% 39 Construction 2% 6%

Z Diversified brand portfolio

Selected third-party brands Selected in-house brands /
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Z In house brands
continuous expansion

32 in-house brands as
of June 30, 2020

Z Revenue contribution
of in-housebrands

6.0%
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4.7%
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WORKING
CAPITAL

Inventory turnover

Days
171
151
132
2017 2018 2019

Notes:

299
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Trade receivables turnover

Days

39

2017

42

2018

18

2019

5

1H20

Trade payables turnover

Days
79
50
32
20
2017 2018 2019 1H20

la Inventory turnover days is equal to the average opening and closing inventory divided by cost of goods sold and multiplied by 365 days (for the year ended December 31, 2017, December 31, 2018 and December 31, 2019)
2. Trade receivables turnover days is equal to the average opening and closing trade receivables divided by revenues and multiplied by 365 days (for the year ended December 31, 2017, December 31,2018 and December 31, 2019)
3. Trade payables turnover days is equal to the average opening and closing trade payables divided by cost of goods sold and multiplied by 365 days (for the year ended December 31, 2017, December 31, 2018 and December 31, 2019)




Our ECQ Initiatives

(Keeping Up with the New Normal)




All[Home Alabang
and Dasmarifas
pop up stores
located beside
AllDay Supermarket



All[Home Silang and
Evia pop up stores
inside the mall
near AllDay
Supermarket
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Introduction of 4 safe ways to shop it
at AllHome and the heartwarming :

Shop Online at AllHome AliHome Bullders Shopping %

reponse of our customers T .

ORDER FORM

SHOP AT

allhomeclick.com

| W |&]

Browse Add to Cart Checkout
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Prepare your Chat with your Deliver or pick up your
order form personal shopper order at an AllHome
store near you

AllHome
.« Builders
Centre

shopping,
com?numty
We make

For your construction and hardware needs
Chat with us from 1 ] & hotwas youe
— Monday - Sunda . : 8 S
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9:00 am to 5:00 pm

' Chat with us from
=== | Monday - Sunday
8:00 am to 4:00 pm




AllHome’s | sy,
New Normal

sanitation of carts

disinfection of
elevator buttons

Keeping the store

clean through

regular

disinfecting

egular

cleaning and
disinfection
of bathrooms




Outlook

AIIHome

shop fJul’hm




AllHome

e-stop shop fo Jow‘hm




